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Abstract This study is The inclination of the display element, and use a lot of beauty is being affected. As
such, the display elements are important at the current time. The Influence of Display Components for Beauty
shop Customer Lifestyle, the difference between customer satisfaction and beauty shop Customer Lifestyle and
the Influence of Customer Satisfaction for Display Components. Effective and efficient hair salon to salon
management ideas on display for customer satisfaction by providing the strategy was to provide useful
information.

The results of this study are as follows: First, Lighting and the overall atmosphere is one of the most
influencing lifestyle factors' convenience-oriented(significance level p< 0.05). Second, Color is one of the most
popular lifestyle factors that affect ' appearance-oriented'(significance level p< 0.05). Third, 'Jean Louis David' is
a young progressive display of consumption inclination with beauty shop customers appeared to be suitable
for(significance level p< 0.05).

Key Words : Beauty shop, Customer Satisfaction, Display Components, Lifestyle
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[Table 1] Nationwide Annual Status about beauty shop[10]

20
01

20
02

20
03

20
04

20
05

20
06

20
07

20
08

20
09

20

Cit
" 10

Seoul | 16640 | 17431 | 14943 | 15232 | 15223 | 15,193 | 15,176 | 15,129 | 16561 | 17,769

Busan |7,066 6,939 | 6,605 |6,711(6,620 | 6,669 | 6,688 | 6,696 | 6,987 | 7,343

Daegu |5,334|5,588 5,274 (4,956 | 4,755 | 4,665 | 4,645 | 4,647 [ 4,925 | 5,303

Incheon |4,7724,839|5,000|4,659|4,614|4,579|4,598 (4,596 (4,969 | 5,090

Gwangju | 2,634 3,098 | 2,920 | 2,637 |2,652|2,6912,718 2,668 | 3,054 | 3,310

Daejeon (2,849 2,773 (2,719 (2,655 | 2,640 | 2,612 | 2,547 | 2,540 | 2,801 | 3,030

Ulsan  |2,0192,010{2,050 |2,077| 1,981 | 1,930 | 1,891 | 1,892 2,156 | 2,323

Kyonggi | 14543 | 15,136 | 15430 | 15460 | 15484 | 15,582 | 15810 | 15911 | 17,952 | 19598

Kangwon | 2,921 |2,966 | 2,835 | 2,893 (2,880 | 2,878 | 2,883 2,879 | 3,133 | 3,300

Chungbuk | 2,571 2,676 | 2,575 | 2,585 2,516 | 2,446 | 2,497 | 2,509 | 2,761 | 2,971

Chungnam | 3,495 | 3,393 | 3,197 | 3,189 | 3,228 | 3,232 | 3,292 | 3,307 | 3,481 | 1,709

Jeonbuk |4,147 (4,207 3,998 | 3,682 | 3,650 | 3,577 | 3,594 | 3,585 | 3,854 | 3,945

Jeonnam | 3,760 | 3,803 | 3,656 | 3,659 | 3,662 | 3,603 | 3,578 | 3,563 | 3,801 | 3,944

Gyeongbuk | 5,128 | 5,047 | 5,003 | 5,165 | 5,172 | 5,260 | 5,245 | 5,254 | 5,520 | 5,774

Gyeongnam | 5,720 (5,775 | 5,526 | 5,494 | 5,474 | 5,537| 5,490 | 5,486 | 6,098 | 6,471

Jeju 1,187| 1,197 | 1,165 | 1,144 1,112 {1,131 1,129 {1,120 | 1,237 | 1,284

Total | 84786 | 86878 | 82,89 81,663 | 81,585 | 81,781 | 81,782 | 89,017 | 95,194
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[Fig. 1] Research Model
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[Table 2] Operational definitions of variables
measurement tools

and

Variable

Operational definition

Kind of
measurem
ent tools
and scales

Source

Lifestyle is ’the way people live,
“people living in the time and

Lifestyle | money to use this pattern’ and

the human life style is defined

as the overall.

30questio
ns &
7-point
Likert
scale

[28-29,
30]

Display |Display elements of beauty shop

Compone | lighting, color, defined as the

nts

overall atmosphere.

20
questions
& 7-point
Likert
scale

[31-32, 2]

Customer
Satisfacti
on

Beauty shop customer retention
customer satisfaction, positive
word-of-mouth marketing, hair
salon profits and customer’s
intention to revisit an important

role in

20
questions
& 7-point
Likert
scale

[33- 34,
35]
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[Table 3] Factor Analysis about lifestyle

Factor variance | Cronb
Factors questions loading (eigenval | ach’s
ue) a
Pre-price survey 590
Do not use the price is expensive. 672
Gratitude often use the event and a
beauty shop. 780
Seasonal discount events often use the 784
. beauty salon.
Enceﬂ Distance is clearly the procedure can be 23029 .895
iented . . .866 | (6.909)
done inexpensively beauty shop.
price does not fit, do not use .873
Ask a price discount. .882
Formulate a budget that goes to a 88
beauty shop in advance.
prefer to use the coupon place .897
T am interested in the looks and beauty.| .665
I am interested in seeing the mirror 665
looks a lot more frequently.
I'm interested in beauty with makeup | .693
I have a dress-up wear this beautiful. | .804
Appeara T think you change your hairstyle that 733
looks beautiful
nce, - 19.762
fashion. |1 have clothes that are fashionable. 62 | (5020, 945
oriented| I like the trendy hairstyle. .658
I often see always new trendy style
magazines, ads, etc., 686
I have a new fashion and fads quickly 731
accepts.
1 spend money on trendy hairstyle or
clothing is worth every penny. 680
I was mostly there have been 608
facilities and a beauty salon.
I prefer this salon for accessibility .609
I think a variety of easy to pay. .598
Conveni 1 think it’s easy to have a good parking| .764
ence-cri l have a convenient reservation system 5 13.375 920
ented |15 @ good beauty salon (4.013)
I was convenient the designer will give
beauty without my request 723
1 was convenient Total care (hair,
makeup, skin care, nail, etc.) it is| .565
possible
I think it is good that Hair products are 802
famous brand products
Brand-o|I trust the brand beauty salon .860 | 12.146 283
riented |I used a hair salon brand, even though 64 (3.644)
the price is expensive
1 prefer the more name-brand products.| .624
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[Table 4] Factor Analysis about Display Components

. Cronb
Factors |questions Factor | variance ach’s
loading | (eigenvalue) a
I think the music goes well with 559
in-store atmosphere :
This Salon atmosphere is quiet and 689
comfortable. :
This Salon because I like the scent, 78
The | feel good. :
whole | The staff seems intellectually and 24.150
S .906
atmosph | profesionally. 823 | (4830
ere
The couch is comfortable. .829
The air is nice and pleasant. 768
This Salon is convenient for the rest
.800
of the space.
Employees look bright. 595
The brightness of illumination of a
.661
salon are reasonable
Beauty salon lighting is elegant 755
Beauty salon display products wants 679
to buy due to the lighting. :
Lighting effect, would raise the 2,804
Lighting |value of the products that are on| .680 @ '579) .895
display. ’
Beauty salon lighting is quite 790
attractive. ’
Beauty salon lighting stores the 636
entire atmosphere. :
Lighting should be brighter 581
I have an interest about Interior color 641
appearance is concerned '
I like the overall color is a beautiful
. 762
thing
Color Total chromatic sense is excellent. | .792 18.701 908
. (3.740)
I love the salon with excellent sense
757
of color
Beauty salon seems to be fine,
stylish  interior ~ Good  color| .726
appearance
Table 59] Q9154 Ay} yAULRL 17]9] @Qlo&
TrEo] LEhETh 71.064%9] - HabEeo] Leh
Wk 3k 2y AsteE dsl= Kaiser -Meyer-

Olkin(KMO)& .905, Bartlett's test~= 3247.150°2.% L}E}
et
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[Table 5] Factor Analysis about Customer Satisfaction

. Cronb
Factors questions Factor | - variance ach’s
loading | (eigenvalue) 11
Prevent damage to hair 644
This allows for easy groomed hair
611
salon alone.
This Salon is the procedure when
it receives and provides a stable| .713
and comfortable
This Salon is keeping accurate 636
time for the procedure ’
This should satisfy the overall 710
hair salon’s technology. ’
This Salon is provided prizes or
gift or discount coupon shall be| .635
satisfied in such events.
The price is appropriate and
. 681
satisfactory.
This beauty salon offers a range 754
of payment methods and prices. | °
This Salon is satisfied with the
. 786
overall service.
Customer |This Salon is paid as long as the 50.470 048
Satisfaction |value of being able to feel| .791 (10.094) ’
satisfied.
This salon is a beauty services
other than satisfied with the| .714
service.
This Salon offers services that
customers can get to the desired| .723
time.
I shall be pleased to provide a 751
variety of services ’
Makes me happy by giving a
. 663
hairstyle that goes well.
Always friendly and satisfying. 728
Modem facilities and interiors. 678
This Salon is pleased by the latest
. 752
equipment and agency procedures.
This Salon is a parking facility is 703
very well satisfied. ’
This Salon is pleasant and 737

comfortable and satisfied.
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[Table 6] Relationship between lifestyle and lighting

Standa Multicollinearity
Unstandardized | rdized
Coefficients | Coeffi
Factors cients t p | Toleran
Stan ce VIF
B dard | Beta
Error
(Constant) 1.114 | 273 4.084 | .000
Price-oriented | .043 | .036 | .063 1.192 | 235 766 1.306
Appearance,
fashion-oriented 208 | 059 | 226 | 3.527 | .001 515 1.943
Convenience-ar | )3 | geg | 520 | 7.609 | 000 | 461 | 2.168
iented
Brand-oriented | .015 | .051 | .018 287 774 544 1.838
Dependent Variable: Lighting R’=540
Adjusted R*=532  F=63.712 P=0.000*
* p<0.05
7h12. nlg AT eo]ietele el §o)
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[Table 7] Relationship between lifestyle and color

Standa Multicollinearity
Unstandardized | rdized
Coefficients | Coeffic
Factors ients t P ol VIF
Stan oerance
B | dard | Beta
Error
(Constant) | 1133 | 292 3882 | .000
Price-oriented | .070 | .039 | .098 | 1.815 | .071 766 | 1.306
API . e, 441 063 | 461 | 6985 | .000 515 | 1.943
fashion-oriented
Convenience-orl\ 71 | 473 | 260 | 3730 | 000 | 461 |2.168
ented
Brand-oriented | .008 054 | .009 147 .883 544 | 1.838

Dependent Variable: color R’=514
Adjusted R’=506 F=57.480 P=0.000*

* p<0.05
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[Table 8] Relationship between lifestyle and The whole

atmosphere
Standa Multicollinearity
Unstandardized | rdized
Coefficients | Coeffi
Factors cients t p | Toleran VIF
Stan ce
B dard | Beta
Error
(Constant) 1.502 | 293 5.130 | .000
Price-oriented | .045 | .039 | .066 | 1.151 | .251 766 1.306
Appearance,
fashion-oriented 178 | .063 | .195 | 2.806 | .005 515 1.943
Convenience-or | o0 | 73 | 526 | 7.176 | 000 | 461 | 2.168
iented
Brand-oriented | -.028 | .054 | -.035 | -515 | .607 544 1.838
Dependent Variable: The whole atmosphere  R’=.462
Adjusted R’=452  F=46.617 P=0.000%
* p<0.05
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Table 100] ek 14 )42 p<0.050)4] Zol B | an | Boa
7} ke Ao Uehtort, 2 Aol UehAle gt o
(Constant) | 2217 | 254 8724 | .000
c}.
The whole | yo7 | 052 | 500 | 9448 | 000 | 628 | 1593
atmosphere
[Table 9] Cluster Analysis based on the degree of lifestyle Lighting | .106 | 064 | .129 | 1.669 | .097 | 407 | 2454
appearance Conservative color | Ol | 060 | 014 | 190 | 849 | 423 | 2363
. appearance F-Value ; . 2
lifestyle oriented oriented (p-Value) Dependent Variable: Customer Satisfaction R™=.466
(n=148) (n=74) Adjusted R=459 F=63428 P=0.000%
. A 275.545 * p<0.05
Price-oriented 573 343 000 p
Appearance, 119.266
fashion-oriented 367 431 (0.000)* 4 o
— o 5. 48 & AAHHE
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[Table 10] t-test of Customer Satisfaction on the lifestyle JEog ®ojjo] 2y Eo aho]TAERelTl oA
clustr Zalo] Ty asole] FFTA, eolmarielo] e
Cistomer e O e 0 Aolsh HsEo] 2Aase nANE e o
Satisaction oriented woned TV g g2 Aol AT YaZEolo A B
ol (74) DA ol el mEHS ZEUE Sl
. 5.6953 5.0635 5.796 AP Algskaat sk el ek
Customer Satisfaction 000)* .
072 s ¢ 71 1, mlgAne] o)z aEtele tago]
* p<0.05 dase] o5t FFS v Zloloh'E EAg A3t 7t
ARG, AEFYAFY’, HYXFY’, ‘HH =Xk
423 74 32| A5 A &Y 3 T 484 T YuAHRFY, HYXFF No] {
71 3, mlgA o] faZo] A A TR 93t YRkE WA= AR UEhth 29l 7Y 9%
FFE v otk g B8] Hate] SRS A & vAE Fo|ZAEY 8le HORF ofH, A
Alatoict. B4 AT= Table 110 Uebd AAY 22k of 7P ke vAle gho]Z2ed a9le: Qi
71219] 3] mEL Fglo] p=0.000 sp=0f| A 63.4289] o= A|FFF olm, AAH E29)7]0 7MY FFE vAE &
A5 Hola glom, F&ugo| thet AA| Awd R= 2 ‘BAXFY A Ao Yyt
46605 LERAL Sl 7 2, eto]ZAE e wheh WAHGRE-2 Zfol 7} LS
sl7Ae BAE 459 A tigh (dE A Aotk A A f-Y4E p<0.05914] Aot Sl AL
o EV\EEﬂOI A F o AAEJA Beprute] A = YERg e, & AolE YERA= O}OLEP-
T (p<0.05 )] AR A kS vlA| 7Hd 3, mEA Y] fAagEY o] Qs AR
= Zew yehyth FEFE vA Aok, EAA= El’\r‘ﬂilol T8
T AAAYI Ee7P ko] nARkSe FAAcE I
ARl FFE vA= AeR eyt

898

[2]19] AollAe Shol 2B HgAage o] 48



ulg4 17| to]maetele] T AEeo] THRA TARS nlxE
aote] PAS BAI A claBelo] A b G Aldtel 1 AUE wpgoR urh o hEIVA A7E
F uAE 20 fANFIOR vektom, MAAL  sok & olck

o 714 9are mlAl aole eluAggow Yett

£ Aol solzietd 80l F omaWAFE

o] A6 7 A A AR e
22
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[Fig. 3] Jean Louis David hairdressing room photo
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