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Abstract The purpose of this study was to forecast which factors provided satisfaction for the foreign medical
tourist. The study concluded that the following key factors most affected the satisfaction of medical tourism:
total travel budget, number of visits for medical services, occupation, education, monthly household income,
budget for medical expenses, and the visiting period. Overall satisfaction of medical tourism explained was
43.5%. The influence of satisfaction on medical tourism through a word-of-mouth and the revisit intention was
significant. These conclusions suggest that overall satisfaction with medical tourism based on this study's key
factors may be an important factor for increasing the word-of-mouth and the revisit intention by the medical
tourist in the future.
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Stage 1: Population sociological, situational,
and experimental characteristics analysis

1 4

Stage 2: Satisfaction measurement of
medical tourism

1 4

Stage 3: Satisfaction analysis of medical
tourism in the characteristics of surveyed
participants

2 4

Stage 4: Influence factor and explanation
forecasting on the satisfaction of medical
tourism

2 4

Stage 5: Forecasting of satisfaction
influence in the medical tourism on the
word—of-mouth and the revisit intention

[Fig. 1] Analysis Process
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characteristics of surveyed participants Less than 5 days 66 21.9
Spec. norM|% or SD Visiting | 5-6 days 70 233
English-speaking world 80 26.6 period | 7-8 days 9% 29.9
Language Japanese 123 40.9 9 days and over 75 24.9
ared | Chinese 1 98 26.6 -
Inese language area : Mass medias(e.g. news-paper], 91 30.2
US.A. 37 12.3 TV) or internet
Canada 16 53 Sz)“lffl:ni’f Family, friend, or colleague | 72 239
U-I.(; . 10 3.3 . . Pamphlet or advertisement 75 24.9
Philippines 13 4.3 information Touri 59 19.6
Australia 4 1.3 ourist agency i
Nationality | Singapore 5 1.7 Other 4 13
Jcaﬁ’.a“ %g i’gg Health examination center 42 14.0
ina . -
Taiwan 20 66 Chosen Cosmetic surgery 81 26.9
Hong Kong 16 53 medical Ophthalmology(eye) 56 18.6
Other 2 0.7 . Dentistry 66 219
service .
Dermatology(skin) 47 15.6
Gender Female 175 58.1 Other 9 30
Male 126 419 .
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[Table 2] Medical tourism satisfaction of surveyed participants
Spec. Range | Min | Max M SD
The medical staff’s high level of medical skills } g g;g }88
The safety and comfort of medical services 1 5 3'7 1 0’97
The effects of medical treatment 5 5 3' 69 0'9 4
Specialized expertise for treatment 1 5 3' 62 0'99
Provision of adequate time for a patient during a diagnosis or ' ’
. treatment process
L. errl:;létizai) f Mora.l.support for.a patient. during a treatment process 1~5 } g ggg ggg
service Provision of promlsed medlf:al services o 1 5 367 092
The punctuality of the medical staff in regard to examination
and treatment hoursf
Cooperation among the medical staff for the patient’s treatment i g g;z ?gg
The amenities and services of the hospital ’ :
il(;tealappropnateness of the medical facilities for treatment 1 5 367 0.97
1.73 | 5.00 3.69 0.81
Constant care and monitoring of a patient’s condition and 1 5 3.65 0.98
behavior
Consideration for a patient’s native culture 1 5 3.62 0.98
Flexible approach to a patient’s individual needs and 1 5 3.66 0.97
e circumstances
: ;;isepon' Individual attention to a patients by the medical staff 1~5 | 1 5 359 | 0.96
Comfortable atmosphere for patients to ask questions of the 1 5 3.64 1.00
medical staff
Attention to a patient’s opinion in the treatment process 1 5 3.65 0.97
Communication in a patient’s native language 1 5 3.66 0.99
Total 1.43 5.00 3.64 0.81
Satisfying tourism activities after medical services 1 5 3.59 1.01
Satisfying tourism activities before medical services 1 5 3.67 0.95
3. Tourism | Various tourism goods developed in connection with the 1~5 1 5 3.62 0.98
connection medical tourism
Convenient and diversified shopping facilities 1 5 3.64 1.06
Total 1.25 | 5.00 3.63 0.85
Attitude of  hospital employees(health  workers  and 1 5 3.70 0.87
administrators)
Prompt response of the medical staff to a patient’s request 1 5 3.72 0.85
Adequate explanation of symptoms, diagnosis, and treatment by 1 5 3.69 0.95
4. Sympathy the medical staff 1~5
Attitude of the medical staff(doctors and nurses) 1 5 3.74 0.94
Cleanness and comfort of the hospital facilities 1 5 3.70 0.97
Diversity of treatment skills and experience 1 5 3.70 0.99
Total 1.50 | 5.00 3.70 0.77
Convenient means for international traveling 1 5 3.70 1.04
5 Diversity of medical tour package goods 1 5 3.59 0.98
Conveﬁience Easy visa process and immigration control 1~5 1 5 3.67 0.95
Diversity of medical departments 1 5 3.71 1.00
Total 1.00 | 5.00 3.66 0.85
Protection of personal information in regard to medical charts 1 5 3.64 1.01
Exact care of a patient’s medical record 1 5 3.63 1.04
6. Circumspection(carefulness) in diagnosis and treatment 1~5 1 5 3.69 0.96
Believability | Confidence in the medical staff and their treatment 1 5 3.71 0.93
Security assurance during a medical tourism 1 5 3.62 0.98
Total 1.20 | 5.00 3.66 0.84
Lower expense compared with a patient’s own country 1 5 3.64 0.98
Amount of the medical expense 1 5 3.65 0.95
7. Economicall Value of medical services for the time and effort spent 1~5 1 5 3.58 0.94
efficiency | Fair medical bill 1 5 3.57 0.98
Value of medical services for the expense 1 5 3.57 1.03
Total 1.60 | 5.00 3.60 0.83
Medical tourism satisfaction 1~5 1.76 | 4.93 3.66 0.77
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[Table 3] Satisfaction analysis of medical tourism in the characteristics of surveyed participants

Spec. M(SD) t/F p scheffe
English-speaking world 3.81(0.80)
Lagf;:‘ge Japanese 3.61(0.69) 2.11 123
Chinese language area 3.59(0.83)
USA' 3.49(0.83)
Canada® 4.11(0.49)
UK. 3.33(1.01)
Philippines’ 3.98(0.69)
Australia® 4.37(0.20)
Nationality Singaporef 4.46(0.08) 2.39 .010 b,e,f>a,c,h
Japan® 3.63(0.69)
China" 3.48(0.89)
Taiwan' ) 3.88(0.70)
Hong Kong' 3.78(0.77)
Other* 3.66(0.77)
Female 3.64(0.73)
Gender Male 3.70(0.83) -0.65 513
Under 20" 3.66(0.62)
b
o w07
Age 40-49° 3.530.73) 14.64 <.001 c,e>b
50-59° 3.93(0.74)
60 and over' 4.15(0.52)
Compar}y aemployee (including 3.32(0.80)
Professional)
Civil servant” 349(080)
Occupation Self-employed® 4.19(0.56) 9.70 <.001 c>abd
‘ 3.70(0.75) d>a
Homemaker
Student® 3.56(0.50)
Other’ 3.79(0.65)
Secondary education® 3.47(0.84)
Education College education” 3.79(0.68) 8.88 <.001 b,c>a
Graduate education® 3.99(0.59)
. Introverted 3.56(0.82)
Personality Extroverted 3.77(0.69) -2.35 .019
. Married 3.77(0.75)
Marital status Unmarried 3.42(0.75) 3.85 <.001
Under US $3,000" 3.39(0.68)
Monthly household US $3,000~4,999b 3.39(0.70)
income US $5000 ~ 6,999° 3.60(0.80) 25.66 <001 d>a,bc
US $7,000 and over* 4.27(0.52)
. Individual tourism 3.76(0.78)
Tourism type Team tourism 3.46(0.71) 323 001
Under US $2,000" 3.32(0.62)
US $2,000~2,999b 3.18(0.68) e>a,b,c
Total travel budget US $3,000~3,999° 3.51(0.75) 45.28 <.001 c,d>b
US $4,000~4,999d 3.92(0.80)
US $5,000 and over® 4.26(0.26)
Under US $1,000" 3.35(0.56)
Budget for medical US $1,000~ 1,999" 3.29(0.74) 27.08 <001 d>a,b,c
expenses US $2,000~2,999° 3.85(0.78) : ’ c>a,b
US $3,000 and over’ 4.23(0.51)
.. Transit 3.82(0.82)
Visit type Actual destination 3.56(0.73) 278 006
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None® 3.54(0.12)
Friend or colleagueb 3.40(0.79)
Companions Family or relative® 4.05(0.61) 16.24 <.001 c>a,b,d
As a team’ 3.22(0.70)
Other® 3.70(0.62)
Less than 5 days® 3.24(0.58)
. . 5-6 days’ 3.24(0.74) d>ab,c
Visiting period 7-8 days® 3.850.71) 36.86 <.001 c>ab
9 days and over’ 4.20(0.59)
Mass medias(e.g. news- paper, 3.58(0.82)
TV) or internet"
Source of tourism Family, friend, or colleaguch 3.74(0.71) 43 781
information Pamphlet or advertisement® 3.65(0.85) ' ’
Tourist agencyGl 3.70(0.61)
Other” 3.71(1.21)
Health examination center” 3.75(0.74)
Cosmetic surgeryh 3.37(0.80)
. . Ophthalmology(eye)* 3.92(0.71)
Chosen medical service Dentistryd 3.870.73) 5.99 <.001 c,d>b
Dermatology(skin)® 3.57(0.64)
Other" 3.13(0.90)
1 3.28(0.72)
Number of visits for |2° 3.87(0.68)
medical services 3° 3.91(0.72) 19.00 <001 c.d>a
4 and more’ 4.25(0.45)
1~2° 3.47(0.80)
.. __4b
Total number of visits to |3 4C 3.71(0.69) 952 <001 d>a,b
Korea 5~6 3.97(0.59) c>a
7 and more’ 4.27(0.50)
Overzfll leYel of Szftlsﬁ.ed. 4.02(0.49) 2111 <001
satisfaction Dissatisfied 2.71(0.47)
Yes 3.99(0.53)
Word-of-mouth No 2.66(0.47) 19.33 <.001
[Table 4] Influence factor and explanation forecasting on the satisfaction of medical tourism
Spec. B SE B t p
Total travel budget 24 .04 46 5.70 <.001
Number of visits for medical services 15 .04 18 3.75 <.001
Occupation(Self-employed) .07 .02 15 3.57 <.001
Education(College education) 15 .05 12 2.76 .006
Monthly household income 17 .05 24 3.45 .001
Budget for medical expences 11 .04 .16 2.61 .009
Visiting period .09 .04 12 1.98 .048
adjusted R’=.435 F=33.93 p<.001
[Table 5] Forecasting of satisfaction influence in the medical tourism on the word-of-mouth
Spec. B SE Odds ratio 95%CI P
Medical tourism satisfaction -45 57 1.57 1.40-1.76 <.001

-2Log likehood: 131.643
Chi-square: 226.667(p<.001)

Hosmer & Lemeshow: X’=8.222(p=.412)
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[Table 6] Forecasting of satisfaction influence in the medical tourism on the revisit intention

Spec. B

S.E Odds ratio 95%CI P

Medical tourism satisfaction -.62

.58 1.85 .87-3.94 <.001

-2Log likehood: 131.065
Chi-square: 206.911(p<.001)
Hosmer & Lemeshow: X’=9.342(p=.396)
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