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Abstract Rapid evolutions in recent years related to IT (information technology) which has been exceedingly
developed make it possible to utilize its application in broad fields as providing a convenient way to gather and
to reuse information. As smart phones have been sporadic nowadays which boost increase of SNS in real-time
making more dynamic, it is becoming more worthful as a marketing tool in the field of fashion area. In this
study, we have explored some case studies in which they are actively using Facebook. We have selected 10
fashion brands to compare their activities in boards containing ‘notice', ‘like this’, ‘people talking about this’
and 'event. We also conduct the correlation analysis between the indicators above, using Spearman's rank
correlation coefficient. As a consequence, we can confirm that ‘notice' highly correlates with ‘like this', but we
cannot find any other correlations between the other factors. As a reasult, marketing in Facebook is more
efficient communication way between the companies and customers than using other current mass media, it
shows that SNS in fashion marketing could be an innovative solution to overcome current limitations caused
probably by lack of communications.
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[Table 1] The ‘like this’ rank chart during three weeks

Brand Ranking 1/11 1/18 1/25
Like this | Like this | Like this

1. Nike Store 46,382 46,655 47,335
2. HEAD Korea 44,596 44,711 44,384
3. Uniqlo Korea 39,261 39,466 39,847
4. customellow 24,130 24,196 24,363
5. ABC Mart Korea 19,865 20,143 20,544
6. Nike Running Korea 11,639 11,668 11,720
7. Perche Korea 11,159 11,155 11,157
8. Doota 10,259 10,247 10,259

9. QUA 9,072 9,063 9,039

10.Lacoste L!VE Korea 7,098 7,125 7,180
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[Table 2] The frequency of reports (1)

The frequency of
Brand Rankings reports Total
et | AdminGl| e
1. Nike Store 1,060 612 1,672
2. HEAD Korea 337 158 495
3. Uniqlo Korea . 597 597
4. customellow 557 597 1,154
5. ABC Mart Korea . 765 765
6. Nike Running Korea . 810 810
7. Perche Korea . 192 192
8. Doota . 1,150 1,150
9. QUA 238 644 882
10.Lacoste L!VE Korea . 151 151
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[Table 3] The frequency of reports (2)
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[Fig. 1] The change rates of monthly reports from users
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The frequency of reports Total Report rate(%)
Brand rankings
User(a) Admin(b) © User (a/c*100) | Admin (b/c*100)
1. Nike Store 1,060 612 1,672 63.40% 36.60%
2. HEAD Korea 337 158 495 68.10% 31.90%
4. customellow 557 597 1,154 48.27% 51.73%
9. QUA 238 644 882 26.98% 73.02%
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[Table 4] The activity rate
1/11 1/18 1/25
Brand rankings Like this People talking Like this People talking Like this People talking
(a) about this(b) (a) about this(b) (a) about this(b)
1. Nike Store 46,382 1,235 46,655 979 47,335 1,674
2. HEADKorea 44,596 1,316 44,711 312 44,884 336
3. Uniqlo Korea 39,261 1,395 39,466 1,357 39,847 1,087
4. customellow 24,130 350 24,196 459 24,363 486
5. ABC Mart Korea 19,865 761 20,143 797 20,544 555
6. Nike Running Korea 11,639 181 11,668 216 11,720 392
7. Perche Korea 11,159 656 11,155 876 11,157 921
8. Doota 10,259 465 10,247 535 10,259 493
9. QUA 9,072 147 9,063 274 9,039 199
10. Lacoste L!VE Korea 7,098 369 7,125 82 7,180 142
[# 5] 357 95 vl& B AT 0TBOR §OI5EE RSl e o] 4
[Table 5] The average of activity rate during three weeks HHAZE 9ee Feolsk 4 QXU C‘like this’,
1L | 118 | 1/25 | Average ‘Average of activity rate’ _3011]-.4 A A= p-value
Brand rankings c © c of activity
. At <0.052 JHE351A] 2
@ | @ | @ | rate®) 0310, A5 0035 8% Fol5E pe0.055 WS X
1. Nike Store 266 | 2.10 | 354 2.77 Q710 s gelE 4 qlslch
2. HEAD Korea 295 | 0.70 | 0.75 1.47 ATA O 7 “like this’2] 4=2]2} ‘people talking about
3. Uniqglo Korea 355 | 344 | 2.73 3.24 this'= A& ko] vlg| A7} A= QAT 1915 3+
4. customellow 145 | 1.90 | 1.99 1.78
o L E 2] 0. A
5. ABC Mart Korea | 383 | 396 | 2.70 3.50 HIE<] “Average of activity rate’ b= ST AudS
6. Nike Running Lse | 185 | 334 225 B 7 YIS ol <ed] Ho|R] 9 “like this'7t =
Korea . ' ‘ . ohal sl Hlo]A| o] &5 do] wrkal Wk 4 gl Ay
7. Perche Korea 5.88 | 7.85 | 8.25 7.33 Art
8. Doota 453 | 522 | 4.80 4.85 m
9. QUA 1.62 | 3.02 | 2.20 2.28 -
4.2 -0 =2 &% 374 mo|X] At
10. Lacoste L!VE 520 | 115 | 1.98 278
Korea ’ ) i ) AL AE B2 1¢Y 359 ‘Average of activity
Total Average 3.23 rate’7} =9FE ‘Perche Korea’?} ‘people talking about
*c(activity rate)=b/a*100(%) this’7} =%t9 ‘Nike Korea’?} ‘Uniglo Korea’E& &34
o] &2 A1 371 HolA= A7gst3irt. 53] ‘people
Z o Mg A+E @l E 49 3F 59 Y-S Ef talking about this> Z|FoA] F XS AASH ZA=
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t} 71 z}fo|7} uju]gl7]ef ‘people talking about this’ A&

‘people talking about this’ Q1 A}o]ofli= p-value 0.016, oA 2L =314 Hgch
[E 6] &5/l &2 &9 #HolA AXZ & B ol
[Table 6] The average of participation
. . participation
Brand rankings Report(a) Like(b) Reply(c) (d=a+b+c)
Nike Store 48 3192 618 3,858
Uniglo Korea 35 4352 697 5,084
PERCHE Korea 32 2918 1691 4,641
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