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A study on Career decision-making patterns based on Sense of Values
of undergraduate students majoring in Cosmetology
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Abstract The purpose of this study is to offer data for developing a guide that can help cosmetology majors with
career decision-making and career guidance by identifying their values and career paths and analyzing the correlation
between the two. This study was conducted on 474 college students with cosmetology-related majors nationwide. First,
their values had an effect on their career decision-making. Second, there were differences in their values and career
decision-making depending on their concentrations. According to the research, the values of cosmetology majors were
divided by type and their correlation with career decision-making was analyzed. The results will be helpful for
cosmetology students to explore and decide upon their careers if professors comprehend students’ individual
tendencies, explain the characteristics of cosmetology-related jobs, and provide them the chances to have practical
work experience in the field, based on the findings of this study.
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[Table 1] General characteristic of objects

4.1 Yoty Sy

ATdidakel Ay EAS AWE Addne oy
ZtHTable 1]. -2 =7} 37678 (34.1%), A7} 717
(159%)= ofstAe] H|&o] =9kt Thd2 18] 151
(33.8%), 28hd o] 116%(26.0%), 38hdo
43hde] 7127(16.1%) 2 YRR, dx] AlRdE-L 3
B go] 183 (42.1%) 2.2 7FE A YeRton, #¢]
7} 12478(27.7%), Hlo]asd o] 117%(26.2%), UldetET}L
189 (4.0%) =22 Yepgt) vj&4d38 A o]f=
‘Al Aol AolA 7 3178(76.3%), Aol BhEo
A7F 9817.7%), ‘Ed T me A a7 27
6.0%)%Z Yeht S Eo A Al ApAle] Al )

| A& Ad
e ek HlEo] w2 AR Uehth oigt ¢

Classification Frequency %
Male 71 159
Gender

Female 376 84.1

1st grade 151 33.8

2nd grade 116 26.0

Grade

3rd grade 108 24.2

4th grade 72 16.1

Hair 124 217

Skin care 188 42.1

Present(or future) specialty

Makeup 117 26.2

Nail art 18 4.0

Interest and aptitude 341 76.3

The reason to choose beauty treatment as  your major Grade 79 177
Employment 27 6.0

Yes 216 483

Aptitude test when you enter a college

No 231 51.7

Hair designer 70 15.7

Esthetician 161 36.0

The area that you want to get a job after  graduation Makeup artist 108 24.2
Nail artist 9 2.0

Instructor or researcher 99 22.1

Not at all 18 4.0

Not satisfied 36 8.1

Satisfaction with your beauty major So-so 90 20.1
A little bit 205 459

Very much 9% 21.9
Total 447 100.0
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Consciousness of
others oriented
350"
314™
-.036

oriented
-071
-.094"

Social relationship
223"

Self-accomplishme
nt oriented
232"

299"

-.153"

2897

oriented
042
.299™

Sensibility
223"

Ao Yepgr), of
Practical
oriented

170

097"

=077

Material
oriented
453"
052
-.108"

Classification
Reasonable
Intuitive
Dependent
T p<ol

[Table 2] Correlation analysis between values and career decision

p<05,
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[Table 3] Multiple regression analysis between values and career decision

Dependent variable Independent variable R B B SD t F value
(constant) 200 430 465
Material oriented 083 083 045 1.829
Practical oriented 098 098 042 2307
Sensibility oriented 282 -072 -.050 060 -1.202 288
Reasonable
Self-accomplishment oriented -.089 -073 061 -1.461
Social relationship oriented 536 405 058 9.258™
Consciousness of others oriented 329 236 061 5430
(constant) 2.243 322 6955
Material oriented -113 -159 034 -3.306"
Practical oriented -155 -208 032 -4.903™
o Sensibility oriented 288 152 141 045 3.392" 29.59
mtuitive -
Self-accomplishment oriented 300 328 045 6.608™
Social relationship oriented -.167 -.167 043 -3.842"™
Consciousness of others oriented 398 31 045 8757
(constant) 4272 405 10542
Material oriented -.024 -.031 043 -.556
Practical oriented -103 -125 040 -2578"
Sensibility oriented 062 .100 284 056 4769™ 1483
Dependent —
Self-accomplishment oriented -.193 -.193 057 -3.383
Social relationship oriented -176 -.162 055 -3.232™
Consciousness of others oriented 002 002 057 043
Tp<oL, T p<o0l
4.4 HIBo| w2 x| Y F2OAAFL| ¢ dwel S w3l 7k SAleA
7tol 2h7] ol ek A0 AL me o
4.41 HZo| M2 FpR|2O| XI0| o] 545 S Fofstal Aol e wsHgS
Aol e Wz Aol BHe) Slse  HEH Sl TG wef Forspel M =g
QURAREHE AL AEAZOR Dncan-test ) T8 THAIE UAD Q=g Anmdfelof @
g WA om, A3k Table 49+ 2o ekgek by T
e 2R Bl AR A= frelela o)t gl
Aov), olg AdF B8NP PG AoyAAy, 442 TSU ME ARAEH
A RAA FAE Freln Aols narh Agel we A=A 34 Aol H-4317) 913kl
ARHoR Y SoE AT A4S NG g FEINBRENS Qs AFHTeR Duncan
§AFo] 2o JoR vehor] vjojagle Ay o testE AU AmAApARE A, A, o
BES AMAA G} A AFo] e oz vpgp T AR AF A Ao Table 51 0l 1
stk e ddelE Ay shae] A% Aoty gy EPATh ARHem WSS dEEe S o
Abg] A ko] o Aoz Uehon] wRungdz o w4 JRIAEACNA THE w2 E e,
B e AEAGo] B Ao thepyth oz v 1T HIIES AFShs S E M Adwe
dobEdF Al A% 2] Agol wate] Aol AFRBAN A = @S e
A ZUS Bolval 8 5 9la 958 sh e
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[Table 4] One way variance analysis of career decision according to the major
Major Hair Skin care Make up Nail Art .
Value M SD M SD M SD M SD
Material oriented 3.59b 76 357b 33 3.80a 72 4.00a 17 371
Practical oriented 3.42a 67 3.25b 69 2.87h 8 2.80c .20 14.83™
Sensibility oriented 4.05a 25 4.12b 55 4.49b A8 3.70¢ 51 2723
Self-accomplishment oriented 3.98a 53 357b 57 3.90a 64 3.80a 20 1563
Social relationship oriented 3.55b 71 3.92a 50 4.03a 24 4.00a A1 1945
Consciousness of others oriented — 3.49a 53 35la A2 3.36a 63 3.50a 5l 211
" 'p<01, " "p<.001 Duncan’s multiple range test: at the level of p<.05, significance validation a>b>c
[Table 5] One way variance analysis of career decision according to the major
Major Hair Skin care Make up Nail Art
Career F
decision M SD M SD M SD M SD
Reasonable 3.16¢ 720 3.42b 76 347 63 3.83a .00 7207
Intuitive 3.88b 69 3.66¢ 37 4.08a 55 39l1a 08 1624
Dependent 3.04a 46 2.78b 62 2.89b 67 2.50¢ 34 7347

" 'p<01, "7 " p<.001Duncan’s multiple range test: at the level of p<.05, significance validation a>b>c
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