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Influence of Consumers’ Purchasing Selection Criteria for
Golf-wear upon Clothing Pursuit Benefit and Purchase Satisfaction
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Abstract The purpose of this study is to analyze a research on the influence of consumers' purchasing
selection criteria for golf-wear upon clothing pursuit benefit and purchase satisfaction. It selected people who are
using golf games and golf courses in each city and county where are located in Gangwon-do Province, and
surveyed targeting totally 206 people by using convenience sampling. As for data processing, the collected
materials in this study were carried out frequency & percentage, reliability analysis, correlation & multiple
regression analysis by using SPSS 13.0 program. The results are as follows.

First, as a result of analyzing socio-demographic characteristics, the similar distribution was shown by gender
with 51.0% in men and 49.0% in women. By age, the age group from their 40s to 50s was indicated to be the
largest. The martial status was indicated to be a litter higher in the married with 57.3% compared to the
unmarried with 42.7%. By healthy condition, what tends to be healthy can be known to be the largest with
79.4%. Second, positive correlation was indicated all in correlation of consumers' purchasing selection criteria for
golf-wear with the clothing pursuit benefit and satisfaction. Third, as a result of analyzing on relationship of the
golf-wear purchasing selection criteria with the clothing pursuit benefit, the purchasing selection criteria were
indicated to have influence upon the ideal pursuit, the fashion & brand, comfort pursuit, and youth-
and-individuality pursuit, which are the clothing pursuit benefits. Fourth, the analytical result on the purchasing
selection criteria for golf-wear with purchase satisfaction was indicated to have significant influence upon
consumers' golf-wear purchase satisfaction.

Key words : Purchase Satisfaction,Clothing Pursuit Benefit, Golf-wear,Consumers' Purchasing Selection Criteria
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[Table 2] Factor analysis and reliability on the purchasing
selection criteria

71%11 0.800 -0.032

Z36 0.719 0.241
A 8% 0.696 -0.296
f; 7143 0.664 0.037 785
E 274 0.615 0.165

2879 0597 -0.151

)8 0.540 0.337

o812 -0.006 0.843
fcg B97 0201 0.802
= Rl 0.493 0.686 694
™ AHE10 -0.088 0.670

A2 0.446 0.566

83k 3.742 2.630

W7o g 31187  21.920 775
A7)0 & 31.187  53.108

rol
7)ol ek 2QlA Ul AlwlE 412 28900
2912 ZE3dth 20l A8H Zu T,
283} -5'—44 53.108%%

4341

[E 3] oaraao] dat Ry @ Mg
[Table 3] Factor analysis and reliability on the clothing
pursuit benefits
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[Table 5] Correlation analysis on purchasing selection
criteria, clothing pursuit benefit, and satisfaction
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[Table 6] Influence of the golf-wear purchasing selection
criteria upon ideal pursuit
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[Table 7] Influence of the golf-wear purchasing selection
criteria upon brand pursuit
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[Table 8] Influence of the golf-wear purchasing selection
criteria upon comfort pursuit

At =

B B t p

0530 0395 5516 0.000
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constant 2.524 6.936"" 0.000
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F(p) 15.213(.000)"

* p<.05, *** p<.001
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[Table 9] Influence of the golf-wear purchasing selection
criteria upon pursuit for youth and individuality

BT AND 7

1=}
T = B 8 \ 0
Aexd =1 0370 0265  3.802 0.000
L3 = =1 0277 0239  3.438" 0001
constant 0.966 26257 0.009
R’ 0.379
F 22.150""
P (0.000)

*% p< 01, *** p<.001
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[Table 10]

Influence of the golf-wear purchasing

selection criteria upon purchase satisfaction

“ TS
T = B 5 . )
Agd =9 0.465 0343 4722 0.000
L= =1 0.268 0.324 33257 0.001
constant 2.966 5.625" 0.009
R? 0.479
F 42.150™"
()] (0.000)

** p<.01, *** p<.001
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