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Abstract We investigate whether consumers' expectations affect managers' decisions. In particular, we examined
whether the expectations that consumers make about the changes of their financial situations and family incomes
are positively related to the decisions that managers make about advertising expenditures. We analyzed
consumers' expectations as well as the advertising expenditures of 6,018 firms between 1991 and 2011. Our
analysis supported our hypothesis. Our findings contribute to the discussions regarding the effect of consumer
expectations on manager decisions as well as provide practical implications to advertising managers.
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[Table 1] Descriptive analysis

Hae Bdgk P25 SRl PIS
Advertising (m$) 65.55 0.37 2.46 18.09
Advertising/Sales (%) 3.8 0.8 1.8 4.2
AFinancial Situation 124 121 124 130
AFamily Income 145 144 149 150
Sales Growth (%) 15.8 2.9 80 224
ROA (%) -5.5 -6.8 3.0 8.8
Firm Size 497 327 490 6.56
Market-to-Book (%) 270 96 180 334
Loss Firm 0.37 0 0 1
Firm Age 17 7 12 22
GDP Growth (%) 5 4 6 6

Fan]e] Wt 65.55 (million dollars)Z2 FH4> 2.46
(million dollars) Ht} vj-& 27| Yehdth o] 3 arn]o
242 wol sl 440 frldo] Hage Bojes
Ao g EA%|H Chauvin and Hirschey (1993)2] ¢4 2
soh Ax|stan gick. o] Aol wh2w, Y] A%
OH.© Unilever, Philip Morris, General Motors, Proctor &
Gamble & A520] 7|Sof AEEL Hdko| 9o, 3
TH| x| Zo] We 7|Se] AR By AIE ¢ I

o, 7HAE Wsxse Baa F94 247 1459
1492 2 7jol 5 Kol ket 2, 4Rk AR 7]t
3t 27l9] =3 W4l v2A BxEska 9ok

E YFES B (15.8%)°] THGB8.0%)Er} 24
T 24RO S-S Bt (-5.5%)°] SH(3%) et 2ttt 7]
o TRO] BRAINIY FA0)E vk, A7}

2 o) ARE7FA] HE2 HF(270%)0] F=(180%)HE T}
27 hebeteh A TR 7] FoA oF 37%2] 7]gle]
o] £418 o, B2 7|Y5e] B dHe 1749
o yeptth 19913014 20114 Ajole] Bt GDPA
BB s%AOom F9A46%el S o7k WA
eptey.

712 BAT B4 ALgE W 117he] g, 4]
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U

*J%P %ﬁ}xl ‘I‘S)‘]' 7HAI 2 E}

g ol B A4 A% B9 54 Wl
GDP 57h&& Alglat 67he] 719 wl BA W45
feIvIeh AR /10, o § 370 ok gl
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A ASE et FAAORE g 43R A%

A Fele Aoz Uehdth W& tie] Fan|e B4
o 3806015 SR Lsch A Vepie, 7P o AR i, e DA WS o) A
:z_o/J—Dj— tﬂg]—;(]_,__i ,EL_”L_,_J_ _(,)__H 1242 %%]_?5‘]— 7:]]% 7]'11"5.‘ 7/i—o—i L]-E]—‘;,\]‘-‘:—Eﬂ ] c—)]xc}—_% 6]’-—11 (})JCE‘
[Table 2] Correlation analysis
) @ B) @ ® © ™ ® O 10
(1)Advertising/Sales 1
(2) AFinancial Situation 0.093* 1
(3) AFamily Income 0.080* 0.822%* 1
(4)Sales Growth 0.086* 0.087* 0.106*
(5)ROA -0.290*  -0.064  -0.05*  -0.119% 1
(6)Firm Size -0.108*  -0.119*  -0.123*  -0.037*  0.370* 1
(7)Market-to-Book 0.043*  0.033* 0.027* 0.142* 0.037*  0.036* 1
(8)Loss Firm 0.134*  0.028*  0.022* -0.047* -0.571* -0.356* -0.060*
(9)Firm Age -0.084*  -0.128* -0.126* -0.174* 0.177*  0.445* -0.023* -0.196* 1
(10)GDP Growth 0.056 0.525*  0.703*  0.126*  0.012* -0.106* 0.033* -0.050* -0.088* 1
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[Table 3] Regression analysis

Ee ERYE WolE (23 10), FEHF WA
© & oiu] Faznje] iste] S| 1% oA
oln|gt oko] WAE 211 9JLo] YA =, FgAS
ol oA wsfek AR HRE 4H|R 52, Fal
Ao} BRAL AT Qe tht 719 B HsSot
=27} AARLE S AA A B8 Haof =y og,
7199] vjze) oju FarelE Skt Qulr) icks
e wolFn, ol 7 18 NAsHE Aow saE

[1

Eo] 7THA5 HMapR|o] Bt A oM =
ZEh 7S SRR} wiE o] Farn]of v
= A3t sde oz 279 BEs S
W FA HeEt 2 A (23
e A Tt A =AY (2
2(b)), 7HAIAS WS =7} Farnlel] vAl= gl 1%

SolH Soulet oFe) BAS 7H 3 ghgol wrelzick
é MR} s 1 AL Aolekn IS B2

[t 1 glol, Mo o]

ol 7Hd 28 A

%<4 W4 = Advertising/Sales
=9 w4t 34 W 2% 1(a) 2 1(b) 2% 2(a) 2% 2(b)
AFinancial Situation 0.059%** 0.049%**
(8.62) (6.66)
AFamily Income 0.044%** 0.032%%*
8.18) @.91)
Sales Growth 0.004%** 0.004%** 0.004%** 0.004%*%*
(3.07) (2.86) (3.00) 2.85)
ROA -0.054%** -0.054%*%* -0.054%** -0.054%**
(-16.14) (-16.19) (-16.18) (-16.23)
Firm Size 0.000 0.000 0.000 0.000
(0.89) (1.03) (0.86) (0.98)
Market-to-Book 0.001*%** 0.001*** 0.001%%* 0.001#%**
4.27) (4.26) (4.34) (4.32)
Loss -0.005%** -0.005%** -0.005%*%* -0.005%**
(-3.79) (-3.66) (-3.84) (-3.71)
Firm Age -0.000%* -0.000%* -0.000%* -0.000%*
(-1.98) (2.01) (:2.09) (2.12)
GDP Growth 0.061%** 0.064%*%*
(3.79) (3.55)
Constant -0.250%** -0.204%*%* -0.185%** -0.126%**
(-7.49) (-5.76) (-6.79) (-3.95)
Observations 35,812 35,812 35,812 35,812
R-squared 0.095 0.095 0.094 0.094
Ol &g *, %, * % *= 217} 10%, 5%, 1%9] FolaollA fofhs vehd
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"Now looking ahead - do you think that you (and your
family living together) will be better off financially, or

worse off, or just about the same as now?"

EE 2. 7HAS Hst 2R
"During the next 12 months, do you expect your
(family) income to be higher or lower than during the

past year?"
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