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Abstract This research the impacts of the experiential marketing elements to the relationashin orientation and
the results are as follow. It showed items of emotional experience, cognitive experiences, ative experience,
relationshin experience positively affect to the festival brand loyalty.

Through these results, first, we could suggest a new data for the development of the festival experience marketing
for the enhancement of the festival brands in the future. Second, as the new research applying the festival and
experiential marketing, we could found the experiential marketing through the intangible goods as like the
festival could affect to the reinforcing of the relationship orientation.

This is scientifically could suggest the basis to enlarge the scope of application. Also it could suggest
industrially a lot of implications to establish the marketing strategy of the festival and reinforcing strategy of
the relationship orientation.
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