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Abstract This research herein aims to assist maximizing performance of introduced systems by managing the
acceptance factor of uTradeHub that is easily overlooked in the system installation process by trading companies
aiming to install uTradeHub system in future by conducting the two following things: 1) grasping factors affecting
system usefulness and user satisfaction derived from uTradeHub acceptance factor, and ii) analyzing the effect
relationship of system usefulness on user satisfaction at an inspection level of system usefulness and user satisfaction,
since the uTradeHub system introduced for mid- and small-sized trading companies in export and import works in
mid-2008. Proof analysis was conducted by using SPSS 19.0 statistic package on data of 112 effective responses
collected through questionnaire surveys, whose results are as follows. First, the uTradeHub acceptance factors having
a significant effect on system usefulness are relative advantage, easy of use, task adaptedness, support of CEO,
maturity of IT infrastructures, and degree of education/training. Second, the uTradeHub acceptance factors having an
effect on user satisfaction are relative advantages, task adaptedness, support of CEO, maturity of IT infrastructures,
and degree of education/training. Third, system usefulness showed a significant effect on user satisfaction.
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[Table 2] Convergent validity and internal consistency

[Table 3] Correlation between Constructs

Veriat Factor Cronbach’s RA | EU | TA | AC |CEO| ITI | ET | SU | US
anables Loadings a RA 1
EU | 38| 1
Relative Advantages
TA | 699|650 | 1
RA1 824 714 AC |-635]-480|-.310] 1
RAZ 622 CEO | 320 | 474 | 508 |-633| 1
RA3 862 ITI | 622 | 599 | 796 |-.532] 488 | 1
RA4 480
ET | 570 | 523 | 613 |-270| 398 | 695 | 1
Easy of Use SU | 599 | 603 | 735 |-505| 447 | 721 | 815 | 1
BOL 753 783 US | 570 | 617 | 753 |-548| 487 | 761 | 772 | 906 | 1
EU2 849
EU3 858 _
e Trade T3 784S AAE A3HTable 4 F2)E B2
Characteristics | Task Adaptedness uTradeHub =& 9013} A|2elo] &8 x7le] #A2 A
TAL 746 768 HuH o 2k AA, ulradeHub 8821 5 =}
TA2 631 o
= = 79 Bao] A28l f840l vIAE JYTAMDE
TA4 549 HRA([Table 4] #x), SHRGF} THUF] FF
. ¥ 5 Amx 7ol 3|ARA e AwE(RA)L
Adoption Cost o] d APAEe ARG AHR)L
el e 596%0°] 1, Fgk2 37.060.2 93 A1= Bt =9
—.Uo
AC2 -611 882 Lzl:ﬂ )6]— Zjl %1%}3—1% H]—’—-‘lﬁel‘ ‘{l: 9}\"5‘ E%ﬂ'ﬂ]:}:?— [3
AC3 874 2 FFA3(379), AdA o] - (221), A<l HEl A
4c =46 (214) #0.2 F&W] Foldt AL vA 3, 7]
Support of CEO = A5 W2 g uTradeHub A28 =910 F
CEOI 267 796 Aot =3, JdlA o] fde] gon ARgo] A S
CEO? 550 % (Tradebub A1=99] §-84% 2 AZeks Aoz
CEO3 778
ek AEg Mg Assle) G4 R0
Maturity of IT ) B
Infrastructures o] #AE BY oy Al=El 84300 frofet Fas v
company | 111 01 - A7) gholeh, meb Q77 HIS FRAow A
L ITI2 846
Characteristics Ak
ITI3 914
ITI4 625
Degree of [Table 4] Relationship between uTradeHub acceptance
Education/Training factors and system usefulness
ETI 12 859 Variables R’ F B t sig. | hyp.
ET2 67 RA 221 2.621 008
ET3 930 e-Trade i : el W
e 478 characte | FU | | | 214|238 | 017] ace
SUL 08 ~ristics TA | T 379 | 2884 | 004| acc
(H1)
SU2 183 AC -073 | -878 | .326| rej
System SU3 333 768 Company | CEO 229 | 5111 | 000| acc
Usefulness SU4 829 ch'ar'acte ITI 8171 9310 | 123 | 1995 | .028] acc
SU5S 705 —ristics
SU6 852 (H2) ET 131 2124 | .028| acc
Usl 829 Note 1) dependent variable: system usefulness
User USs2 868 2) " p<.05, 7 p<01, 77 p<.001
<. . 167
Satisfaction US3 843
US4 82 4, uTradeHub 5828 & F99A 540l A=
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[Table 5] Relationship between uTradeHub acceptance
factors and user satisfaction

Variables R? F B t sig. | hyp.
RA 212 2.585 009 | acc
e Trade T 11| 1696 | 092 | rej
. . . X rej
characte-ri 614 4038
stics TA 420 | 3373 | 002 | acc
(H3)
AC =112 | -1.363 | 145 | rej
Company | CEO 391 5.566 000 | acc
characte-rifypy | o)l aaze | 307 | 5007 | 000 | acc
stics
(H4) ET 149 2.007 | 038 | acc
Note 1) dependent variable: user satisfaction
2) " p<05, " p<01, " p<.001
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[Table 6] Relationship between system usefulness and
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