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An Estimating Method for Cognitional timeliness of Critical
Success Factors
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Abstract This study presents a statistic method to estimate the salient time of critical success factors for
successful business. Generally, the importance of the facts is flexible along with changes of business
circumstance. Also, the change of business circumstance is affected by time. Thus, the importance of facts is
change through the time. This study, based on Roger's diffusion of innovations theory suggests a precise
estimating method to cognitional timeliness of the critical success factors in technology-based industry.
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