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Abstract The market of smartphone applications grows rapidly. We studied to evaluate empirically how personality
variables related to personal attitudes(innovativeness and affinity) and information quality(interaction, content, and
contextual) can affect use intention and customer loyalty in smartphone applications. The results of the study are
as follows: Innovativeness, content quality and contextual quality were found to have a positive effect on
intentions to use smartphone applications. However affinity and interactivity were found to have a negative
effect on use intention. And use intention was found to have negative effect on customer loyalty for smartphone
applications.
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