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The Effect of Overseas Export Factors of ICT Companies on
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Abstract In this study, I empirically analyzed the factors affecting export performance with domestic ICT companies.
I set up 3 variables - companies’ factors, marketing factors and factors of export supporting system - as the factors
affecting export performance, based on findings of precedent studies; and I set up non-financial performance as a
dependent variable. As a result of analysis, I found out that companies’ factors(market orientation of CEO,
competitiveness in export, experience of export) and marketing factors(diversification of overseas market, barriers to
marketing), among the variables affecting export performance, were the variables affecting non-financial performance,
set up as the export performance; but the factors of awareness, availability and difficulty, set up as the detail factor
among factors of export supporting system, do not affect non-financial performance.

Key Words : companies’ factors, marketing factors, factors of export supporting system, non-financial performance
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[Table 1] factor analysis of independent variable o wpe} 351054 At Ak 3 A5 WE,
item factor | factor | factor | factor | factor | factor | factor | factor e—mail, Fax s O]“% :0‘}91‘:]’ Q—E.—‘%Eoﬂ EH;H/H 24
1 | 2131415161 7]8 At S Aol BAdA R Al9ein) ®
L1) | .08 | 466 | -356 | 488 | 049 | 006 | 040 | —017 ) N
: Ao A ARE-TE FEAES F 31550t} Ao 3¢
1,2 | 988 | 468 | -39 482 | o052 | 000 | 031 | -0z jL lj -8 qu on & 3loreltt. el S
3 A= 2
1,3) | 954 | 483 | -364| 464 | 048 | -004 | 003 | 026 & 719A1= 6171 AT
2,1 | 4% | 950 | -365| 353 | 264 | 014 | 025 | 050
2,2) | 42 | 966 | -374| 362 | 234 | ~003 | ~003 | 010 4,42 2 ditH
2,3) | 494 | 923 | -300 | 261 | 238 | 034 | ~008 | 070 THE AR S 9714 SPSS 2005 o]t
31 | 484 | 408 | 712 | 054 | 099 | 012 | ~052 | 346 o= = - -
D ! o EAAE STk ATEAE glato] =g 24,
32 | 321 | 307 | 924 | 32| 068 | 049 | 004 | 267 _
B A, RIERA, 3984 59 SAHE AE
33) | 324 | 423 | 873 | ~447| 000 | 054 | 042 | -012
; ; - STt
L1 | 320 | 43| 280 | 935 | -003| 044 | 075 | ~157
L2 | 304 | 461 | 243 | 974 | -036 | 023 | ~008 | ~.063
L3 | 534 | 488 | 256 | 956 | -0%4 | 035 | 049 | 004
5 -390 | i —048 | . =
2,1 | 467 | 4% | 121 | -390 | 623 | .101 | 048 | ~110 5 Al=ZHNM
2,2 | 589 | 484 | 169 | -310 | .802 | 040 | 121 | 127
23 | 551|239 126 | 13 | 884 | 165 | 233 | 421 /\21%%@'_% ﬁégs}ﬂ ;doﬂ EE—@] o5t %1?1,7%]?— E
2,4) | 469 | 220 | 120 | 127 | 876 | 127 | 179 | 447 ~ B
) A AR T AR Bl AFAde uid Hs
2,5 | 408 |-175| 211 | 007 | .692 | 008 | 015 | 265 o o o oA MBS Selrl o .
9o =] 7L A S = 7
1) | 416 |-3a| 177 | 182 [ -100| 926 | 045 | om0 = flstel St AlF R S sk Ak
© AAF ozl 3 =S NRRP NP Ko e: |
L2 | 36 | -3 12| 193 [-126| 982 | 03| om0 = dAst] S8l 1A s AAskh
L3 | 306 |-364| 204 | 209 | -141| 937 | 052 | 071
L4 | 205 |-32| 187 | 190 | ~141| 933 | ~044 | 076 5.1 Ef=tM B2AM
L6 | 42 | -3%| 040 | 180 | -196| .876 | 069 | ~300
’ 13- Varimax 3|4 02 et 4 27 @
LD | 241 |-3%5] o2 | 129 | -139] 814 | 065 | 42 : ]4 L] °; \ }‘T o D:qe Fe
o] AANx= o)Al O Aglo] "= Aol = =
1,8 | 207 |-379| 016 | .141 | -091 | .784 | -062 | 498 A HAAE 06 ol g 2AFo] HF el
o1 | 45 |-33| 216 | 099 | 236 | -301| 729 | 060 27t Sl Aoz YEtth
2,2 | 313 |-227| 204 | 041 | 478 | -433| 839 | 104
2,3 | B9 | ~208| 137 | 061 | 522 | 446 | .880 | .097 [Table 2] factor analysis of dependent variable
2,4) | 3% | ~189| 206 | 110 | 492 | -3%0 118 -
item factor
2,5 | 389 | -287|-238 | -252| 38 | 152 | 639 | 086
2,6) | 361 | -358|-403 | -209 | 28 | 430 148 LD 2l
27 | 323 | -367|-378 | -224| 295 | 342 | 683 | .102 1,2 828
2,8 | 337 | -315|-319 | 250 | 343 | 311 080 L3 838
31D | -008| 052 | 258 | 062 | 303 | 349 | -313| 702 L2 e
3,2 | -167| 137 | 419 | 226 | 288 | 353 | -564 | 619
- 1, 5 865
3,3) | -2 | 135 | 568 | 376 | 249 | 287 | -039 | 814
34 [-320] .15 | 311 | 30 | 206 | 171 | -020 | 826 1, 6) 845
35 | -278| 140 | 602 | 278 | 188 | 130 | .116 | 772 eigen value 433
36 | -252| 105 | 527 | 212 | 133 | 104 | 4%4 | 680 variance(°0) 2397
37 | -2m7| 08 | 511 | 201 | 226 | 198 | 456 | 722 -
- cumulate variance(%) 83.27
GBI\ 5679 | 5676 | 4963 | 3637 | 3.072 | 3035 | 2366 | 2.0M
value
arie 5 ¢ a = = =92
variance| 1669 | 14.18 | 12.40 | 9.093 | 7679 | 7586 | 5914 | 5235 52 A|_| EI g —E‘ &1
cumulate -
varian | 1609 | 3088 | 4329 | 52.38 | 60.06 | 67.65 | 7356 | 7880 AFA AL Atz o2 71 Wol 2rol= YA Y
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A wgeR EAsrh A4 Wb e
Cronbach’'s Alpha #A4E ©]&3}4th Cronbach’s
Alpha A= 09014 141019 #h& 7MY, 545 1f
FABI HkeA] B A o] ojo]of FhrhE V]EE ¢l
¥ Ao & Cronbach’s Alpha Al5=7F 0.6 ]’z}ii
A Elo] EEo] AL At

[Table 3] Reliability analysis

ttem No. of | Cronbach’s
item Alpha
Market Orientation 3
of CEO
compames Competitiveness in
factors 3
Export
Experience of Export 3
. Diversification of 3
marketing Overseas Market 07
factors -
Barriers to Marketing 5
factors of Awareness 8
export Availability 3
supporting
system difficulty 7
export Non-financial 6 91
performance Performance ”

53714 48

[Table 4] Results of Regression Analysis

Unstandardized
coefficients
Model t D
B Std.
Error
(constant) .000 052 000 1.000
Market Orientation _
of CEO 109 071 1.533 .016

Competitiveness in
Export

Experience of Export 056 092 611 022

139 073 1.921 006

Diversification of
Overseas Market

Barriers to Marketing 027 078 352 015

107 093 1.144 004

Awareness 118 072 1.630 324
Availability 162 067 2404 117
Difficulty 047 055 854 324

* dependent variable: Non-financial Performance
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