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A Study on the delivery of brand image information to consumers

by telecom companies’ SI(Store Identity) (through comparing SI
between Korea telecom companies and foreign famous telecom companies)
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Abstract The renewal cycle, which newly decorates stores, has been shortened, as the marketing competition
between telecommunication companies has been extended to the stores, due to the rapid increase of mobile
phone users and fast replacement cycle of products. The store renewal made by major telecommunication
companies, including signboard, has been pushed in order for telecommunication companies to give strong
impression about their own brand identity to consumers. Consumers want stores not only to sell cheap and high
quality products but also to provide customer experience, by which customers can feel store, product and service
and accept them. Especially, since the competition between telecommunication companies is getting tough, it is
the current trend that the number of stores is increasing much, and telecommunication companies are recently
renewing their stores, with the concept of SI(Store Identity), which changes store image into the incorporated
image including interior and exterior, rather than just replacing CI(Corporate Identity), when they renew stores.
It can be said that SI(Store Identity) is an important factor, by which companies consistently design visual
factors such as interior and sign, and then apply them to the interior and exterior of the stores, and thereby
give good store image to consumers, and ultimately have great effect on the increase of sales volume. This
kind of activity can be image-controlled by companies’ Identity Management, and it can be a very important
factor in terms of marketing. In this study, it has an objective to compare and analyze SI of domestic
telecommunication companies and foreign telecommunication companies, and then suggest effective SI direction.
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[Fig. 1] Domestic top three telecom companies’ SI

[Table 1] Characteristics of domestic top three telecom
companies’ SI
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[Fig. 2] USA representative telecom companies’s SI

[Table 2] Characteristics of USA representative telecom
companies’s SI
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[Table 4] Characteristics of Japanese telecom companies’ SI
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[Fig. 111 Well noticed telecom company

LG Telecom

Show

T World

0 50 100

Others
Differentiation
Color

Simplicity

Design

Noticeability

=4
0 20 40 60

[Fig. 12] Most-memorable telecom company

LG Telecom

Show

TWorld

0 20 40 60 80

[Fig. 9] Reasons consumers like Show Sign

[Fig. 13] SI most suitable for telecom company image

2643



S| &5 Bl A14E A6T, 2013

5. 48
g vl FAN PR 712 7hmo] %A
oS S ARISCIA AZha Faeh Huage] 7]
52 sk Qe BEREl JRA] ARl A|2Ee)
Aol BshA Hgick. ol Aol Bte] F4
AFEo] BYE ofu | HESH:

oS 205 A5 AElo] 2L 2T ﬁ%fs}oq
% 1S F st _‘,ﬂ_zh‘_l— S1gnage System .2 H3}3]
oFgh 282 A

o oo A}o L
Brand Logo, Color, Shape, Material) &

Uit SlEE] ool Hhahar v f-efte] Ak Q=
S oA & Sl LAolAl A= Identity A

shu) Fejsha ick 1e)T @elx T8 Bl 94 94
Brand®} AlbE J@¥ mE|ZE sfulsle] SIQ A
€5} 9t} Brand Logo 9] 18¥ Q4-9] /\]—%‘j UH?Q-
o] olu|x 5 FHHA shaL, FHjt AlZHA ApHE}E a4
2 07 ojgslet =ad Frh 2AF 23} SIE EHS)
£ 4 a8 Al e 2o 2ES BB
=

+ XW:Color2| At

SIof] A% Color= & EAA} CIH[FLol A
A3t AHE ARgela 9lou ool W] 235 11
#ste] ugaw Brzeiel Yaste] AMgshe Ao®
Uepdet

« EMW: Material
SI-J XHE(Materlal)i‘?M]*ﬂ“ 7+4 v 2848
3 2 E A&HH R s 2=

b

A3k el # 2
s Ao L}E}»ﬂ.
o Mimf: =H(Light)
z2(light) 2] ¢ A Hejet AAA, A HOHE
TRt 29 2E F2 AR e depyth

 UInf:Graphic Motif

SI Graphic Motife] ZA{-o= 7} 4
AR CIg £BAPE QAT 4 =S S Zlof ot
o Zo] ZEAO] TS 23 o

S Mgt} ARgshs Aoz YEhdTh

AHA7E BANE S fololt FuAF, ABe
AN, B, MRS QAR § Gt el 913
of AES Fulgich. 1% 71 8% Jlo] HAS 4T

=2 2 243 Uedth HHE ASEE 2geks
ol Be 247t BYHOT 2gstol YA
# 891 % 2u]ot 2 o] vt vhY skt 1

>.,

09, mlm
[ol

fr o
rr

L 2 to

p

Ae P4 29 F F5a3 242 QA Qo) EFH
o . elsARele] gt ME felo e tixjel, Ha

FEA So] BAIALY] olu]x] Ao A o]ulA] dF=
Aoz A7 Ant vpehg.

References

[1] Oh, Soo Hee(2006): A study on the effect that the

relation between sense, emotion and cognitive
experience has on experiential value and brand attitude,
pp.5-17

[2] http://www.sk.co.kr/About/ci.aspx?kits=oms

[3] Kim, Soo Yong(2007): A study on the Characteristics of

interior design as a brand identity strategy — centered

on specialized coffee shop, pp.1-18

2 & M(ong Sung Kim) L)

* 19969 8¢ : A7t Faig
waluiaast 4

e 20084 89 : Hulalnw BT
Taiel ghatelcil ke

e 20139 19 ~ @A ¢ Herfst
IR ST SAE S

<THlHol>
A vljo] Zelz, FaAld mHIE, Sl

2644




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


