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Abstract This study is focused on analyzing the quality importance of hotel SNS(social network service). And
by reviewing precedent papers and references regarding concept and quality factors about SNS in hotel industry,
it drew proper criteria to select priorities and evaluate hotel SNS quality using AHP. The important factors
based upon related theories are suggested in this paper such as information quality, system quality, service
quality, interface quality and emotional quality. The survey for empirical study was executed with hotel
employees and total 149 questionnaires were used for this study. We used AHP for statistical analysis, As the
results, the most important factor is emotional quality factor and the next is interface quality factor.
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[Fig. 1] Hierarchical Structure of Hotel Social Network
Service Quality

[m
1
H
X
=
>
ol
©
bl
lo

X
o
B
-
ol
o
1
ot

5
2
ox X

FRW7ARA 1914 177419) H=SAS et
uiseol] ojgt 224 go] 9wl 24 Mo
o 82 AlRAom aokshy Table 13} 2t



TV 2HHEIARIE FH FaE

>

M

[Table 1] Operational Definitions of the Variables
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[Table 2] Demographic Characteristics
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[Table 3] Importance and Priority for Evaluating Hotel
Industry SNS Quality by Fields
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[Table 4] Importance and Priority for Evaluating Hotel
Industry SNS Quality by Factors
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[Fig. 2] The Whole Evaluation Factor Order of Priority of
Hotel Industry SNS Quality
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