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Abstract  This study figured out how could mobile contents quality factors, such as usefulness, accuracy,
timeliness, entertaining, economic, security etc., affect satisfaction by user individuality using empirical analysis
with an aim of finding difference in content quality factors which have an influence on mobile contents
satisfaction by user characteristics in integrated view systemically. The result of analysis shows that usefulness
has an influence on satisfaction in principle regardless of user characteristics. This study discovered that both of
usefulness and entertaining are significant to satisfaction in the groups with high-user individuality. On the other
hand, in the groups with low-user individuality both of usefulness and accuracy affect satisfaction. Findings
show that contents preference can be different based on user characteristics. Implications are discussed and
limitations are proposed based on empirical analysis.
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* loosing sense of space while using L 2.879| 2.870| 3.166| 2.892| 2.948| 2.547| 2.900
mobile contents Innovati- (.767)| (.765)| (.824)| (.756)| (911)|(.804)| (.751)
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[Table 2] Descriptive statistics

Useful-
ness

Satisfa-
ction

Securi
-ty

Econo
-mic

Enterta
-ining

Timeli
-ness

Accur-a
<y

Variable

Mean

2.936
(.734)

3.501
(.712)

Mean

2.614
(.856)

2.832
(.905)

Mean

2.946
(921)

3.238
(.891)

Mean

2.965
(775)

3.469
(.765)

Mean

3.104
(774)

3.714
(.730)

Mean

2.890
(.767)

3.112
(.827)

Mean

2.878
(753)

3.287
(.683)

Self-
efficacy

[Table 3] Content use behaviors

Classification Self-efficacy>=3.4229
Low High
Information 63 (36.4%) | 56 (38.1%)
Self- Communication |51 (29.5%) |47 (32.0%)
efficacy Entertainment |30 (17.3%) |32 (21.8%)
Commerce 14 8.1%) |5 (3.4%)
LBS 15 8.7%) |7 (4.8%)
173 (100%) | 147 (100%)
Classification Innovativeness>=3.02
Low High
Information 66 (37.9%) |53 (36.3%)
Innovativ-e | Communication |51 (29.3%) |47 (32.2%)
ness Entertainment |31 (17.8%) |31 (21.2%)
Commerce 11 (6.3%) |8 (5.5%)
LBS 15 8.6%) |7 (4.8%)
174 (100%) | 146 (100%)
Classification Flow>=2.82
Low High
Information 63 (40.6%) |56 (33.9%)
Flow Communication |42 (27.1%) |56 (33.9%)
Entertainment |31 (20.0%) |31 (18.8%)
Commerce 9 (5.8%) 10 (6.1%)
LBS 10 (6.5%) |12 (7.3%)
155 (100%) | 165 (100%)
Classification Sociocultural>=2.79
Low High
Information 53 (36.3%) | 66 (37.9%)
Sociocult- Communication |45 (30.8%) |53 (30.5%)
ural Entertainment |24 (16.4%) |38 (21.8%)
Commerce 12 82%) |7 (4.0%)
LBS 12 (82%) |10 (5.7%)
146 (100%) | 174 (100%)

1962



ARG} Aol mE ety FElz TR S uXE Rz FH A1) zlo] B4
42 EXE- 0| M2, EfStM B 1| 172 329 672] 137
=/ O ’ o o |
- - 2| 269| .328| .718| .158
dutxloz AFEo] Lol IARdls T Innovativeness 0.837
e ﬂ/\ o A=l IR novatt 3| 254| 473] 533| 263
(Cronbach's alpha) Z|<=7} 0.6 o|4fo|H A1Z]/o] Qlrta 4] 201 484] 597] 182
Hr[44], & AFtoA ARGE AEA Y 53 HE 1| 403| -056| 431| .533
|5t A2 = B4 A7} Table 4, Table 59 Zo] A1F % # Flow 2| .178| .158| .086| .850 0.743
_ o 3| 325] 205] 218] .682
71 0.660 ~ 0.8472 ZHEA= AFAdE TS5
: ] 4.3 A1EHN HS
Table 4] Results of reliability and validity of the
: ¢ o2 AR ]3] Z RS gAIt}o
independent variable ALEAE FESH] s WA #2S 8T o R 1}
Factors Cronbach’s Foom, IARAE F 8¥ AAste] ZF By Wt
1| 2|3 4|5]|6 - L - ,
Variable alpha o] AL vt ghE, 8] By s
1|.638 |.137 | 200 | .052 | 312 | .152 slolst Ay} ST ¥+ Fgot Ao g T tKTable
2 |.805 | 064 | .147 | 075 | 144 | 220 6 A=)
Usefulness | 3 |.814 | .146 | 097 | .142 |-004 | .018 | 0.847
4|.599 | 408 | .125 | .151 | 228 |-005 [Table 6] Model fit
5 |.606 | 475 | .116 | .118 | 230 | 075 ANOVA
1 |.400 |.593 | .001 |.026 |-006 |.338 Moder | S0m of [ 4 [Mean [0 T
Entertaining| 2 | .094 | .831 |.189 | .035 | .155 | .111 | 0.782 Variable Squares Square '
3 221 1309 | 109 1107 | 158 [ 007 Regression| 37.296] 6] 6216| 18.609] .000
L | Residual 55.449| 166 334
1 |.204 | 065 |.714 | 161 | 115 | 199 Self- Total 02745 172
Security | 2 |.107 | 088 | .881 | .104 |.146 |-022 | 0.836 efficacy Regression| 29309 6| 4.885| 15.174| .000
3 |.128 |.171 | .869 | 087 |.111 | .085 H| Residual 44.746| 139 322
1|.104 | 162 | .176 | 760 |-012 | 005 Total 74055 145
] Regression| 46.973| 6| 7.829]25.708| .000
Economic | 2 |.085 [ .027 | .042 | 849 | .113 | .132 | 0.758 L Residual | 508561 1671 305
3 |.112 |-010 |.091 | .781 | .064 |.126 Innovativ Total 97.829| 173
A 1|15 101 | 200 | 101 | 835 | 146 | _eness Regression| 16341| 6| 2.724| 8.415| 000
ccurac, .7 <
Y "2 (262 | 242 | 143 | 059 | 770 013 H| Residual | 44.666] 138] .324
. Total 61.007| 144
Timel 1252|305 052|012 ) 272 | 817 | s Regression| 53525| 6| 8.921] 25.864] .000
2 |.087 |.114 | .188 | .308 |-.029 | .773 L| Residual 51.046| 148 345
- Total 104.571] 154
o o s ) ow Regression| 20503] 6| 3.417] 10.549| .000
S, EA=TY S AFs] flgke] A H| Residual | 50857 157] 324
Qol8Me AAEITE. 891 A ZH(Factor Loading)2) Total 71.360| 163
. < Regression| 47.619] 6| 7.936| 24.621| .000
ZHA oJH= Hair et al.[45]0] YISt 0.5 o)A 7|=F
e 0_01_ [45)e] 2t ge 71E L[ Residual | 44805] 139] 322
o2 ehell=t], Table 4, Table 59 o] P == Sociocult Total 92.424] 145
EhgS BE=aleln) _ural Regression| 16.766] 6| 2.794| 8.923| 000
H| Residual | 51982 166] 313
Total 68.748] 172
[Table 5] Results of reliability and validity of the moderating L Low _ H: High
variable
Factors Cronbach’s — = -
1 2 4 X7|esZel ttEsr ISl Xt0
Variable 3 alpha 431 I' |-9-c>|:| I = oSo L I I' I
1] .642] -201] 414] 153 AN EsHE BiE SHCE 185 Jdd AR
Sociocultural || —-680| 214 | 307| 065 T Ao R o] B ZF Yo Fdl= £
oclocultura
Influence |51 1or| 114|081 2957 0831 fQle) o] gt Jakg A5d A} Table 77} 2
4| .809| 226| .012| .158
o] gt-7ro] =0 Xt}oe o Qi 2Zrxo] git=7lo] ot
Self. 1] 053] .726] 303| 216 2 Aok 784, A, Hedo] whEol JEFE 1)
elf-
2| .114| 787| 331| .165 0.820 2= Ao U
efficacy A AoR eyt
3| .085| .848| .072| -.025

1963
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[Table 7] Analysis results of self-efficacy

073 (1.015)  |.150 (1.882)*

Timeliness — Satisfaction

Coefficients Entertaining — Satisfaction |.256 (3.377)***|.173 (2.066)**
Self-efficacy Economic — Satisfaction |.090 (1.318) -.041 (-.560)
Low High Security — Satisfaction 077 (1.125) .040 (.526)
Model Beta (t) Beta (t) *p <0.1, **p< 0.05, ***p<0.01

.280 (3.280)***|.278 (3.216)***
207 (2.643)***|.103 (1.376)

Usefulness — Satisfaction

Accuracy — Satisfaction

Timeliness — Satisfaction |.086 (1.215) 012 (.146)
Entertaining — Satisfaction |.116 (1.524) 360 (4.345)%**
Economic — Satisfaction |-.006 (-.087) .010 (.148)
Security — Satisfaction .143 (2.030)** |.030 (.400)
*p <0.1, **p< 0.05, ***p<0.01

4.3.2 SApldete| R 019l xto]

A FS BAGS FHOR I Yot A4
AR Uiro] HAslI). 2} ek FHlx EAacl
o) WS wo] g YEFS UEE A3k Table 834 o] o
Aol & A G844, 2ol HalAe] e 4
W2 84, A, Hebdo] viEEel JFE tlAl=
Ao tepic

4.3.4 ABI2EHN YEo| BIEE Fgeelo| xto|

AFBIE8HE] TS 2 kel A
3} AAkely RO o] HAsc 2t Hehd
dx FAacle wEwd ot g AW 2w
Table 102} o] AL3lo] & Hge 2 44
AFEAo] Ve RS 84, HEHo] WS R 9
uA)e AoR Uehge.

[Table 10] Analysis results of sociocultural influence

Coefficients
Sociocultural
Low High
Model Beta (t) Beta (t)

369 (4.079)***|.146 (1.769)*
200 (2.609)** 1.026 (.337)

Usefulness — Satisfaction

Accuracy — Satisfaction

[Table 8] Analysis results of innovativeness Timeliness — Satisfaction |.121 (1.628) 163 (2.006)**
Coefficients Entertaining — Satisfaction |.124 (1.620) 258 (3.096)***
Innovativeness Economic — Satisfaction |.070 (.997) -.035 (-.484)
Low High Security — Satisfaction .049 (.704) .086 (1.157)
Model Beta (t) Beta (t) *p <0.1, **p< 0.05, ***p<0.01

323 (4.072)***| 220 (2.355)%*
267 (3.875)***| 037 (.436)

Usefulness — Satisfaction

Accuracy — Satisfaction

Timeliness — Satisfaction |.060 (.906) 131 (1.505)
Entertaining — Satisfaction |.101 (1.447) 260 (2.816)***
Economic — Satisfaction |.020 (.317) -012 (-.158)
Security — Satisfaction 140 (2.219)** |.015 (.174)
*p <0.1, **p< 0.05, ***p<0.01

4.3.3 gl IExr FeQelo| xlo]

BUHFS FHe FHOE 1BY Yo A=Y
Ao Liro] HAIsIgIth 2 ek = EAa9l
o] wFwof gt P ASE A Table 99} o] &
io] B2 TS 984, ool BYiol we
2§84, B, ool whgo] JFE nA=
Ao et
[Table 9] Analysis results of flow

Coefficients
Flow
Low High
Model Beta (t) Beta (t)

259 (2.986)%++* | 287 (3.348)%**
204 (2.812)***|.073 (.934)

Usefulness — Satisfaction

Accuracy — Satisfaction

ATEAS) H54THE YeIShE Table 113} 2}

[Table 11] Summary of analysis results

Low groups High groups
Self: Usefulness, Accuracy,|Usefulness,
elf- . ..
Security Entertaining
efficacy ; . . .
on Satisfaction on Satisfaction
Usefulness, Accuracy,|Usefulness,
Innovativeness |Security Entertaining
on Satisfaction on Satisfaction
Usefulness, Accuracy,|Usefulness,
Flow Entertaining Entertaining
on Satisfaction on Satisfaction
. Timeliness,
Sociocultural |Usefulness, Accuracy ..
. . Entertaining
Influence on Satisfaction . .
on Satisfaction
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