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A Study on Relationship between Usage Motivation and Usage

Intentions according to Consumer Innovativeness
- Focusing on Digital Photo Printing Service -
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Abstract This study set up a relational model and an assumption concerning how consumer innovativeness
could affect the usage motive of digital photos and the usage intention of digital photo printing service, by
utilizing the theory of Uses and Gratification(U&G) and Technology Acceptance Model(TAM) so as to cope
with the changes in market environment and to construct a new business model. The results for the study were
as below. First, innovativeness had a positive effect on convenience, entertaining element and sociality in the
relational model of overall innovativeness and usage motive of digital photos. Second, it has been noted that
innovativeness had a positive effect on the usage intention of digital photo printing service in the relational
model between overall innovativeness and its usage intention. Third, it has been demonstrated that convenience,
entertaining element, economic feasibility and sociality had a positive effect on its usage intention in the
relational model between overall usage motive of digital photos and the usage intention of digital printing
service
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