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Abstract This research was conducted to develop a model appropriate for the measurement of information
quality of UCC service site. The evaluation factors that reflect more improvement of the information utilization
capability were verified. Enhancement of information utilization capability can control greater amount of
information among the users and site companies, and among users. Therefore, Wikipedia, for example, provides
a Web 2.0 based information quality that is more advanced than Web 1.0 by allowing effective control of
information among the users. This type of information quality presents ‘information reliability’ and ‘information
stability’ as evaluation factors added to the factors such as ‘information sufficiency’ and ‘information
usability. Information reliability and information stability are essential factors that need to conduct an evaluation
in the Web 2.0 environment that can distribute greater number of information in the environment where all the
users serve as participants. Moreover, ‘interesting information’ and ‘originality of information’ suggests that
information itself should include the attributes that can attract the attention of users, due to the nature of the
Attention Economics, which points out one of the Web 2.0 phenomenon that the number of information
consumers is smaller than thatof information suppliers.
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