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The Influence of Humor on Anchor Credibility and Viewers’
Attitude toward the Anchor: A Moderating Effect of News Type
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Abstract The purpose of this study is to analyze the effect of the humor on anchor credibility, attitude and to
examine the moderating impact of news type. We showed two versions of the news broadcast: one with humor,
the other without it to 222 university students and analyzed how the presence of humor affects on the anchor
credibility, attitude and examined the moderating role of news type. The results demonstrate that the use of
humor has a negative influence on anchor credibility, but doesn’t affect anchor attitude. Regarding the
moderating effect of news type, the group who watched soft news was not influenced by the presence of
humor, but the group who watched hard news revealed that their anchor attitude became dramatically better
with the use of humor.
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[Table 1] Validity Assessment

Anchor Anchor  |Communalit
credibility attitude y
x3 .893 .368 933
Anchor x2 .889 323 .894
credibility x1 874 353 .888
x4 847 412 .888
x3 255 911 .895
Anchor x1 .364 .865 .881
attitude x4 420 828 .863
x2 470 .788 .842
Eigen Value 6.084 1.000 -
Variance
Explained 76.047 12.502 -
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[Table 2] Hypothesis test result

Hypothesis Hypothesis Content

Value

Humor in news broadcast would
Hypothesis 1 |have a negative effect on|.001
anchor credibility.

Humor in news broadcast would
have a negative effect on viewers’|.393
attitude toward the anchor

The Effect of humor on anchor
credibility is likely to be
moderated by the news type;
the hard news
higher anchor credibility than
the soft news would.

The Effect of humor on
viewers’ attitude toward the
anchor is likely to be moderated
by the news type; the soft news|.042
would show higher viewers’
attitude toward the anchor than
the hard news would.

Hypothesis 2

Hypothesis 3 287

would show

Hypothesis 4
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