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Abstract The purpose of this study is to explore how use motivation of SNS influences communication activity
and SNS media engagement. The major findings are as follows.

First, three Factors are identified from the result of scale purification through exploratory factor analysis(EFA)
on use motivation of SNS. Three factors of SNS use motivation are information/knowledge acquisition motivation
(IKAM), communication/relationship maintaining motivation(CRMM), opinion/information presenting motivation(OIPM).
It is found that a significant difference on CRMM between sex. Second, CRMM and OIPM are statistically
significant to communication activity. Third, IKAM and CRMM are statistically significant to SNS media
engagement.
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[Table 1] Result of Exploratory Factor Analysis on Use Motivation of SNS
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