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Abstract This study is research of actual proof on verification of the user's utility about mobile convergence
products and the types of convergence categorize into four types according to their characteristics. Four types of
convergence; (DOpen service via scalable internet, (2Close service dependent on mobile phones, (3Broadcast
services such as DMB, @Individual products such as camera based on digital technology. The purpose of
research model is to identify differences in effect value of the types of mobile convergence according to its
usage level and level of quality. As the result of this study, Usage level of open service/individual products had
a significant effect on the user's utility about mobile convergence products, Also Level of quality of open
service had a significant effect.
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[Table 1] The operational definition for a variable

Definition for a variable

Categories -
List of measurement

Open service via scalable internet

Open

service information

retrieval, e-mail, shopping,

banking, messenger, weather information

Close service dependent on products
Close

schedule management, memo pad, electronic

service ..
dictionary

To provide service-contents through the

B t
roadcas (broadcast)network

Network
(Network) watching TV, listening to radio

Individual products based on
technology(appliances, computer etc.).

digital
Equipment

camera, video camera

The amount paid in exchange for products
and services

Price . -
The price is expensive.

A charge for using is expensive.

External shape and style for products related
aesthetic needs

Desi
esien The design is good.

Overall style is good.

Degrees of coupling and compatibility with
other devices or functions

This product is compatible with other
Technical devices(mobile phone, camera etc.).
Relatedness | This  product is  compatible  with
complementary products(computer etc.).
This product is extensible(addition of
function or products).

satisfaction score and values about products

Utility Degrees of subjective values

Degrees of subjective satisfaction score

Repurchase intention for products,

continuous use intention, willingness to pay

I am willing to repurchase the product.

I am willing to recommend to the people
around me.

I will continue to use.

I am willing to pay.

Repurchase
Intention
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ojm, Wi 75 et AFFHE)l sl Ath=
VISR Sl 20 A FUOL A 0 53
o} AAFE O] Aol A2 (2010. 10. 01 ~ 11.31)
A8 A AASASICE B S0 AR 0] 5%
A AT NS zﬂ&m 3 4402 B0 ALE
ATt AF=of gt A8 PLS(Partial Least Square)E
ol g3},

PLS BAOIME Sk A5 Sla) T 2l
BEXAHECH= 8014 Q QlE A(confirmative factor analysis)
2TGTHT). TebH B ATelAE Be1H Aol
AAIBAAL 1 AT [Table 2]9F 2} 2Hel%] a9l
oA 54 aglo] HapE ezl 05 olgolo]
oF 5k 71 RAIghe ofet AQIgHERL} Aok FHTI40]
=QlA a4 Ay A7 aglolA 0.50149] grol F
A A TH 9% GO B aolow B
fom, AR 2o 050 23 ux Eohs oz
A= AR BF g.9lof chgt ARt S-dshA FA
on, A YiEe] aQlghEo] 0.5 oo et
NeaTARE FE91T Stk

274320l XZEElFAl(convergent validity)S é@z‘s}
7] 13l PLS9] bootstrap HFA]-S OIB-O]‘O:] é iy
W Aol AT 8 91Zk gk BAISICh Table
ol et vl gto] A tLie] aelgrel ot .
S 196 oo ekt goli S%olAl fofg A
o= Uiy,

ZHETIE oI T Aol Qi HES ek

—?iJ
B 10
mmm
Fﬂ\l

1_

o o

d

XJZH Hr s -T“éf? = AEEdY WAL d(internal

consistency)S Fornell & Larcker(1981)9] E3MA&] =
(composite reliability)® =743} CH48]. 1 A1} EghAl

el 71229 0.7 oA

20
S0 7k ygo

rom Uepe.
g E]—‘:]—HQ. Z-.X4 _(?_x]-oﬂ 7]

ol
3k satel dulat 449 B4 JEE Uehjs 23
Yo BAH el AVE(average variance extracted)g 0|85}

o gelgk 4= %EP- ol w, Z} M9 AVEgEE 0.5 o

7} Z2A1E0] 50%0]|4te] BAlo] &
b gl SJafix] ArEar QS ou|st
9] AVE gho] 7]&%]2l 0.5
-7k SEAEE 24 )

i

i b

- r&

(e} Z ==
= 5U°

=

4275



2 g

ot

A%k0.658) Kt /325t
2 2ES e

2 S E NI E )

TS BISSACIES), AVES] ABE 7 7

[Table 2] Confirmative factor analysis

e | vee | oa | Eament | pice | Desgn | B vy | R

vli_1 0.623 0.126 0.224 0.170 0.180 0.219 0.176 0.256 0.264
vl_2 0.840 0.109 0.225 0.181 0.288 0.272 0.382 0.374 0.383
vl_3 0.565 0.165 0.175 0.145 0.175 0.071 0.175 0.170 0.173
vl_4 0.849 0.126 0.257 0219 0.356 0.242 0.388 0.354 0.404
vl_5 0.861 0.059 0.264 0.191 0.312 0.259 0.369 0.379 0.404
vl_6 0.856 0.117 0.226 0.168 0.312 0.213 0.323 0.392 0.368
vl_7 0.826 0.128 0.249 0.141 0.311 0.234 0.360 0.314 0.365
vl_8 0.875 0.100 0.266 0.194 0.324 0.251 0.390 0.380 0.379
v2_1 0.079 0.735 0.124 0.179 -0.005 0.011 0.002 -0.031 -0.050
v2_2 0.131 0.816 0.011 0.257 0.082 0.013 0.096 -0.037 0.024
v3_1 0.049 0.149 0.409 0.100 0.079 -0.014 0.042 0.006 -0.072
v3_2 0.300 0.075 0.999 0.121 0.134 0.068 0.193 0.112 0.093
v4_1 0.207 0.225 0.144 0.811 0.088 0.102 0.105 0.144 0.150
v4_2 0.171 0.254 0.074 0.879 0.082 0.169 0.074 0.176 0.154
v5_1 0.327 0.040 0.111 0.108 0.922 0.274 0.332 0.205 0.168
v5_2 0.329 0.059 0.136 0.068 0.880 0.220 0.297 0.167 0.147
v6_1 0.276 0.029 0.071 0.166 0.275 0.973 0.401 0.537 0.474
v6_2 0.278 0.001 0.058 0.152 0.264 0.974 0.402 0.547 0.466
v7_1 0.329 0.055 0.143 0.071 0.314 0.390 0.920 0.426 0.455
v7_2 0.396 0.076 0.176 0.118 0.320 0.398 0.939 0.479 0.451
v7_3 0.422 0.057 0.206 0.095 0.337 0.355 0.911 0.468 0.492
v8_1 0.428 -0.017 0.140 0.205 0.186 0.536 0.464 0.926 0.632
v8_2 0.346 -0.066 0.058 0.143 0.197 0.485 0.448 0.910 0.574
vo_1 0.400 -0.038 0.110 0.149 0.187 0.400 0.453 0.562 0.879
vo_2 0.402 -0.045 0.083 0.203 0.143 0.480 0.477 0.637 0.908
vo_3 0.314 0.046 0.018 0.136 0.139 0.355 0.379 0.524 0.822
vo_4 0.423 -0.001 0.089 0.131 0.145 0.441 0.448 0.567 0.880
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[Table 3] Convergent validity 41 Zoto| cist =2-Al2sZ= 2
Original 2 At AWAEL 3 AR SEeF0] AlEY
Sample | | COMPOSl pyp @ ol njRk gk Fohry] S, £ AFolAE 23
. Statistics |Relia-bility _ - _
Estima-te do 2 SHAA AL FehE; 2ol AHEHE &
vl_1 0.6233 12.6776 Zof tst AMAA 9&8H AleTy) )2y ZRaz
2| 08| 38 & ZAetL, = ol Aolg AelA Auds f3
AT AgSET EASE Bl AR M4E B2
Open vl_4 .8495 42.541 ~
; 0931 | 0632 s < 2519
service | vI_5 | 0.8605| 42.6400 i %Loﬂa H F i Jol Ao s
i=k X = KeX
V6| 08564 411788 PLS EAof4] oizi do] Mdyge EAHdYHY
V7| 08265| 3L.6243 (explained variance)¢l R'ZFO. 2 FHFTH49,50]. HA
vi.8 | 0.8753| 49.5061 AR TRIA Q] BT, A A, LA H] A,
Close [v2l| 07347| 1712| | W, 7171, 7, dARL, Vel AeEEde 289
service | v2.2 | 0.8161 2.0465 ’ ’ 45.3%S AWstar ok 2] kA e A, L G-AH] A,
31| 0.4088 1.1198 ks 7)7], 714, gRiel, 71ad AsaeAl, 288 A
Broadcast |——= 0704 | 0582 171, 7HA, Bkl 71& 2 e, a2 A
v3_2 | 0.9989 2.9690 Tl 9% 9] 43.3%E AYEt Ut ARASE 1G4
Favdprment V:_; g.:;:;: 122:; 0834 | 0715 Hj2oA 58, WpolA ag, 7HHolA agoR T
v5_1 0‘9216 33'4760 A& ALt 5% Fo)polA] BE [5-25HA vErT
V. . X -
Price 5‘2 oa06 | alsass| 0896|0812 24 Ay}, AHRE AWAA T"r%‘ Zoll HlEAo]
V. . .
— A&, AXAPA T e T Q Au| A’ 9
. vt | oome| amsm | [ 43 ﬂ, A 2 o e I Llo of il
esign . . XM= 7| X] o=
£ v6_2 | 0.9737| 249.8960 e 285 79 =7 e sles "}E}M*Eq’ DMB
o vt 09204] 609009 ¢k g2 *4 eSS Amzdaet 3 5 gl W
geelincdif;ls vi2 | 09380] 993581| 0946 | 0853 TG 2HRe] mgo FFE AR g Aoz U
vi3 | 09107| 757354 stk oleh= WithE 717] 7k Awdset & 4= Q= vt
- v8_1| 09264 | 103.1799 2k, I 59 717¢ QJEUlE 7utoz ?‘{P L
Utility 0.915 0.843 _ ~
V82| 09097 | 80.6457 AU Ao i3t ARg-2 AH|xbe] & 8o FRA JFF
vo_1 | 0.8790| 47.0369 S njRAg= AL o 2 QlQltHTable 5].
w2 | 09079 | 89.5801
Repurchase | VP 0927 | 0762
Intention | v9 3 | 0.8216| 16.5851
V9.4 | 0.8800| 483989
[Table 4] Discriminant validity
. . Technical Close . Repurchase Open o
Price Equir Relatedness service Broadeast Design Intention service Utility
Price 0.901
Equipment 0.100 0.846
Technical 0.351 0.104 0.923
Relatedness
Close service 0.053 0.284 0.068 0.776
Broadcast 0.135 0.124 0.191 0.081 0.763
Design 0.277 0.163 0.413 0.015 0.066 0.973
Repurchase | , /5 0.179 0.505 0013 0.087 0.483 0.873
Intention
Open service | 0.363 0.221 0.416 0.137 0.297 0.285 0.442 0.795
Utility 0.208 0.191 0.497 -0.044 0.110 0.557 0.658 0.423 0.918
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[Table 5] Verification result-usage level

Coiflflf;ent t-value Result
Hypo. 1-1 0.232 47517 | do not reject
Hypo. 1-2 -0.129 1.755 reject
Hypo. 1-3 -0.028 0.672 reject
Hypo. 1-4 0.093 1.993" | do not reject
Hypo. 3 -0.078 1.442 reject
Hypo. 4 0.389 7.060"" do not reject
Hypo. 5 0.271 5.080"" | do not reject
Hypo. 6 0.658 18.0117 do not reject
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[Table 6] Verification result-level of quality

Coefficient
value

t-value

Result

Hypo.

2-1

0.215

3.695"

do not reject

Hypo.

2-2

-0.092

1.732

reject

Hypo.

2-3

-0.005

0.111

reject

Hypo.

2-4

0.071

1.340

reject

Hypo.

-0.073

1.419

reject

Hypo.

0.403

7.696""

do not reject

0.259

5.070

do not reject

AN || |Ww

0.658

19.800"

do not reject
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