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A Study on the Validity of Host Call Service in the Family
Restaurant using Fishbein Model
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Abstract The recent drastic increase of imported foreign restaurants provided the importance of service quality
and the customer satisfaction is considered as the most important factors for the business activity. In order to
identify the important factors for the customer satisfaction of the family restaurant in Korea, we attempt to test
the validity of host call service as a significant variable in the family restaurant using Fishbein behaviour
model. Based on literature review, the empirical study was conducted using the questionnaires for customers of
the family restaurant in Seoul. Descriptive statistics, t-test, F-test and regression analysis were made of the
gathered questionnaires using SPSS programs. The results shows that four hypotheses established in this study
were significant. Therefore, host call service in the family restaurant should be introduced to increase the
customer satisfaction. In conclusion, it proved that host call service in the family were the important factors that
could satisfy the customers and the family restaurants will have to make a great effort to develop the
differentiated service so as to enhance their competitiveness.

Key Words : Customer Satisfaction, Host Call Service, Fishbein Model, Customer Relationship Management
(CRM)
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