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Abstract Smart devices have made our daily life more intelligent and provided convenient life styles in which
advanced interface and high speed LTE enable us to have proliferation of empirical Apps. This research has
analyzed and evaluated Unstructured data from the users who experienced ‘Hair Style Magic Mirror App' by
focusing on emotional information. Further this study suggests some directions that the application development
industry should take in the near future. The findings through Chi-Square analysis indicate that the application
has not affected the overall satisfaction of the consumers; consumers received higher satisfaction in paid version
of applications than free versions. Emotional Information analysis shows that users value the practicality of
each application the most. Thus, the application developers should focus on practicality and sensitivity side
corresponding to the demand of consumers.
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How Do Technology Trends Impact the
Human, Business and IT Experiences?

Top 10 Strategic Technology Trends for 2012
. Media tablets and bheyond

. Mobile-centric applications and interfaces
. Contextual and soclal user experience

aoLauadxg
uBwNH

. Internet of Things
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. App stores and marketplaces
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. Big data

. In-memory computing

. Extreme low-energy servers
0. Cloud computing
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6. Next-generation analytics
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Gartner

[Fig. 1] Top of strategic technology trend for 2012 for
Gartner
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[Fig. 2] App’s position
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[Fig. 31 User interface
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[Fig. 4] App marketing case with experience factor
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[Table 11 User rating of free version and paid version
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[Fig. 5] Customer rating(Structured data)

Free Paid
Rating
count % avg rating count % avg rating
* 284 21.53 2 3.33
* 94 7.13 1 1.67
* %k 140 10.61 3.55 6 10.00 4.53
* %k K 215 16.30 10 16.67
% %k Kk 586 44.43 41 68.33
Total 1,319 100 60 100
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Customer Reviews

Write a Review >

348 Reviews For The Current Version
Previous &

116. Easy & fun!!  www

by Melissa Smith - Version 1.2.6 - Jul 1, 2012

Easy & funl!!

117.Easy ® R kXK

by Chelsea Carter - Version 1.2.6 - Jun 30, 2012

Easy and customizable

118. Don't buy it!!! #

by Joeglo - Version 1.2.6 - Jun 29, 2012

I am planning on dying my hair blue, and they don't have my hair type, and |
can't dye a certain section of my hair, | can only die my whole head, or streaks of
my whole head. | don't think it is worth it. Also | can never get the hair to sit on
my head properly! It is always off. Don't buy it, even though it's free! U are

[Table 2] Chi-Square analysis 1

Value df Azt_rslﬁlej)l &
Pearson Chi-Square 23.161 7 0.643
Likelihood Ratio 14.035 16 0.596
Lt e o
N of Valid Cases 587

Chi-Square 4] A3) A1} §9] 32 0.64302 Y
Mo AFgA WAool Y Aoz Uei
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wasting your time. o3 M=y /“(il:]— Ath 2 7155}t Chi-Square
[Fig. 6] Customer Review(Unstructured data) wAET FoeE 000002 Realitye} AHEAR B7h=
A dakiol 9le-g Sle 4 gleithTable 4)
[Table 3] Unstructure Data Processing and classification
Catalogue Cataloging word Rating Count %
Good 188 89.10
1. Contentment like, love, ok, good, cool, fun, game, play Bad 23 10.90
Total 211 100
Good 35 83.33
2. Style & Color many, lots of, hair style, color, colorful, dying Bad 7 16.67
Total 42 100
Good 43 87.76
3. Reality realistic, get, change, found new style, helped, decide, true Bad 6 12.24
Total 49 100
Good 7 63.64
4. Ease easy, accurate view, adjustable Bad 4 36.36
Total 11 100
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[Table 4] Chi-Square analysis 2

Value  df Azt_rslﬁie(sl)ig'
Pearson Chi-Square 32,155 1 0.000
Likelihood Ratio 21528 1 0.000
Linear-by-Liner Association 31499 1 0.000
N of Valid Cases 49
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[Table 5] Chi-Square analysis 3

Asymp. Sig.
Catalogue Value  df (2-sided)
Pearson 407307 1 0.000
Chi-Square
Contentment N of Valid
of Vali 211
Cases
Pearson 4 140 1 0.42
Chi-Square
Style&Color
N of Valid
42
Cases
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[Table 6] Average of App’s vision

Version Average of rating

1.1.0 1.43
1.2.0 4.29
1.2.1 3.95
122 3.61
123 3.83
124 5

125 3.82
1.2.6 4.1
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