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Abstract This paper analyzes how CRM Service under the ubiquitous circumstances will affect the customer
satisfaction by collecting and analyzing the related data and conditions and also analyzes the relation among the
variables by using the measurement and analysis tools through Customer Satisfaction Measurement, Customer
Reaction Encouragement Model and Technology Acceptance Model. Through this study the author analyzes how
the customer management with uCRM will have an influence on the satisfaction and attitude of customer in
order to contribute to an efficient customer management method of a financing institution.
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