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A study of current awareness and preference
on Korean professional baseball team’s promotion for products

Seung-Hwan Park"

1Dept. Leisure sports, Gangwon Provincial College

2 o B Avb xmopy BPNES Yaom mzokre] AEublgel gt 94 W ATES FHToRy
mropy pol] Holahi Qi BN SolA meh Euhael meopr Pt dhit ARE Ageisr] el B4
o] gck.

A, AFARRIEH 54 FollA ol weba ZRopet ko FEFuAE e ek AA(ZEA T HRh 4, A
FOHAIE Aol digh g4, T2la AFTHAY Y AS=(FETHA, AEH, AEST Ol mhE AelE vlugt 23
SAHCE Fof7t AolE HolX] gkt

A, ATFAEIEE B4 FolA dfel whE ZRopyt ko] AEFuARl theh AA(ZETEe] HEt A4, AE
oA Aol digh 14, Teja AEuAIR Y] ASE(EEIHA, AE7H, AEEDOl e AolE vyt 23,
ZROp o] AJFuAE ] Higt d4ole FARCRE {Folit AolE Holx| ko, JEnAYY AEe &
AE7IAY AEIHE O HiE A3 EoAe FAFCE Fo3t AolE UERlThHp<.05). 53], AF7HAS A5, 20t
oF 30tf 71, 20t} 40HizE, 30T} 40th Tk wlwoA K FAHOR f{odt ApolE YERTHp<.05).

A, AFARREE 54 FolA At whE ZRopyt e AEuAIge gk ARl g 94,
FEOAY Akl g A2, a8a AFAE Y AT =(ETHA, AE7H, dESPOl e ZolE vlugt 4
I, TRk o] AEFuHAIR ] HiRt Aol E SAXLE FOfRt Aol HolA| Ytk ShANL, AETAE e
AdE= oA AE7taed diside SAACR ot AolE Eithp<.05). 53], 2000-25007v|Rh, 123
2500-30007HI W] REe] ekt 400097k o/Fe] S P e AT 1Y Aoloi FAFLR fofgt Aol u
B TH(p<.05).

Abstract The main purpose of this study was to identify the current awareness and preference on the
promotions of products in Korean professional baseball teams. For this study, the subjects were randomly
selected where they have experienced purchasing any products in the Korean professional baseball stadium.
Totally, 520 subjects were asked to answer the questionnaire relevant to the current awareness and preference
of promotion of products. There were 11 questions for the current awareness and 14 questions for the
preference on the promotion of products. The data gathered was determined within a frequency analysis, an
independent sample T-test and one-way ANOVA tests. The results were discussed when the p-value were lest
than .05.

There were a couple of results found throughout this study.

Firstly, there were no significant differences of the current awareness between gender.

Secondly, there were significant differences of the preference on the promotion between age(p<.05). Especailly,
there were significant differences on the value of products and price between 20's, 30's and 40's groups.
Thirdly, there were significant differences of the preference on the promotion between level of earing per year
statistically(p<.05). In addition, there were significant differences on the price of products between 2000-2500
million won, 2500-3000 million won and 4000 million won groups.

Consequently, the product promotion by the Korean professional baseball teams has to be more variety and
structured.

Key words : Awareness of product promotion, Preference on product promotion, Korean professional baseball
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2ol g PR Qi 49l HUE Agste] Fakn
3 %(Stratified Random Sampling)2 ARE-3Fo] 5209
FE3Ion, EX] & Yz Q_l‘::'P = BXAIEH
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[Table 1] The questionnaire consists of the study

T4 A E: AL a3
QltsH B4 A, A9, A7 3
AEIAEe o ZRepyyde] g elal,
gk 914) ekl gt 214
AEIAR o AR AR, AEel b, |,
ek FEO] FH

A 28

ol el Holxpge] AEnAe| Hat ol
ML P8 FA43), ol AM6)eh AT, 8T,
A (13]0] 43 ATols ALgE ABubAFel g
g ubgom mzopro] dig 914, Al Hhat 2l
o 279 B19IRQ1OR NEFOR ofFola HEA
AMg ST el ol et srel A <HE 18]
oth 1279) 54 Likert w2 BASIAT

mopy o] Folxigel AguAEe] HEt A
T ARAlE AEE19F JAA[14]19 AtolA] ARSSE
AFEO) 7H, AR 7H, A ERONY t9lal
O 14EFOR ofFoltl MEAE A8kt 185
“uhg- et solA <M @A oiek 187e) 5%
Likert 42 Fga}gicy. AEA ] T4 & 13} 2o,

M > fooiz >

2.3 MEX| Etetz 2 AMZE
Aol A ARE AEA ARl tig AFes
_1:17}0}7] ol AlRE A AAFFYon, IFopL 1
chof| gk Q141S 799, 2ol Luko] AMEulz|E A
ehol] ot Q141E 864, AHES] ZhA]o]] gk FHE 865,
AFZ ol 7hA o] el el 885, AMEo] EHo|| gl o
WE 8152 Lehgton] ol kel gt 914l o
l A AFE7) A" Ao e 328
= 3 29 e mpA 2 el BAIE @
5L ULO]_EE 393, 1 dke)
Ao ghtatgl

ot
o{x

[ 2] Zopy ol it <4 Tl Al=E B4
[table 2] Related to the recognition of propessional
baseball for reliability analysis

Y=ol wmel iAW el
A1 A1 - AR
A: A% A A%
HE AE A Cronbach
Az ol
SERlAlL 1081 9.907 53 776
Srrel Al 1129 8923 646 739
SFeholAl3 11.33 9.834 489 790
SFeholAl4 12.18 9.559 581 761
kol Als 11.61 9.059 .662 735

2.4 Xt=2x{2|9H

Aol i AEAl & AFolAe Bes dEAE
243817] siol ke ol AT
0, ZAR AR Qb B4 o
LZ=H M(Frequency Analysis)S AA|3}AC)H
SA, ATAIEA SR, A7, el
bmmoly AR diEt ARk 7
18], 3o ) ALY el it 1)

Solt Tere] AENAPe] e A E(AHEY] 74,
JEo| 71, 4B B5el Aol eolur] sfato] o
HHZFFE A (One-Way ANOVA)I} E=JFE T-HA
(Independent T-test)2 AA|3}T)

AR, AFEAZ(Post-hoc comparison)2 $]3}0] Scheffe
WS AL Scheffe FHL ERO| 27} 1S
A9 B&HOR A8 4 lrke HHo] 3tk
2 AT FolrE pe0s Szl BET 79,
Solat Ajolr} o Ao Besl.

yohiz] 918 ul
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[table 3] Research on the box in general attributes

54 T SHA M HE(%)
o 304 60.1
k!
o 202 39.9
20t o]} 228 45.1
A 300} 223 245
40tjjo]AF 55 109
20007+ o] wk 45 8.9
200025009+ 0wk 139 275
2500-30005+Ju]wF 78 15.4
A=
3000-35007+0]9E  67) 132
350040007+ 0jul 90 17.8
40009H 0] 4} 87 17.2

3.2 ZROFREH AZ0pE|
£ gltelA) QIpAbslahe SA(EE, A,
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[Table 4] The population according to the sociological characteristics of the propessional baseball has an affinity for

marketing of commodities analysis results

JLE Ay N M SD SS MS F Sig. Post-hoc
20t]] 28 289 8 AT 2342 2 11711
AFZ712] 30T 223 266 .87 ATk 35471 503 705 16606 0007  a, b<c
- 40t} 55 338 .68 34 37814 505
= 20tf] 228 291 94 Aok 6.87 2 3.434
ARL7V A 30T 223 310 96 FThy 42815 503 851 4035 018" a<b, b<c
40ty 55 327 .68 sH4] 43501 505
20007 o] wk 45 281 91 R 1311 5 2.621
2000-25005HImjut 139 292 96  ATh)] 42191 500 844
A7k 2500-30005HQm]wE 78 295 71 .
=4 BB 3000-35009+Iu]Ek 67 290 .82 - 3107009 b, d<f
3500-40009HIu]gE 90 322 124 A 43501 505
400071 0] A} 87 325 .66

% p<.05, **: p<0l, ** p<.00l,
a: 200, b: 304, c: 40tH,

a: 200097HA 0|9k, b: 2000-25007HA 0| TE, ¢: 2500-30007H 1] Th d: 3000-35007H 0] Th e 3500-40007H 0T,

f: 40007FI 0] AF

1241



A &atsl=RA) 137 43S, 2012
12| Siskor, A9} 471240l diet sl

£ Aeia Azklol whE 2jol7h Lhehge.

B9} AE7V A TRt B3k ofiel Po] 74
se AHEo] 7}1154 yEe) A1 Ao B &
Azfolc}.

FHjel) et £ -
WA mok ko] B
] ikl el 4
32) U7} Fotsh 1450 a&
olet
zRob Fte] st 9)
kol T AEE o
s} o
S K E:
alet

E

gE7HA o
3}

(¢}

23 -

) ERol Trgto] o
74ag nejstel o)

ol Feke] T

=o 0]1;]-

zRok TRt 4EEY 7HAL YAz Wt

A ekgket

st

01__

AZ S Lk ),
Holr}
FEZ 7Hol tiA=

Sl
(

1‘

310

[e}

FETel ol 7HAel =

2ol )
o Aurks e AL F2 u/ f

Z}7]7} EolatAL A2E she Frke] RS
7HAo] obte] Eriete Fruishs Holth

(& 6] dA=ol FE7IRI 2 AE7H ol digt 7

1_.

=2 kv
2 3F

[# 5] g w2
aF

(e}
[Table 5] Age goods value commodity prices for technology
statistics

7HA 9} AE7 A B’ 71EEA

-+ =W 20t)| 304 400
B z (n=228) (n=223) (n=55)
M SD M SD M SD
A} B 345 116 215 104 373 85
Z  Eg2 260 110 289 129 389 110
7} BEE3 250 109 269 109 291 1.02
| =34 28 113 292 104 300 100
23 261 L13 270 115 305 .97
;J E3 299 112 319 105 349 .86
7?} 233 296 112 303 104 356 .88
A H84 298 116 359 296 333 125
A
235 301 101 287 101 291 113
AL 7HR| ] B3 EoflA= 40the] - A =
ot Jtcdo] ufslal Q= ARl TS skl 9=
FEolg o, 30te] e AA WSS HolA| ottt
&9 714 HollA= AR 40the} 30tie] 9 7+
of At ¢r= AR YEgT) o]gt dat= ﬂ{P
oo whE ZRop ko] AFuiAIE o digh A
ol A= 2 Yehtal Itk 3 62 Aol & %
7tAol gt 7| E ATl BS Aolrt.
AEL] 7H ) Bet Bl thet Akl w2 2;

ol wA3 Ax}, wst Zo| 4ES o] £ H
of thal Azl Arglo] mFel
i

A
[Table 6] Age goods value commodity prices for technology statistics

T =3Hs 20007+ 0wk 2000-2500% 1 v] 2k 2500-30005 0] 2t
(n=45) (n=139) (n=78)

M SD M SD M SD

23 238 1.07 2.74 115 253 99

) 3.04 1.09 3.16 114 3.17 99

AFE7}A 3 2.96 115 3.09 1.13 3.03 94

E3H 2.78 1.02 2.77 1.23 297 1.02

E235 2.96 .10 2.84 1.04 3.05 82

2w ke 3000-35007 - m]k 3500-400005 - ]k 40007H9] ©o]4F

- (n=67) (n=90) (n=87)

M SD M SD M SD

a3 245 1.03 2.71 1.23 3.14 1.08

) 3.09 1.03 3.07 117 322 98

AENA 3 3.00 1.02 3.06 1.16 3.15 1.03

B3 3.03 95 430 439 379 1.03

=23} 2.93 99 2.98 L12 297 1.04
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