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A Study of Sports Stars’ Guarantee Advertising and Consumers’
Intention to Purchase Sporting Goods
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“Department of Physical Education, Gyeongbuk University
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Abstract The purpose of this study is to investigate the influence of guarantee advertising by three sports stars
(Jisung Park, Doori Cha, and Tahwan Park) working for famous sport brand names such as Nike, Adidas, and
Fila on the intention of purchasing. In the study, total 240 people of all ages but those who are under twenty
are chosen to conduct a survey. The results of investigation is the followings. First, with the respect of gender
and age there are statistically meaningful differences between sports stars' guarantee advertising and consumers'
intention of purchasing sporting goods that result from demographical elements. Second, how the guarantee
advertising of sports stars have an influence on consumer's intention of purchasing products results in the three
sports stars in a different way. As for Jisung Park, the result represents that his athlete characteristics such as
expertise, creditability and similarity have to do with consumers' intention of purchasing goods most. Third, as
for Doori Cha, the result identifies that his creditability and similarity plays an important role for the
consumers' intention of purchasing. Forth, as for Tahwan Park, similarity has some meaningful influence on the
sport consumer’s intention of purchasing. The fact that similarity plays an important role in common for the
consumers' intention of purchasing is noteworthy to the researchers relating to the advertisement area.
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[Table 1] Characteristics of the subjects

Variable Frequency  Percentage
Male 90 44.1
Gender Female 114 559
Youth(11-20) 72 35.3
Age Adult(20-40) 97 47.5
Old(Over 40) 35 17.2
Less than 1 78 38.3
Average sports L-5 36 17.6
consumption 5-10 23 11.3
cost per month 10 -15 8 3.9
(Unit: 10,000 15 - 20 23 11.3
Won) 20 - 25 8 3.9
Over 25 10 5.0
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THe=E A5t %t A== A (1998)7F A M7 832
2t FHjole HEg AMgElEon B Aol AMgEt long MO W g om0 104
o o] Eﬁw Z4=F AEE Cronbacha =87 M6 777
2 e tHTable 4]. N17 849

Simil ~ Doori N19 827

arity Cha N16 .79 840 29% 15471

[Table 2] Detailed contents of the questionnaire Il\jll? Sg
. . Number of S ey
fArea Detailed item question T";,};‘I"lf“ 71132 gg 82 277 16039
Personal area Gender, Age, Average sports 3 P16 765
consumption cost per month
Expertise 5
Characteristics Credibility 5
Ofdguftﬁaflr:ee Proference 5 [Table 4] Factor analysis of consumers’ intention
aavertisi
¢ Similarity 4 Stacked - Eigen  Variance
Factor Item Reliability
Intenti £ Jisung Park factor value (%)
niention o Doori Cha 4 M20 836
purchasing . MY OH
Tahwan Park Jisung M22 831
—_—— 823 2618 65.442
Intent  Park _M23 814
ion M21 51
N20 819
[Table 3] Factor analysis of guarantee advertising attribute Doori NB 814
g o Dot NB B4 o3 soew
Factor Item Stacked Reliabil FEigen  Variance o Cha N22 797 : " :
factor ity value (%) N2 645
Jisung M4 848 purch o7 S
ng ———— . _P2 84
M3 757 719 1.883 13453 asmg  Tahwan P20 805
Park ——— e oD
ak  — b Th a4 2n1 $s8
N3 749 P21 546
Doori N2 716
Exper opa _N&_ 646 T2 282 14907
tise N1 579 2.3 XI=2X2|dH
N5 573
PL__ 744 o] ¢17e] 2t7 Al SPSS Windows 17.0 £7] Z&
Tawan BB ;g 2an ues 1 oIkl R4S S, o] ATelM AT
P s AL =] B e g9dR F7) 9Jste] 2z a9l
1\1;4160 72?2 BAS AASLaL, o] & 500151 BPES A § &
Jif;‘ll(g TM L 85 3411 24361 &2 FEah B4, &7 WA 41=]%=(Cronbach' )
M 70 of o] olalo] AFES AHEaloich. AlA, w7l
VA o B A1 Gohs] 3l SIS vosst AU
Credi Dooi — 8T TS AAISHG L, AL AEY] HEgT HA4do] &
fedi Doort TTNe 736 859 3346 17.609 ko] A mlolwo] nx kS HAEls
bility ~ Cha T 1o Ax=gF Fujolwof uX= FFS A5
N 69 $)5ko] 3] EA(regression analysis)S AA|S}on, &
e = @A frof £E2 pu0s2 A
Tahwan 5 ™75 87 288 1704
Park
P7 .586
P10 537
ZdT
Niswg M@ T 3. (&t
Park MI2 749 ’ ) )
N2 78 AFRFRE S| LAY
Profor Doorl NI 696 9 2401 1263 3.1 Al =4
ence TR SQI7F] ATAS EAT AT Table 59} ol o
Tahwan _PIL 672 HEol g9l 7t EAFo=Z Foldt p<.01 Y p<.05 5
Pk P4 en ¢ M B =0 A Aol Sl AeE Uehdth
P13 619
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[Table 5] Correlation analysis between factors
Sports stars 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
Tiowg Pkl 1
Jomg P2 O 1
Tiomg Pak3 4% Aéb |
Towmg P4 168 02 3% |
Doori (ha*1 4% 383b 3l 03 1
Doori (ha™2 AR T b 004 .593b 1
Doori (ha*3 40600 HMb oMb 2% b 552 1
Doori Cha*4 093 -0%4 .180b 863b 115 026 262b 1
Tahwan Park*1 6160 4A31b 3Ib -27 614b 483 A433b 040 1
Tahwan Park’2 ~ 481b 71 323 -032 S0b &b 260 002 558 1
Tahwan Park’3  33% 28 4b 152 3D 393 % 19 S0 48D 1
Tahwan Park*4 037 -104 .14% 81% 0B85 -007 200 9% 1 038 2% 1
Jisung Park?5 43 M4 b 33 26 38 33 2B Wb 36D 0D 20 1
Doori (ha™5 15% 174a A8b 33 318 R O3R/DbH 3D 200 290 Vb Hb 6% 1
Tahwan Park*5 04 -041 065 4l6b 260 100 200  4Rb I8 168 24 45 323 536 1

a)p<.05, b)p<.0L, c)p<.001

*|Expertise *2Credibility *3Preference *4Similarity *SIntention of purchasing

[Table 6] Sports’ guarantee advertising attribute and consumers’ intention by gender

Deperert Jisung Park Doori Cha Tahwan Park

MF M F M F M F M FEF M F M FMF M F
Independent nn MM SOSO ' n n MMSS ¢ n nMMSS !
Expertise 90 114 354 345 8 15 0 14 329 34 T 6 1495 0 114 34334 0 T6 20
Credibility 0 114 378368 77 &£ 8B 0 143N 35 7 A4 30 0 143632 B 0 130
Preference 9 114 347 350 & 81 -18 0 14 336 336 8 1 -017 9 114360350 8 0 86
Similarity 90 114 260 245 & 101 1771 0 14 264 236 86 91 2211* 90 114 264 238 88 88 206+
Intention of puchasing 90 114 352 334 85 100 1353 90 114 319 319 8 8 6 90 114 301290 81 77 90

3.2 IFEA SN Holo [E IR0 24 Elytet.

ALTAIALO] o1 FLALS|EHA EA] wlolS 9F] 7R
A& AAJ5lo] Table 6, Table 73} 2o AuS Aich
Table 62 o] whet Al H3gu4/dut Sl o]
Lol Aozt Ylerhe AR A, BRI A4 HE
A2 tgho] 0.715, p<.476, A1=]4d-2 tgho] 0.833, p<.406,
ol AL t7Fo] -0.185, p<.853, GAMIL tZko] 1.771,
p<.078 S & 3}¢QaQl HFoA tFko] +1.96 KRt} Zal
p>.059] =25 "ol Aol wlal vkx|A] Mgl 2}
o|7} §la-& YeERHIL it
2HFEE] Ageo] ATAL t7ho] -1.495, p<.136, A=A
tZko] -0.330, p<.741, o ZAL tgFo] -0.017, p<.987
3ol g ol ARA, AFA, ojdA oA tgho]
+1. %EEP Zk3L p>.059] A5 Hol Ao et A=
&Agoll Zpol7t ¢l UElgon GAMAS tgho]
2211, p<.028 ©& tgho] +1.96 BT 31, p<.055FS
Hol gdof met AR Aol 2ol7t

o
=
o=

EIE

0] o
RAR=E=

gk M) HEA42 tgho] 0.202, p<.840, A1EA
L tZko] 1.360, p<.175, AL t7ko] 0.856, p<.393, &

2 519189 BEo|A] tgto] £1.961 Tt AL p>, 054
Hoj ol uhe} wlefel dae&/dol teol7t ¢l
L]—E]-‘/"Oﬂi AL 7o) 2.026, p<.044 O F tfél'ol

EEP 31, p05SpES Hol o] ukel viejgt

Gediol o)zt glee et
awg Ne] HEgad] e 7o) ols
1.353, p<.178, A}F2]= Q)= 9] tFke] 0.036, p<.972,
atefeke Tojojmol tgho] 0.972, p<332 O 3k91asl
B A tgho] +1.965 T} AT p>059] £ BTk

Table 7 043301] e Al 2S5 ol
%o Aol7} Qre BT Afolth. kA4 A A
FAL p=.0012F p<015FoNA], AZAHL p=.00022
p<.0015=E0f| A, o 2L p=.0052 p<.0lEo)A FA
Hog Lo _,]zs} zlolE HYow, SAMIL p=0920 2 &
AR {23k Aol7t gle Aoz Uehwith
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[Table 7] Sports’ guarantee advertising attribute and consumers’ intention by ages

Dependent Jisung Park Doori Cha Tahwan Park
Tndependent M SD F  psthe M SO F psthe M SD F  posthoc
Age  Expertise Youth 346 88 TS abe 343 752013 - 399 9 3951 abe
Adult 3.68 8 341 08 347 N
Old 303 67 3.16 0 310 %
Credibility Youth 364 76 1L abse 354 17533 abe 363 65 4581%  abxc
Adult 395 7 boa 3.6 75 366 .76
Old 325 .70 313 55 325 0
Preference Youth 359 79 5.391%* ab> 34 J1 71533 absc 368 T3 3423 a>c
Adult 356 8 3.6 75 34 M
Old 307 76 313 S5 38 .61
Similarity Youth 236 80 2420 236 86  318* ca 234 81 4725 cab
Adult 263 L12 246 9 241 %
Old 274 7 2.8 1 28 .80
Intention of  Youh 341 89 469" b> 332 90 208 - 290 6 0933
purchasing Adult 358 9 37 83 293 )
Old 302 77 2.9 68 32 0

AF% A ARA, A=A, olEd BE A4
W71olA ARed7]er ofgt 2ol7h Lhebgtom, AlziA
oA Ad7lelA FurIeh Fofst AolztA) Uieklet.

e Ao BEYT S4 F ARAL p-13602
BAHoR folg Aolt gl Ao tehtot, 412
Mo p=00108 p<014:3of|4], oJFAL p=0410F
P05, GAMIE p 0430 pe0stol A B
AF o2 Fofst 2fol7} gl Aoz Uehgth A
At A=), o5 B A7)l A Fedr]el
Fofgh Aol7h Lhehgron], SAR Awu7loA Hd
719} ofat wfol7} ik,

ulEIEk A0 BB S4B ARAL pm0210E
p<055Zo A, ARAS p=01102 p<05izol A, of
BFAL p=03508 p<058ZoA SAMIS p=01002
p<OsiFold HE Mg Aeld BAHoR gofat
Aol7k Qe Ao trepdeh ASAA dak ARAL 4
94 B YAl Aed7|oh §olg Kol 7t Lhet
wom, ohsAe FusloA edrlet folgt xfol7}
Uepton], gAMe Adrlolx Bzl Adlet &
ofgt Zfol7} Lhepgek

BEA A 4140] o] p=0110.8 pe.055o] A
EAMOR OIF Hol} Qs A0 Uehieh ALFH
4 A 714 Aedr|eh §oIsk 2ol7} ek,
Apre] A5e] PR p-1200.2 BAHOR §o)
3 Hol7t gl Ao vehiit

upejgk Hl40] ol p-3050% FAHOE §
ofgt Afol7} gl Ao Lkt

Table 8& AE2 A|Zulgo] mHE A4 BED
%4 9 Fololeg BAG Aol

p=3742, Al=e

L o= Uehth fAMS pm008O.R, p<0lfzd]
A BAH O Fofat Zol7 thepdet. AFAA At
AR 1991 mgk TG oA 209K o) 4-2s5ukel mjgr

7} vt

aheleh 414-0] HEAL p-34405, AAE p-531
o, EAL p=33202 FAHOR Fofat Hol7h 1}
b QESkeh AR p004E, p<OlEA] 57
Hom gofgh fol7h Uerdth ALFAA Auh gAML
19 mjRk EelA 157k o|420mkel mlEk20gel
olg-25ukel vlgk g} §OJ5k Aol7h LreRga 19Hel
o]

A

/$-5Rkd vRk Z15E3h 109k o d-15vhd vRk1s5ek
o o)g-20nkd ek e frofRt Aol7} yrElytth

drefel daeo] FfolEs p=.001C2 p<.001Eo]
A EAX LR FofRt A7t ek AR A
o= 19kl wnt 19kl o] -5tk viwk-10kd o] 4
-157hd vlRk g 159k o d-201kd wt ZEo A,
19he] o] 4-5uted wrt oAl 107H o) 4-15%ke 1]
T O folR AolE Eth
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[Table 8] Sports’ guarantee advertising attribute and consumers’ intention by sports expenditure

Sports_expenditure M SD F post-hoc
Less than 10,000 Won(a) 224 .84
10,000 - 50,000 Won(b) 264 97
Jisg 50,000 - 100,000 Won(c) 2.60 96
Similarity 100,000 - 150,000 Won(d) 292 90 3.708%* -
Park 150,000 - 200,000 Won(e) 350 87
200,000 - 250,000 Won(f) 2.50 9l
Over 250,000 Won(g) 2.80 163
Less than 10,000 Won(a) 224 8
10,000 - 50,000 Won(b) 267 2
Do 50,000 - 100,000 Won(c) 242 81 o<t
Similarity 100,000 - 150,000 Won(d) 273 88 3,003%*
Cha 150,000 - 200,000 Won(e) 331 70 bee
200,000 - 250,000 Won(f) 240 103
Over 250,000 Won(g) 270 155
Less than 10,000 Won(a) 222 83
10,000 - 50,000 Won(b) 262 2
50,000 - 100,000 Won(c) 2.50 83 a<ef
Similarity 100,000 - 150,000 Won(d) 2.90 81 3.356%*
150,000 - 200,000 Won(e) 325 64 bede
200,000 - 250,000 Won(f) 260 130
Tahwan Over 250,000 Won(g) 2.30 95
Park Less than 10,000 Won(a) 275 80
10,000 - 50,000 Won(b) 311 76
Intention 50000 - 100,000 Won(c) 272 58 acd<
of 100,000 - 150,000 Won(d) 333 64 3748 ’
purchasing 150,000 - 200,000 Won(e) 340 69 b<d
200000 - 250,000 Won(f) 3.00 L18
Over 250,000 Won(g) 360 125

#p<.05, *p<.0l, ***p<.001

[Table 9] Effects of Sports stars’ guarantee advertising attribute on consumers’ intention

Dependent Intention of purchasing

Independent B SE HEF t F
Jisung Park Expertise 183 082 170 2234 .583
Credibility 374 089 318 4.192%%% .59
Preference 071 079 064 904 677
Similarity 262 059 269 4.410%** 912

R=.569, R2=.324 F=23.854, p=,000 Durbin-Watson=2.083
Doori Cha Expertise .101 099 084 1.016 541
Credibility 197 090 176 2,188 577
Preference 177 094 156 1.877 537
Similarity 289 060 309 4.832%%% 912

R=.506, R2=.256, F=17.157, p=,000 Durbin-Watson=1.927
Tahwan  Expertise 046 079 043 578 .628
Park Credibility 092 084 083 1.093 628
Preference .088 083 082 1.066 940
Similarity 421 055 474 7.607%%% 619

R=.523, R2=274, F=18.732, p=,000 Durbin-Watson=2.097

#p<.05, **p<0l, ***p<001
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