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Abstract The aim of this study was to predict the global sports market trend to make developmental and strategic
marketing planning for governments, enterprises and scholars. By participating in Delphi, 21 professionals from 12
countries came up with 51 foresights. In addition, the following 7 final results emerged after 3 rounds of discussion.
First, integrity issues (e.g., doping and gambling) will increase in the sports industry. Second, the market of youth
sports will continue to grow worldwide. Third, the health-oriented sports service will growth, particularly for seniors
or people with less wealth. Fourth, the convergence with high-technology, culture and leisure activity will be
accelerated. Fifth, mega sports events will receive increasing scrutiny and criticism. Sixth, the leverage of new media
(e.g., social media) as well as old media (e.g., TV and magazines) will expand in the sports industry. Finally,
globalization, which is similar to the culture phenomenon, will be accelerated in the sports industry.
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[Table 1] Participated Experts

iy . S Participate
Nation Continent University stagy
South . University of
Africa Alfrica Johannesburg 3rd
. . Bond University 3rd
Australia Oceania University of Technology Ist
Western University
(formerly: University of 3rd
Canada North Western  Ontario)
America University of Ottawa 1st
Windsor University 2nd
Ur]iV?l‘Sit_V of Mainz Id
Germany Furope y)' .
German Sport University 3d
Cologne (Germany)
Sheffield Hallam
UK Europe University (UK) 3rd
Japan Asia Keio University 3rd
P Waseda University 3rd
Korea Asia Seoul National University 3rd
Venezuela A?T(]);E](q:a UPEL (Venezuela) 3rd
New . Auckland University of
Zealand Oceania Technology 3rd
Singapore Asia Nanym[?m’\l;gﬁs}}gc}logical 3rd
National Taiwan Sport Ist
University
Taiwan Asia Alatheia University 3rd
National Taiwan Normal Ist
University
University of Illinois 3rd
3 North University of South ;
USA America arolina 2nd
University of Michigan 3rd

[Table 2] Date and Number of participation

Growp 1>:t Delphi Zr}d Delphi 3r’d Delphi
(Period) (, 14.01.23 (’ 14.03.10 (, 14.05.06
= 14.02.28) = 14.04.22) " 14.05.29)
o1 17 15
Total N (80.95% (83.24%
contrast of 1st) | contrast of 2nd)

o 173812k tiy] 80.95%), 3xFoll A &F 159 (2 ti

83.24%)0] st o, 20149 1€ 2399 13 s
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1st step Delphi Question is : "What global
trends do you foresee in sports industry?”
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[Table 3] Questionnaire contents for 2" Delphi
A% dto] 475 F3) A ATR= Table 67} 2k
Question Contents Questions Scale o _ o B
Spectator Sports 13 o] TEL 1A} RAVE 7|2 &2 FX3}E F-8to) tiste] 2
Future Global | Participate Sports 9 i Ao} 3ake] AL W8-S Wi, ERA, 295 78 A
market Trend Sports Events 4 negave or - . a -
of Sports equipment Industry | 8 ffi:fs oltt. g oA =i ool thate] 2 }9Jr 3217} Levene
Sports Market Expansion 5 (5~5) S8 AR FRE paks AlAE Aoz 97 F£Ho)
Industry Convergence 3 = o _
. : ool B5.e Table 64014 3 el Ao e EA
total 51 questions i3 i=
[Table 4] Sample of Questionnaire for 2nd Delphi
Please read each question carefully before responding. Please check
Spectator  sports Disagree Agree
Questions 5| -40-31-2]1/0[|1[2|3|4]|5

Professional

sports industry will be expanded in Europe.

[Table 5] Questionnaire for 3rd Delphi

@ Response guide
Please read each question carefully before responding.

As in the 2nd survey, please check the appropriate opinion in the designated space
We are also sending the average value (M) of participant scholars and your reply (X) for the question in the 2ndsurvey.

Spe(;::ja::trios;lpsorts Disagree Agree
M =157, X =
1 Professional  sports industry will be expanded in Europe 5e-Are-3er2e {10001 020314} 5
Opinion:

1. The interval in { } as in the values of the following example indicates standard deviation of the participants.

Example: Q-+ -+ 1oeenn [ Befoeleinn [T [ IR YA 18
If you would like to reply outside the interval in { } as in the case marked ‘%’

@ Question case for some participate

10
please simply describe the reason below, at

Please read each question carefully before responding. Please check the appropriate opinion in the designated space. Thank you

for your help!

Spectator  sports '
Questions Disagree  Agree
i i i } M=173 X=1
Professional sports industry will be  expanded in BrrcgrneeDeecd {240 142423 4}+5
1 Europe N
Opinion:
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[Table 6] Results of Delphi

[]: converged in 3

rd

Statics
Contents
nens 3rd 2nd
M(SD) 1.67(1.952) 1.73(2.520)
Professional sports industry will be expanded in Europe Rank 41 38
Levene F(p) A43(511)
M(SD) 2.20(.775) 2.33(1.543)
Global professional sports will become more tailored towards Asian tastes Rank 32 28
Levene F(p) 6.208(.019)
M(SD) 1.40(2.261) 1.07(2.712)
Televised women sports will increase globally Rank 46 48
Levene F(p) 747(.3%)
M(SD) 2.40(1.595) 1.73(2.463)
Direct distribution of sports contents by property holders would be
R Rank 30
popular (e.g. NBA TV)
Levene F(p) 1.237(.275)
. . . . M(SD) 2.27(1.387) 2.33(2.024)
Increasing consumer/spectator will place an emphasis on quality
. . Rank 31
professional services or events
Levene F(p) 6.620(.016)
U o . . . . . M(SD) 1.47(.990) 1.53(1.8%5)
. se of specialist providers associated with sports spectatorship will T ) 7
increase
Levene F(p) 4.875(.036)
. ) . . M(SD) 2.73(1.580) 2.93(1.751)
Spectator Expansion of streamed live programs will change the way we view the Rank 5
Sports sports
Levene F(p) .009(.925)
M(SD) 1.20(1.320) 1.20(1.568)
Investment will flow towards human capital investment - the training
. Rank 48
and exchange of coaches, administrators and managers
Levene F(p) 672(.419)
5 . . M(SD) 2.93(.799) 2.60(1.502)
The mobility of sports elite athletes from one country to another will be "
Rank 16 20
more frequently
Levene F(p) 5.341(.028)
M(SD) 3.13(1.060) 3.40(1.242)
Sports industry will require more specialist managers with skills that are
. Rank 11 8
appropriate to the challenges faced
Levene F(p) 514(.479)
. . . . M(SD) 1.80(1.014) 2.33(1.397)
More global companies will be involved in the management of sports
Rank 39
personnel
Levene F(p) 991(.328)
M(SD) 4.20(1.207) 4.20(1.082)
Need to deal with integrity issues (doping, gambling, etc) will increase Rank 1 1
Levene F(p) .000(1.000)
. . . M(SD) 2.93(1.624) 2.67(1915)
More and more nations will take a strategic approach to the development
. Rank 16 17
of elite sports systems
Levene F(p) 276(603)
M(SD) 4.07(1.223) 3.73(1.335)
More and more participant sports for senior population will be in relation
Rank 4 6
to health
Levene F(p) .830(.370)
M(SD) 4.13(1.125) 4.00(1.000)
Youth sports participation will remain important throughout the world Rank 2 2
Participate Levene F(p) .001(.971)
Sports M(SD) 2.67(1.291) 2.60(1.404)
Developing countries will improve the sports delivery systems by creating
. Rank 24 20
more structure for organized sports
Levene F(p) .239(.639)
M(SD) 2.20(1.474) 1.87(2.446)
More participation will be towards individualistic sports Rank 32
Levene F(p) 3.542(.070)
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[Table 6 continued] Results of Delphi

[ : converged in 3

Content Statics
ontents
3rd 2nd
M(SD) 2.13(1.642) 2.00(2.449)
More participation will be towards extreme sports Rank 35 A
Levene F(p) 1.834(.186)
M(SD) 3.00(.845) 3.07(1.100)
Alternative sports will find increased participation from youth Rank 14 12
Levene F(p) 1.769(.194)
B M(SD) 4.13(.834) 3.87(1.407)
Participate R .. . . .
Sports Low cost, health-oriented participant sports services will be in need Rank 2 4
Levene F(p) 2.083(.160)
M(SD) 2.80(1.207) 2.60(1.404)
Outdoor sports would more popular Rank 20 20
Levene F(p) 1.193(.284)
M(SD) 2.60(1.056) 2.41(1.767)
Cyber sports would be popular Rank 21 25
Levene F(p) 5.863(.022)
Mega sports events will get under more and more scrutiny and criticism M(SD) 367(1.047) 3.00(2.299)
due to the unimaginable costs, the expense of the local population and Rank 7 13
environmental problems Levene F(p) 3.252(.082)
M(SD) 2.87(1.246) 2.27(2.404)
Smaller sized events will thrive in the future Rank 19 31

Sports Levene F(p) 3.759(.063)

Events M(SD) 2.67(1.589) 2.20(2.455)
Mega events and local development of sports and event will increase R o )
simultaneously (global-local nexus)

Levene F(p) 3.682(.065)
M(SD) 2.20(1.320) 2.00(2.268)
Companies providing security for sports events will grow Rank 32
Levene F(p) 2.286(.142)
M(SD) 3.00(1.134) 3.13(1.407)
Sporting goods industry will grow and increase its market Rank 15 11
Levene F(p) .365(.551)
L ) ) . . M(SD) 1.20(1.373) 1.27(1.907)
Low wage countries’ increase in manufacturing opportunities of sporting
goods will play a positive role in sporting goods industry
Levene F(p) 2.282(.142)
M(SD) 1.53(1.407) 1.60(1.639)
More mobility will be in transfer of sporting goods Rank 42 40
Levene F(p) [721(.403)
) ) ) . M(SD) 2.73(1.335) 2.40(2.063)
Technological development will shorten the product life cycle of sporting
goods %
Sports Levene F(p) 3.504(.072)
Equipments M(SD) 1.20(1.320) 1.47(1.506)
More international control in trade will be for quality checks Rank 48 42
Levene F(p) A430(517)
o ) . M(SD) 1.40(1.298) 93(1.710)
More R&D and marketing in Europe and USA while more OEM production
. . . Rank 49
will be in Asia markets
Levene F(p) 763(.388)
M(SD) 3.13(1.125) 3.00(1.134)
Sporting goods Market in newly industrialized countries will grow Rank 11 13
Levene F(p) 027(.871)
o ) o o M(SD) 2.67(1.799) 1.93(2.685)
Competition in sporting goods will increase due to new companies in newly
industrialized countries
Levene F(p) 2.290(.141)
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[Table 6 continued] Results of Delphi

[]: converged in 3

Content Statics
ontents
3rd 2nd
M(SD) 2.13(1.727) 2.13(1.885)
People will place more emphasis on consumption in sports Rank 35 33
Levene F(p) .002(.967)
o i " for 1 ' M(SD) 1.93(2.219) 1.20(2.513)
overnment spending will grow to compete for hosting international
competitions Lo 5 e
Levene F(p) .944(.340)
ISCL;U“S M(SD) 207(1280) | 240(1502)
1‘\1,1;12’ Feminine sports will be expanded in the future Rank G %
expansion Levene F(p) 577(454)
M(SD) 3.07(1.163) 2.87(1.959)
Sports industry will be more commercialized, globalized and accountable Rank 13 16
Levene F(p) 1.706(.202)
M(SD) 1.47(1.356) 1.40(1.805)
New sports will come to the fore Rank 43
Levene F(p) 822(.372)
Technological development in sports sector with apps, digital platforms, M(SD) 393(1.223) 3387(1.246)
media outlets, equipment technology etc. will continue  highly influence Rank B 4
and steer all aspects of the sports industry Levene F(p) 083(.776)
) o ) o ) ) M(SD) 3.93(.834) 3.93(.884)
Convergence Tgchnology, social and new medla 1n§1ud1ng telgwsmnz radio and internet Ranl 5 3
will be expanded, especially in emerging countries/region
Levene F(p) .890(.354)
M(SD) 3.60(1.056) 340(1.502)
The global sports industry will be multiples conjoined with leisure, Ranl 3 3
recreation, tourism, music and fashion business
Levene F(p) 3.074(.090)
M(SD) 1.73(1.335) 1.47(2.446)
People and companies in sports market will find comfortable and Rank 20 I
nostalgia—evoking products and brands
Levene F(p) 6.579(.016)
Regional cultural patterns will be more stable such as  the predominance M(SD) 147(1.187) 67(2.239)
of football in Latin America, baseball in Caribbean region and martial arts Rank 43 51
in Asia Levene F(p) 4.753(.033)
M(SD) 2.80(1.656) 2.60(2.558)
The role of media will be more important in sports Rank 21
Levene F(p) 1.809(.189)
M(SD) 2.47(1.506) 2.60(2.098)
Sports organizations will integrate corporate social responsibility Rank 25 20
Levene F(p) 3.321(.079)
M(SD) 353(1.060) 373(1.223)
Social media as communication tool for all sports organizations will be more Ranl 9 6
important
Levene F(p) 1.590(.218)
M(SD) 2.53(1.060) 2.67(1.447)
Sports for development will become more professionalized and be Rank = 7
influenced by sports managers
Levene F(p) 1.476(.234)
M(SD) 340(1.352) 3.33(1.676)
Internationalization of sports will increase due to effects of globalization Rank 10 10
Levene F(p) 202(.657)
Due to government financial crisis and the budget constraint in sports M(SD) 1.20(2.242) 80(2.569)
development, “Sports Lottery” will be the key administration in sports Rank 48 50
development Levene F(p) A8A(A)
M(SD) 2.93(1.280) 2.67(1.718)
Sports tourism will become more important keyword in the sports industry Rank 16 17
Levene F(p) 1.320(.260)

6542



A

|

i)
=

= A2l wE =Y

3

°

el 7194

g

Azl

]

o
R

A3

27

=

=

_Clg‘]

2
s

AV ALl

[¢]

1)

=y
a

2o] 44 1

5}

13} ZALRZRE AAE o

o] THM(4.20), SD(1.207))'2}=

ol
.

w

~

ol
H

rJ

o
KR
N

4l 29]

A
7} &k

q

A2 275 7HM(4.13), SD(.834))' &=

3

b2

=

Ho

o

e F8 A

L

L

Eat -
Hol . 5 )3} Fof

%ol ARl 7t

N}

it

H[29]el ch

o

&

i

o
el

el arefzh 8E AL QIeH30L 2 o
A ofze] £ ALY
ok

Ll

e
e

e

|
=

QEEEE

g

gt} o} 7F Zpelel| A z1s}sto]

bol 21 tAlsh Qb A

°

=

=

3 ]

5

5

i

ke
yal

2ol tf

|

- P

ol A AMZE At

5

N

Q) Aol o] &

b

olet. weA of

al

K

olct.

xv

el
~L

o]

[e]
F

}

jul

ojv] 74

L

L

olsi7t & AoH[9], 713t A

FIFA 973} 28 w7} oWl E ] vF 53}

(EEER!

ol

L
L

of A FAAe) Algo] Q1zke] A A 2

R
¥z

O

|

o

7 3

=
°

A7}
oA A At &7l mA]

A A

g

x

|
=4

o] AH|= A

=4
o

1tH35, 36].
= vehd

o=
s

BAR AES v

i

o
el

7HM(3.67), SD(1.407)7} 7

=

=

=

o

atef w7} ol Ee] o

S

9] o
1

=
o
R
o]

1

e

=

7}

Foz
[e)

i=
SUS

1

%

3

s
S

&

AQl, AV EY A A AEAW A

) (57HA]

3

A7 AF-F=)3 Al

;i
1
<]

vl

oF
)

—

3

<)

L

]7}.

=

=

Aol

7HM(3.00),

=

[}

ol

e

o] FEE Aoz et WA A 0

SD(1.125))'0] 23k9} 33} w7 292 vhepto

SD(&E) = 149 = b

O

e
o

N
N

6543



A Eerel=EA] A5d AlE, 2014

1z
° @ o

18 W

IE‘r(M(S%) SD(1.223)), ‘= 7hct xl
e, 8T AT lrjojsh A¥
o] ZAHM(3.93), SD(8RA)Y, AlIA 4 o2

=2

% iﬁ(M(SGO) SD(1056))’° 42 3E5
ﬁ@r 8= ‘f}E}‘;k L BEZ QLS AL Eoket e
7Iete] & %’3}1 J~T7P7}X]%
7Fs7del P

olw IT, A

2~ =0 F
(8,10]
9l iH]Z}EOl s

ioLi 3}

&

N
B 2 o 0 ox ¥ )y alt xo

ofy
2

o

3

o ot 108 o oo ro rff
off o [ 1 M omy op

i)

Aol 311 71
A DR BE b
o 53 41 44 sleirhale) FEAAE QAFA
A LA BA A
1) s nelFe Aoleh 2 4 gleHaTl
R R EDES ERR L RPN EEREE
S ECEECEEPELEREES RS EE
8 27} ofn] ool 3 glow, 1 AR EF 7143
g Aloltt, ‘2xEx 2AlN) WF BFEA £EvY)
o] <] t(M353), SD(LOE0)), ‘S=2 stz 1%k =7
A 7HM(3.40), SD(1.060))’7F 242+ 91} 109
2 UEhdeh 2E 2015 718, A4, Aels, 9
#7, 535 5ol Eaﬂc[zzm 2 o w3}
4 Agen s 4 ol

ol
=

lo 4y Hz o v

S

2
o)
o,

o

9% 5

3 &
22X Z T

5] T
W 9 2 AR R
e o I A = R e

A¥ = A RS E
283 Zlolt). 4, 7k ‘ol
u= ALS9]Iee Bucket Challenge’[38]
2 A #3514 @odol o8 A s} &
9] Fa% A7 € 5 itk

6544

il
i
[
B

it
ru
o
ol
N

2o
_o‘g
2
i
i

K
DR eI o R T o/

=317] 93 Ro=
A W, 127013, 214 <]
ehZel it o)Ae 5

Y, Mg ol
UE

1o

o,
ot

[
[N 22

N

K

?.

=

B

htt

> 8 o
>

ol
-

-

i
=)
_—):‘_l“
3o
i

i

=
Mo Mt 12
<
N
o

==

4

=

=2
1
o o

oo
—_&,
X
ol
[

o gy o
Fe

clo
>

ol
o
JPE
el
ot
[
m

o, offl

o
i)
o

Ho
ol
2
fincs
4y o r
3
o
s,
2o

Hd
[
>
o
rlo
RS
2
-0,
_!1'11 a2 rUE
e/ ()

o

o
o:.[o o

P
]N’ oX,

ro,
)
oX
do
Moo b
I
bl
lo,
N

) _qo

B

v
m
to
ol
o
1o

e

4
S
N
0%
2
o
N
i
X
o
=

=
a=

r

AN
2
1o
)
rd
>,
o3t

o] Z7M}, 53]
:TiEﬂisq 7HH1—0] A]
s} FAloll W& =91 Q1
2 73] AdelA 2x=0] A
& Agolt) g% Az =8 Hio] o
Aol A e AAE

>
Bl
N
lo
A%
>

R

o

-

o ofy
5
o
fd

2
ne,
Y
ot o

o
2
>

£

%

ne=
=T

.\.,l_o

N
on X
B
N
-
R
N

-

4
o §-

A3t Ta3 4E

fo
[

it

o

g
o
re

o
o

N E mr
i)

o

=

[
b
1

O

PN g

o X

2

IN

B
% o I

e 2

N

-

of 1o
=
RCT
Mo ft
ol X
BN
L]
4 F
le)

o



Ell

it

=24

Ea

M

Iz A EdE o

A

2
=

ot

o ox
>
o3
o

o

A 23

Pek TV 5 o viefele] 2 2k

>,

of

= oo

[

2y
!

bl
Iy
=2,
>
e

al

ox

[e]
o |
N

-

oZ
ogt
4 |0

u

e o

o 2
o

o o &

2

Shid

L%
o IH
L
>
2
o
i
A
i
1o
N
B

o

o o8
rof“lﬁ
— =
BT R N 1

e o

~N
==

References

[1] Westerbeek, H. Global Sport Business. p. 1-8, Routledge,
2011.

[2] Shank, M. D. Sports Marketing -A strategic Perspective.
p. 1-72, Pearson Education, 2009.

[3] Fried, G., Shapiro, S. J., Deschriver, T. D. Sport Finance.
p. 7-20, Human Kinetics, 2003.

[4] Mullin, B. J., Hardy, S., Sutton, W. A. Sport marketing. p.
1-20, Human Kinetics, 2000.

[5] A. T. Kearney, The Sports Market: Major trends and
challenges in an industry full of passio. pl, A. T. Kearney,
2011

[6] Market Line Industry profile, Global Sports Equipment, p6,
Market line, 2013.

[71 PWC, At the gate and beyond — Outlook for the sports

6545

market in North America through 2017, p2, PWC, 2011.

KISS, 2012 Korea Sports Industry Management
Information Report, p. 33-74, Ministry of Culture , Sports,

and Tourism, 2012.

Chungcheongbuk—do, &  Health
Convergence Cluster Develop Master plan,
Chungcheongbuk-do, 2013
[10] KISS, Operation Planning of Sports Industry Promotion
Facility Sports Industry Sup.ort Center, p.83-114, KISS,
2008

KISS, 2009 Korea Sports Industry Management
Information Report, p. 17-46, Ministry of Culture , Sports,
and Tourism, 2009.

[12] Saenuri Party, Policy promises for 18th Presidential
election, p.336, Saenuri Party, 2012.

[13] Ministry of Culture, Sports and Tourism. “Culture Life,
Hap.y Korea” - 2013 Operatioanal planning Report of
Ministry of Culture, Sports and Tourism, p.18-33,
Ministry of Culture, Sports and Tourism, 2013.

[14] UNCTAD, Creative Economy report 2010. p. 3-19.
UNCTAD, 2010.

[15] Stiglitz, J. Knowledge in the Modern Economy, In THE
ECONOMICS OF THE KNOWLEDGE DRIVEN
ECONOMY. p. 37-57. 1999.

[16] HasmondHalgh, D. The Cultural Industries.
SAGE Publications, 2007.

[17] UNESCO. Creative Economy rport 2013. p. 25. UNESCO.

2013.

Kim, H-I, “The Needs of Development Sports
Convergence Cluster and Design Conceptual Model”.
Korea Entertainment Industry Association 7(1), p40-49,
2013
[19] Ministry of Culture, Sports and Tourism. A Study on the

Development of Tecnology Innovation Poicy to raise the

Industry
p.1-17,

Sports

[11]

p. 1-24.

(18]

Competitiveness of Sports Industry. p. 1 Ministry of
Culture, Sports and Tourism. 2014.

[20] Veal, A. J. Leisure, Sport and Tourism, Politics, Policy
and Planning. p. 44-79. CABL 2010.

[21] Schwark, J. "Future trends in sports tourism- A question
of the development by social protagonists’. Journal of
Sport & Tourism. 9(4). p. 315-315. 2004.

DOL http://dx.doi.org/10.1080/1477508052000341841

[22] Kim, H-I, “Slow as Trend and the change of Leisure
Sports Market”. KSLR, 28th Fall Conference, p.119-131,
2010.

[23] Mahony, D. F., Howard, D. A. "Sports Business in the
Next Decade: A General Overview of Expects Trends”.
Journal of Sports management. 15(4). p. 275-297. 2001.




FFAE & =B A5 ANLS, 2014

[24] Lee, J. S. Delphi Method(Educational Research method 21.
p. 1-138. Kyoyookbooks. 2001.

[25] Kim, H-I. A study on Efficient of the Sport Tourism
Industry Using Delphi Method. Korea University
Unpublished Doctoral thesis. p. 79-85. 2007.

[26] Anderson. T. Important distance education practices: A
Delphi study of administrators and coordinators of
distance education programs in higher education.
University of Idaho Unpublished Doctoral thesis. 1997.

[27] Ewing, D. M. Future competencies needed in the
preparation of secretaries in the state of Illinois using the
Delphi  technique.  University  of  Illinois  at
Urbana-Champaign Unpublished Doctoral thesis. 2001.

[28] Choi, Y"M. A Three-round Delphi Study on Content
Development for Business English Test. Ewha Womans
University Unpublished Master thesis. p. 28. 2002

[29] Kelly, W. W, “Is baseball aglobal sport? America’s
national pastime’ as global field and international sport”,
A Journal of Transnational affairs, 7(2), p. 182-201.
DOL http://dx.doi.org/10.1111/5.1471-0374.2007.00164.x

[30] Bayle, E., Mercier, S. “Sport and Ethics: Stakes and Tools
for Marketing of Sport”, Revue Francaise du Marketing,
Issue 219, p. 9-26, 2008.

[31] YONHAP NEWS, Celebrities get suspended terms for
illegal sports gambling, [Internet] YONHAP NEWS
agency, [cited, December, 27, 2013], Available from:
http://english.yonhapnews.cokr. (accessed August, 22,
2014).

[32] Bowers, M. T., Green, B C, Hemme, F., Chalip, L.
“Assessing the Relationship Between Youth Sport
participation Settings and Creativity in Adulthood”.
Creative Research Journal. 26(3), p. 314-327, 2014.

DOL http://dx.doi.org/10.1080/10400419.2014.929420

[33] KRIHS, Evaluation plan for Hi-tech composite Medical
Complex, pp23-32, KRIHS, 2000.

[34] Chalip, L. Beyond Impact: A General Model for Sport
Event Leverage. In Ritch, B. W., Adair, D.(eds), Sport
Tourism : Interrelationships, Impacs and Issues, p.
226-237, .Channel View Publications, 2003.

[35] USA Today Sports, It's been 10 years since the Olympics
in Athens and the stadiums are abandoned, [Internet],
USA Today Sports, [cited August 12, 2014], Available

http://ftw.usatoday.com, (accessed August, 22,

from :
2014).

[36] YONHAP NEWS, No FI race in S. Korea next year,
[Internet], YONHAP NEWS agency, [cited, December, 5,
2013], Available from: http://english.yonhapnews.co.k
r.(accessed August, 22, 2014).

6546

[37] Howkins, J. The Creative Economy: How People Make
Money from Ideas. p. 2-10. Penguin Global. 2002.

[38] CNN, $15 million pours in from Ice Bucket Challenge,
[Internet], CNN Money, [cited August, 18, 2014], Available
from : http://money.cnn.com, (accessed August, 22, 2014).

a1 ©
28y

(Hun-11 Kim) (Mg
*2001d 34 :
©2003d 39 :
A2}
© 2007 8¢ :
020081 8¢
University
post-doc/ &7+
2011 3¢ ~ #A : HFUa

s et ASaA}
st A&t

EEEETIBEEA
2010 5€
of Texas.

Austin

a A

s
<HAEep
¥z Al A¥x W, 2x2 oY, dALEx




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


