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Abstract A Brand is supposed to age as it goes by, following a brand life cycle, as it is not a solid,
immutable asset but something of a living creature. Therefore, self-renovation and revitalization efforts are
needed, in order to incessantly confirm the self existence through the relationship with the consumer. In 2009
and 2011, ‘Beksul’, brand in maturity stage tried to revitalize Brand and the brand image two-times. For this
study, brand logo and TV commercials of Beksul for revitalization were gathered via TVCF.com and their
creative strategy were studied. This study could find that the creative strategy of brand in maturity stage is
based on its brand essence and focused on reinforcing brand royalty.

Key Words : Maturity Brand. Brand Revitalization, Campaign Strategy.
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[Fig. 1] Change of Brand Identity (1965~2003)
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[Fig. 7] Beksul Sariwon TV Ad.(2011.07)

=) #/2 Al ook E17|= ¢lX| Lot T2 E107|5HAL
Sf2 7ol zflm} ok Z SHS H. ofoh)AtE AlZ|Rl0] ofE|
0F? Na)2ell A<X| gfotz iz uj x| lotz. 0{ohAtE &
Na)SiU= 2107|7t Alz|2lo|ch Bk2 &olct uhM

[a23 8] Wizl TV 33(2011.07)
[Fig. 8] Beksul Brownie TV Ad(2011.07)

heler o] HRIUIS A Bles H BX| 2Yck 29
O)Z... O 27} BKE A OfIXI? )IH AFRHok W (ol
EZ200| FA £BUS2E2L| Na)3S olc vl

a9 78 obd aefel AEe Mol WAl 2 A
29l 2n7|9Pdo E F71E 9 & ofele] g
A Bl ot et AR WAl gho o A
e mEshTh B3 1Y 8L AL 93] Fulat 1
eFSUe} Q1ole] ot SoflA] AT} ok el Bt
2 =77 st

gEAAY B3 Y 60 £ B 3 39 7.9
8 Uhe Aeltheks HAE 22AL AT g2,

3.2 AtIEA
HAE gx7lo) Adet wdS HiE =9 2l
HI| = /\C-)]

< 7|1@dog BAE oju)x] Aue}

B2Hle AfestE
Al FE 200997} 2011 FEHAct. ZHzke] 75|
ol Blw-EAF Avh= ohe E 29} Zth

[E 2] 2aic Jabgsh Hek v]m2009 vs. 2011)
[Table 2] Strategy of Brand Revitalization(2009 vs. 2011)

2009 2011

L

zz7 Qezlvgm ‘_:LL-,,); (dgﬂg

Qko IC}

S

9 g

719= . st ), I3, a9k
2 27 srel oAt

3.2.1 210 Hu&
20099 2HFLst H

23 Qe -

1

Bdle 2= 237 237}

adoll A gajstarat wk
Y E 2gs Fo AT EAL 0 tE MEE 2
NE 7HAE ™S Al=stleh XF704] W] A5

il

oA
1o

*

it
o:

SRl L AT o]l 2| 9] “FQRA) BTk A
& AERFFORA 1 Fek wiAo] Hobe A= Al
2 w3 AEA Holut she 9XE e =9
wick 71£9] SEOIE AFA oluE Ad W
ol AEE BshA Holm Sl $Hs] A
297 WA Adstel oER Helth 231 tixelo

A 8 2aetglo] ofd G 2uEly 9] Acket W
shick. SHAIRE, 180% Tk 3 9 =3io] AP A
et 2o3 QRRE W] e 2EREe) <l
3 35 2t

3, 20119 AEA ST WA 2al 23 RE
AHGSHE o] APAS ST, Ssince 1953 231
ol 24T FATOZH *Old & Traditional'e HzH
So Aoz FYstgrh Ame mud AgE
‘BEKSUL'GR-2 S 2 Helstela, 98e 5
3l Aozl St Sust) Hhat 9AE WE

k2l ek

3.22 €2 HuEAN

20097} 201199] 23 2firelo] xfolHe Wt
H2009) 9} “Bhe: ARITh011)' 9] 22AS FaAw
Urebdeh. Whzgo] APgSHe Akt 7izb, et A
AR e g oAl PAT B wA BEe] B

1522



H2:7) BAE ATAHSE 9 AT AT W vAEs BHow
Yol 0 HAEo| ZAHC AAS Dol £ Aoy ALE RS FUTH FA O Hgslo] Hal=
sk B gol, MA=ME=sl o g HAE AHZl]  1F A& 27 STk o) AlRe o] gt 4
A =m0 o QLAY BAUXE Zefe ool HREO] ARYS Fo|x WA gt AT} x|
Uet 223 H5L 97)o] ojggo] Qolth Edh £ %Y 4 Qi HAS ko] Gkl Ao B
tho] Apde AlEo] i BA Huut Azt lon  wEgnh
A3} peiAo] "ol ek, v, Uk AQlrk ek B
= SR BHES} AR oAE HAE wSsje] 9
U7} oo 1A o HAUE AAtolA ZHOR 4 4. 22
ol guksiA Seyc) itk mE oA HEAT . - et oo aiatel
T ‘" > = = 5} N
ABAAS oFE 4= = /HC & ‘old & Traditional'of . §<371 ——IEH# = o——E‘HTOXHE 32 ;jj_]' ) o
e B WA HolRsick B, o Ao F MR AT A thest 02 AR sdwg 3
2 s S rsto e s Ayl = A BHE B *é#f‘ii‘i °_]a7] g A=
23] st Heke Balzo] H oA ol 20099S]
73} mrho] Aol wske] AErt 2u|ae] 7S
323 BUEE H@EA oA Ba=o] AR AL Yot B4, Has A
o . B2 e W AL 7|Eo 1EHE HAE 2
2 2 6O A AHer ulyla =
O 52 O9 62 AEo|y AY, WrE 5 xu|g AL BAEL] B o]2 BEdia o} stk Alg, Bl
AZ o] oulzlo] ZHpuleke Elulsl T O‘IaO]‘O]Q} U= TS T = L O, =R
1]'5—‘] 2T d TUrREdaeE 2 O]’—l—, gl _— ZHEI'/H— = _?.4‘6‘]- Hl‘l‘]lo Zgko /\]-ELHEHEQJ' A=}l
Ho gAmdEo] y]g o7 BilE HAL oglgs £ — AETeseE MY mAlY TE WA= A
o ”;’EE4 [g o Bale ils e °T & BAel 2He B ABs|Rt: Fu A%
o B8 20 gAeh e emAad g D P T TR T T T e
- — = 7 — =] = — Ul 9= =
ey glof Akol7} glgict 2000 ofwlA] Fa 2 }i] et 2009u6] it b ol Allee
% 59 ofglofe] mee maso] gy el g S ST ST S e
O]Q]— D}a 20111}] O]U]X] T7 _'j_E] 60 FaRe) bP/HEEﬂ U]'X] ﬂ‘ﬁ' ———%——— %%E ﬁ 07'" O}Mtk O]t —J—H]Z]'oﬂ
= il o 1= o O T uo = 7ﬂ HEHCQ,] §]—0ﬂ tH_EH _’E—B}‘ 7]KHE 7]'74] 5 A o]:ﬂ_
o 2] (ol=Zpgl §O0 = u> = = — pils o == 2 T X
S wHo] ol T FE B thFt ou|x| S o W wWals mAe] F|o] Hatalx] B o Ao m
EFalal A o)l 7 5 Baj= BT O HBaludo A o) 01 — O 425 T o N 2 0T —
E”’]E T AR 3L ———1__———Oﬂ EAE‘E = T M ﬂ%tﬁoﬂ B o] O] ARo 7]_7_“ o A O]q_
> ol— T Y W= R =2 T AT
A 2= AEO] 75T} G BMET 2 ThH e} A
A AL AHEE HASIE o2 wi A Fstl of
e £ 92 WS gith HAE AEAste] Bye vUs
2009 Sofof B Wzt ek b WA vy Ll T T S D e e g
- - |= S8 WA i (e} i T — — = — E—
Such o] s FoRA AIAOR BAS Y o0 s s g1l naest ol
5 = . S —dl= =" 5= 3
A orhzIE Ao g ool e T ST e g
=1 om R T 10 2169 U= — 1o = = pes
AR el g SR BUS AWANL oo go)n a4l Aol Aerel Waskha @
A HUE AR 2 gegel 20e R AW
- - RS AA .
A ofu||of gt TAL OJwatedr). 20114, HAE o] ® aen ] HeEe] nalE ASASE Sl
= 1 . e e S B W e ] —— — =20 = pil
v Sk etk ] ehelet sl I, IR o s e e o elotel 2ot sl A
L PR Kz el Al XS U gna) avgem sieke Ak i FAe A
L LI (e}
AU e AR @i dEER S g st ame detel mdeke | oot 5l
A 13t ofalel HR AEHE EEW AU L no gl s uiel molmacels e 4
- - oL s - = “ - E— 1l - — == -
L z}ﬁ YR BB =2 e FAE olﬂ_jzc WlRE A ChoRst iAS B8 Bes AAsH
chel SR st Sen, el E 939 O A 0 e w aeepolel Aol da FoA
7 Aol Autenal SRR AL gt 0o
gholl thet A1zt Ed a4z gakc S
mpx|uro i, WA Abe] s 19 73k Hekeysa
j—%‘ 8‘8‘ E—%E"— %‘@—1} E]% E%E‘%‘ i_]—%]—% ’(l)‘]?_ ﬁ Reference
oz WA Buls Fuoly 7|83t YRS
shgslgom, ATl Hapou] o] i Hae [1] Aaker, D.A. Managing Brand Equity: Capitalizing on

1523



o

FAbel7) &8 8l Al AlI3E Al4E, 2012

the Value of a Brand New, Newyork : The Press,
1991.[1] Koo Yoori. A Study on Brand Identity for
Aging Brand., Journal of Society of Design Science.
Vol.19(5), 2006.

Allina Wheeler, Designing Brand Identity.Dasan books,
pp.128-133, 2006.

Choi Won-ho, A study on the Successful Long-run

—_
8]
—

—
w
[t}

Brand Building Case by Brand Revitalization, Kyunghee
University. 2008.

[4] Gu Hwanyoung, Renovative Strategics for Improving the
Brand Life-cycle for Longevity Products, Master Thesis
of Hong-ik University, pp.21-33, 2007.

Kim Eun-young, Lee Jin-ryeol, Advertisement Design

—
W
[t}

Strategy of According to the Brnag Life Cycle. Journal
of Society of Design Science, Vol.18(3), pp.141-142,
2005.

[6] Koo Yoori, A study on Brand Identity Revitalization for
Aging Brand, Journal of Society of Design Science,
Vol.19(5), p.339, 2007.

[7] Lehu,J. M.. Back to Life! Why Brand Grow old and
Sometimes Die and What Manager then Do : An
Exploratory Qualitative Research Put into the French
Context. Journal of Mraketing Communication. (June).
2004

[8] Lee Gil-hyung, Yeo Mi-hyun, A Study on Brand
Re-inventing Strategy of Brand Management Era,
Journal of Society of Design Science, Vol.22(5), 2009.

[9] Song Go-Wun, Chang Dongryun, Hong Sungmin, An
Assessment Study on Fortifying Brand Positioning in
Introduction Stage: Building of Brand identity Through
Visualization of Storytelling, Journal of Society of
Design Science, Vol.20(5), p.55, 2007.

10] Yang, Moon-sun, Ad Information, Vol.10, 2001.

11] biz.chosun.com (2011.07.14)

12] www.beksul.net

[
[
[
[13] www.fhnews.com (2011.07.14)

1524

2t & 4l(Hye-shin Ahn) [HaH]

19934 29 : A2thste AT
A3} (v]& SHAD

20054 &Y : dAAdIeln UES
Haly} (A28 A

20119 29 : Al2thEtn Tizpel
SR AlZF AL A
(RGN

20119 39 ~ A A&
sh, Zddista Q7FA




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <FEFFd5a5c0c1b41c0020c778c1c40020d488c9c8c7440020c5bbae300020c704d5740020ace0d574c0c1b3c4c7580020c774bbf8c9c0b97c0020c0acc6a9d558c5ec00200050004400460020bb38c11cb97c0020b9ccb4e4b824ba740020c7740020c124c815c7440020c0acc6a9d558c2edc2dcc624002e0020c7740020c124c815c7440020c0acc6a9d558c5ec0020b9ccb4e000200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee563d09ad8625353708d2891cf30028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f003002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c4fbf65bc63d066075217537054c18cea3002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


