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Abstract Despite the PB diffusion introduced as a strategic competitive factor from the change of a retailing
business, the study of PB perceived quality in a customer aspect is poor. Therefore, this study led the
influential factors to retailer attribute and product attribute through overall analysis. Also, the study found the
influential attributes affecting the perceived quality and analysed the influential power linking to customer
satisfaction and preference through the perceived quality. The examined results of the study have known that
each attribute links to customer satisfaction via the only perceived quality. The strategic PB sales advantage
should be achieved as giving customers the overall perceived quality, and has shown that it can increase the
customer preference for PB.
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