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Abstract V.M.D(Visual Merchandising Design) covers every space, environment, and visually stimulating factor.
This includes not only the architectural appearance but interior, graphic sign boards, window display, layout,
store appliances, lighting, and even the looks and service attitude that sales employees have and show to
customers. V.M.D aims to display merchandise in multiple ways; to heighten brand images; to steadily lure
many customers to the store. One of the characteristics that V.M.D has is, that this abandons the previous
design concept which solely puts stress on luxurious interior-focused display; that this displays merchandise in a
rational and systemic way and induces customers to buy products. In this regard, the objective of this study is
to study brand perception and effect of V.M.D displayed in the stores, on customers, and thereby to present the
concepts of V.M.D, suitable for display in the stores, which can be used continuously in the future.
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[Table 1] Classification of V.M.D(Visual Merchandising

Design)
VP PR 1P
(visual (point of Sales (Item
presentation) Presentation) Presentation)

This plays a role
in presenting life
styles to the target
customers and
delivering
messages of the
store and
merchandise,
according to each
seasonal
theme.Show
windows or
stages, on which
customers eyes
fall, belong to this
category.

This plays a role
in showing sales
points of
merchandise. It is
situated on wall
sides or the upper
sides of appliances
in the store. To
draw customers’
attention, it
highlights colorful
coordination and
styling.

As a display and
sales space, it
occupies most of
the store space
such as hanger,
showcase and
display stand.
It enables
customers to
directly access to
merchandise,
according to the
type of brand,
color, price and
kind.
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[Table 2] Survey by age in Seoul Area
Survey Area
age Total
Gangnam Gangbuk Gangseo
13-18 10 4 15 29
19-20 22 19 7 48
25-35 53 31 32 116
Total 85 54 54 193
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[Table 3] Average time customers stay at stores

Survey Area
min Gangnam | Gangbuk Gangseo

(85) (54) (54

10min 52.4 59.3 53.7
10-20min 36.9 315 38.8
20-30min 3.6 7.4 5.6
30min 7.1 1.8 1.9
Total 100 100 100
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[Fig. 2] Customers’ Behaviors they showed while visiting
stores and waiting
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[Fig. 3] Survey for the image theme in stores
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[Fig. 5] Mobile telecommunication stores that showed the
most impressive POP

4.6 V.M.DE 7HY 710l He V.M.DHEN

ZFE o] tE Y XH|R| H]z‘s].o:] HE—‘%%
V.M.D7} 7} 7190 Y= Aoz 2AFES) SRR
V.M.DE AR Yo] =7 Yehdtt 4 %7‘_}# z] 71
2 o7} glon d#Eo] vlmols 13-184] dgEe
2H|Z7E POP7IAA =7} 52 o' vepytth

—_

Kangseo(54) M Kangbuk(34) M Kangnam(g5)

100

80 T

60

10

20

Window typeShowcase type Hangertype  ltem type

[Fig. 6] The type of V.M.D that was most remembered

4.7 V.M.DE MSEsH= V.M.DQ| HEY

Az 13184 APF 2HAES 4F
VMDE 4335ty t}2 dgZo= 2% § V.MD
Azshs 2oz vl A7 VMDE W
=R eyt FH R 1HE uf POPA|Z} A
H3o a7t wh=A] Hasic)

e o M ot

25-35(115) ®19-24(48) ®W13-18(29)

100

B0 —

60

40
. .
0 T T

Season POP Operation POP  hanger POP  item type POP

[Fig. 7] V.M.D type preferred to other V.M.Ds

1593

oI SIA) whaRe 1A H
o]

HrA Bl F03 4TS sol BE ol
WBHE 7hA 97 stk ol| WAk 17 WA g %

=37] glah wWatolx Lubgel vjmlelol} ok A2
o Hefe] anlabel ARUA o HBH: Hekoz o] g
Qlck E pof AL AZslste] 2ulxtelA] 1Y
o B olp m—E— ol HA4E 3 gt ol
53 s}w SERERE

= sfo] oj <l
-(—SL:l-;Ho] Z 3ol

1. olelgt ugel Waske Aol ik A4S
—TLHHBJHﬂ olF A g tollA] ZFAITH] IdentityS 2
QlstaL AFE7g Rl A5249 552 Hstal glok ol
AvHs sl 29l 7S £k Edeg v
Fok= i 2] Weprt 712 o] glow A+ 2
o o o] BES 3t

HH

1

A : ol BEAl WS AE T ol me AR
Bl gaw ofghg s Ao AEgth AE
el A el AEL ART F ols At
e AAHE M 550 FA3 ghR At
qlet. Awat Aol webd VMDY HEwr} che
A ebl] whge] Ag Al FasiA melstel A%
wofof g,

4] . A7|9FE (Self Satisfaction)

wpgel skl FohE Agsb] AL AU
Aol Zasto] Foate] dentityt 2b7] AL
w3l ]2 et 53 Fe AUFS ool
Al BEE V.MDE} AjZo] et =7} thE dg
b= A7l AsHA UeER = BHllof e
gApQl Ade] Fasitt.

;.:r{nr{mig

AR o TRk 7] ol

o Ao ol FEA TRl He o Bl e
¥ 73 glow] VMDY Ede uet
o s ololli: WS WA 4 3ich ) 2
AL A

ﬂilo 5E



Faksly| ot e A #1437 A4, 2013

7 748 Fossle 95 og 240 Ak ol

)

28 sh= Zlo] V.MDE| A FpA|ojtk

Reference

[1] Lea- Greenwood, Gaynor(1998), "Visual Merchandising:
a Neglected Area in UK Fashion Marketing?,"

International  Journal of Retail &  Distribution

Management, 26(8), p. 325.
DOI: http://dx.doi.org/10.1108/09590559810231797

[2] R. W. Marans and K. F. Spreckelmeyer(1982), "Measuring
Overall  Architectural ~ Quality," Environment &

Behavior, Vol. 14. No. 4, pp. 652-670.
DOI: http://dx.doi.org/10.1177/0013916582146002

3

[t}

Yang Jin Sook(2011), “The effect Visual Merchandising

strategy has on consumers’ purchase behavior -

centered on clothes stores - Journal of Korea Design

Culture Society, Vol. 17, No. 2, p. 339.
[4

[}

Park Hyun Hee(2005), “The effect knowledge for brand

beforehand, brand attitude beforehand and perceived

quality have on V.M.D perception and attitude”, Journal
of Korea Clothing Industry Society, Vol. 7, No. 4,

p.521
[5

[t}

Lee So Eun(2008), “Structural relationship pursuant to

clothes stores” V.M.D and brandwidth”, Ehwa Women’s

University, Thesis for Ph.D., p.6

Z & ‘ddong Sung Kim) (M3

1996 8% : A7fstw LS
wala} (gast A

20084 8% : Uit st =i
TRl Tskel (el uka
20139 19 ~ @A : oo
i BnFEE Lag

Tt
gAe njde] £z, HaAs, mdTee. Soja

1594




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


