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Abstract This study examined the trends of an illustration artist's art marketing widening its area in recent years
and proposes a design concept of color cosmetics. Art marketing is a type of culture marketing and means marketing
through exhibitions, performances and other artistic activities. Free artistic sensibility expression in which the artistic
motif is melted into a product beyond the works of a particular artist, and the product, in turn, can be reflected in
the canvas, has attracted attention. The works of illustrators are widening their area into the item in life not canvas.
This paper proposes the color cosmetics design that reflect art marketing. The main target who proposed the design
concept was trend-oriented and in their early to mid-20s with a strong personality, showing a strong tendency of
attracting attention and being recognized. To emphasize the design concept of color cosmetics packaging design, the
progressive image of the target class was reflected through brilliant and intense color combination. The cultural value
and meaning are provided as the artistic mood becomes a part of life.
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[Table 1] Five types of cultural marketing[2]

Cultural Marketing

Cultural Lulturgl advertising, used as a means of
Sales promotion.
) PPL technique is a typical example
Cultural arts support to enhance the corporate
Cultural  image format.
Sponsorship The most traditional and common cultural
marketing
Cultural Serve the cultural image of differentiated products
Synthesis or services.
Starbucks store design is a typical example
Cultural P"nm'tlonmg a new and unique businesses
Style Stylized settlement of corporate culture.
e Sony (SONY), the pouch is a prime example
Advantage in marketing a cultural image, with the
Cultural  state.
Spirit The global luxury brand that many French prime
example
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[Table 2] Emphasis on color cosmetics line

Highlight color cosmetics line

[Table 3] Highlight color color cosmetics

Mascara : Cosmetic paint to make it appear
longer dense eyelashes

et it
/

Eye Liner : The eyes appear larger, or line
the eyes to show clearly the edge cosmetics.

VeV

Eye brow pencil : Products for cleaning the
eyebrows line

Lioele

LOELE COSMETIC CO_. LT,

Jel Eye Liner : The eyes look larger gel or
line the eyes to show clearly the edge

cosmetics
CLIOS>

FPROFEBBIONAL

Eyebrow pat : Products for cleaning up the
eyebrows

DAYCELL

Jel Type Eyebrow : Protect your skin from
UV rays and paint to prevent scorching on
the sun cream
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Highlight color cosmetics color
ChristianDior
Dior

Eye Shadow1,3,5 Color : Cosmetics to paint
the eyebrows to give a three-dimensional

L'OREAL.

PR OFESSIONMNEL

Boll Touch : The point is to complement the
defects of the face position and the range of
the touch view,

"\

LIN

ARITAUM

Lip Gloss : That the nutrition and cosmetics
lip gloss. Apply Apply directly to the lips or
over lipstick

Tt
20[&'&%
Holika

Lipstick : Multicolor lipstick to reach the
shape of a finger, and was changed into the
form of a number of recent years has come
to lipstick.
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[Fig. 4] Park, Hyun - Soo illustration termination LG's
logo design should not apply
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[Fig. 2] Gimgeonju illustration Starbucks cups do not
apply
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[Fig. 6] He applied art illustration art mobile phone
marketing
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[Fig. 71 Suggestions1(BB Fixer, SUN Cream, Eye liner,
Multi-humectant)

BB Fixer
(SprayType)

Multi-Humectant
(Lip Stiek Type )

[Fig. 8] Suggestions2(BB Fixer, SUN Cream, Eye liner,
Multi-humectant)
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[Fig. 9] Suggestionsl(Power, Multi-Blusher)
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[Fig. 10] Suggestions2(Power, Multi-Blusher)
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[Fig. 11] Color cosmetics product line

L]
|

2005 39 ~ @A : FgYgoE
AuttfslYd  AlZbo)xpeld s HRAb
A=

02005 39 ~ @A @
N Zye) &1 8k w

HzEgF ohETG S A oA
sk AFSl EH Ak Bhgshe] £49 slstel 2ot
u} @lolobel el Bl Atk A2 T

E
_1

<P o>
7] ofelg Bol tistel BAE Folbe HAAA g, masol
tAelue] Felelat 714 H EAlAZ Seo] FelHof
oF 3he olelg= Atk
# Ao SAgow okErAg A Al B &
] g 1 B A e F7he 29 o]

+5 03_%01]*1% Auys) FuE Rl 2014
o Ashe APk dastel, 2ol sejlel ok
A0 1) 549 HERRS SEATE A

I

References

[1] http://www.artnom.cokr Artnom homepage

[2] Simsangmin, "The Rise of Cultural Marketing Success
Strategy”, Samsung Economic Research Institute, 2002,
p.210

[3] Robert W. Veryzer, 'A Nonconscious Processing
Explanation of Consumer Response to Product Designy ,

6477




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


