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A Study on Current State and Typology of
Korea Company Gallery since 1990
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Abstract Company’s support for culture and arts started from mecenat activities. After then, it played a role as a
tool of the company to satisfy consumers’ cultural desires and improve the company’s image. As time goes by, it
became a culture marketing which encourages business activities. Therefore, many companies try to develop their
culture marketing activities in various fields. Especially art marketing has increased consumers’ expectation and
interest about art activities. Also, art marketing has become important as it has helped consumers to have critical view
about products and improve their standard of life. As a way of art marketing, a company provides diverse exhibitions,
sponsors and education programs related to art in either a specific space of the company building or a separate place.
It can be said that this example of art marketing is a kind of an image marketing and public welfare at the same
time. This article presents the concept of culture marketing and current condition of company’s support for culture
and arts. In addition, the article depicts the concept and classification of art marketing. Furthermore, through analysis
of company exhibition space and programs, the article illustrates the features and typology of art galleries managed
by companies.

Key Words : Company Gallery, Cultural Marketing
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[Table 1] Benefits of Cultural Investment[5]

[Table 2] Supporting Business of Culture & Arts[6]

Category Expectation Effectiveness Avefage(
7Points)
Contribution of Reputation 56
Legitimacy of Contribution of Social Responsibility 56
iy Management 54
Company  —————
Contribution of Development Culture & 51
Arts )
Improve of Brand Awareness 5.1
Market Contribution of Customer Relationship 46 | 49
Predominance | Management(CRM) ’ "
Create Brand Image 5.1
. Improve of Employee Relationship 49
Benefits of - -
Improve of Employee Satisfaction 49 | 48
Employees —
Ability Development of Employees 45

Category Expectation Effectiveness

Convenience Increasing of Company Activity

Corporate Improve of Company Image

legitimacy  |Reinforcement of Company Relationship
Attraction of Investment
Increase of Sales

Market Improve of Brand Image

advantage |Detention of Customer
Aquisition of Price Premium
Improve of Productivity

Employee Secure New Employees

benefits Networking

Improve of Organization culture
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Z 7SN A AAFHE S oA EIAdS A Industry Type bupp(()girllhgorll\)ioney Ratio (%)
gsle] 2aloeS X dslgn) 1990 o] An|RE Foundation 60,131 347
: _ Shipbuilding 27,034 156
o] A=y 9] 71919] olu|A] = w = Q A3k
] ﬂﬁ? Hoﬂ )‘}‘01 ]HV] ] ] ]E HT s ]Uoﬂ Finance/Insurance 24,994 144
wel 7]g oluA] AnE §g viAE ez A5 g Info-communication 8,193 47
*9*'(:5]'71] E] o] T;]' 2000]/1 EH O]:ji—_ 7] O]:—l] O] E—i}@]% g X]—}"] Electric/Electronic 1,787 1.0
’ = = Automobile 3706 2.1
A Aol A FAAF B o2 HlEtAA 7]Ygo] 3 Chemistry/Medicine 1497 09
2= SThA S 9% AA|aE o} A=A A Public 2,328 1.3
== = <
= 7199 i} TEddE A AAREACNG =S Distribution 34507 195
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Media 74 0.0
3.4 7|9l x|sist Leisure/Lodging 1,215 0.7
Transportation 153 0.1
o
3.4.1 X @A Furniture/Publishing 37 0.0
[Table 3] Support Status of Culture & Arts(Annual)[9] Living Supplies 1,176 0.7
Clothing Goods 1,230 0.7
Field 2002 | 2003 | 2004 | 2006 | 2006 PZ ;/iem:n: = o0
Performing Arts 18964 11,355] 18646] 76710] 36,692 p@ervice ) 4‘7 7
Exhibition 10,184) 2303 1900 7425 96,549 : Toal 17;'501 100'0
Image Media 1875 1613] 1685 5545 428 -
Infra 17,342 64065] 34500]  54888] 25181  (Industry)
Traditional Arts 17 37| 204 14e4 443
Literature 2376 2276] 1062] 1402] 2276 ]
‘Arts Education 9508 187]  627] 1084 3693 29 200 71999 20123 E3tes A FAe A
Extra 1417) 10452 13279 3211  57% S A9l3F 7] X Q2] 90%2 A-Gstdnk Ak
Total (million) 61,783 92,508| 71,903 151,739 171,022 3 e
Number of Case L00] 1osa] 987 ass| 27 el Ale] dAl Adele] 347065 ApAs 7t
F =2 5S e O JHE olo] £%8(195%), =
2007 2008 2009 2010 2011 2012 229(156%), 24RE(144%) 59 AT o
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80,269 61,503 11,596 30,499 37,167 40,654
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[Table 5] Amount of Supporting Type(2012/2011)[14]

Supporting Type Total (million) Total (%)
Event 122,148/ 100,969 82.1/ 80.6
Sponsor/Partnership 18,267/ 19.531 12.3/ 156
Donation 8,328/ 4,79 56/ 38
Total 148,743/ 125,287 100.0
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[Table 6] Expenditure Status of Direct Manage
Program (2006/2012)[16]

. 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012
Classify

year | vear | year | year | year | year | year

Bnget 262,39 | 322,591 | 39,441 782.386| 38921 | 830,888| 1,061,776
(million)

Direct Manage -
Ratio(%0) 21 32 357 | 433 | 451 | 47 438
Donation(%) 79 63 | 643 | 567 | 549 | 53 56.2
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A sle] nEAAE 7]86taL o] S Ea) A7 o] Typology Form Type |Marketing Strategy| Target
— - N Ancient
w77k ohlet 2ulate] eholx 2EIIS MAT DIE e 1l DR P
3} uEA AE3lE BUE nAY HEow FE3l) nt Modern Audience
I
_ B Art
oz olnAg An TRl I $5 ol T
W52 e AAEH] BAY stE f18te] v Pafﬂ Lﬂo"r Social Contstbation [t
~ 1 B [0} ower social Contribution |Employee
FEEE Aok VIPLAES 23] o= o v Buildin floor + Marketing /customer
@ Eahe B AL Avsel ng 7194 g | mE [ Lover
floor
9 BHAEE T3 w5t o|uAE &8 nAREA
goz 13l 2SS HIh I 38 HEHAA Part - Unification Customer
L VIPLAES oz 3 Zalolul wWizl[24] £ 0] of Social Contribution |/General
o Cente + Marketing Audience/
A ZEEA VIPLAES AALe] $-4 neg shus) ener Addition Employee
7] 913 AR o5 AR Aushd vh" dke —
o Ttural
2 uEHA Z B, olEAEH A A n|&3E Ao 5o Center Cultural . . .. . |Customer
Comple Complex | Social Contribution /General
AR 28 AFrh FEFANFES D] ojWA WD)l [ Exhibition| + Marketing PO
1= = | Complex
o F3ete tAY, 94, T dulAola AR o% s Dismguﬁo
Hobs OFE APARI dEFt 58 95t it Comple n Business Strategy /%;Ef:ler
x —_ Insurance + Marketing Audience
[Table 9] Current State of Company by Industry —
Industry Type |Company
Sungbo Chemials Co/ Dong Yang/ Hanjin/ ol EulA El = Hglo] 080 AATIIe
Doosan/ Hermes Korea/ Hitejinro/ Hansol FErHIR el we Zdvlse) 132 AN g1t
Paper/ E*lami// Hanmi P/harm Co/ O(;I kel W EHE By Higow e £ 9l
. Company Ltd/ Paradise/ Samtan Co, . - — 1 _ -
Foundation Samsung/ LG/ Daewoo/ Kumhoasiana/ o1& WA AlEEH, AR A/ R A8
Ssar']gyoung/ Daeiim/ Posco/ Hyundai/ Z2/1n2)9} AAM(Z=E/Eehe| el =93(A4
Hyundai Motor/ Hanwha/ Taekwang/ Eagon/ N b s b s
cJ vEH), ARSTEEY AR E), AFSAETEF RS
Shiphuildng Sersn Co Poseo A AL, AGAHEGBAGAE B, b
Finance/ Heungkuk Life/ Shinhan Bank/ Kookmin s = - N
Insurance Bank/ Woori Bank/ Hana Bank/ KE Bank FFFAY) 5 A PSR U 5 9l o
Communication KTF, SKT, KT&G 9]_ %Eig %ﬂ‘ﬂi%’ﬁ‘i%—qg(ﬂﬂﬂﬂi)% = _/,:
Automobile Hyundai Motor/ .
Chemistry/  |Sungbo Chemials Co/ Angook Pharm/ Hanmi ATk
Medicine Pharm Co/ OCI Company %%%(ﬁ%ﬂ%i&)% Za %11%}7_]14% ‘_H/\O]_Q_E
Public KEPCO(Korea Electric Power Co) ~ o g N N
Distribution Shinsagae/ Lotte/ Hyundai/ Home Plus/ C] 7190] AH APl $98= vsdoZA v
Food/ Sampio Food§ Qo/ Hitejinro/ Doosan/ Crown tokal AA TS Ea) 710 A 58 Ea) A
Beverage Haitai/ Korea Yakult Co N ~ N o A - N
Construction Kumho / Daeiim/ Eagon/ Woolim/ Daewoo/ ey S2Egvs AFEES AARAASIAY v
Samsung/ GS E&C wel ol we vk s A s
Media Chosun/ Donga/ KyungHyang/ Seoul Media = OH—')\&] o e N . —‘; = L_ .
Leisure Hanwha Hoters & Resorts/ Paradise/ AR REPAEARE)S 719 ARSEEY 2 5
Transportaton Fei Kianboosians QS B0 Ao FE AFT F1E Bstel 4}
s Lo LM Z A Aoz Ao A HRals Do}
Living Supplies Olympus Korea/ Royal & Company = = = A il HT o= =2
Dong-il/ Hermes Korea/ Evezary/ E-land/ AFL-S MMESlE IS A Ealarhe ATt
Clothing Goods | Aekung/ Amorepacific/ Coreana/ Taekwang/ _ _
Seami A GRS AR Az e 71919 A AZ T
lf’aper/ Hanso{/ Samwon/ Samhwzi/ Doosung Paper/ )&t zo] AFEA ] ARz AT} AFLEA o] FH
Cement Ssangyoung/ Dong Yang Cement B b 1s b PN
7P Q1 el ol Aot o] B9 ke FE A e RA
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te BaEet 9 S SR} BEAs 9w 53 7|ojale] ZEawM
o] Al AfEA ol & A= T3Fitelnt 7190 Ealale AAuaa 8 ARy =7
AEAP A A2 7|Fo] AHL &4 27k A, T 0S5 U /2 e 4 ok
he et e A SRAE Y] BEANYEA T2 nedAs RE, F2 71go] A8E mnEolu Fo
wsbtold AAlgztat 9 MBS WEehs B nje 24ES AR AAsE AadA e B4,
ojv} AAENA Ao} I thdet ZEARES AT w 3o AN IS AES 7| Fe 7 2ojehs 7)Y
ki AN A, 2 AFD BAE FRAAI o] Atk
ARG e) e F2 Fgolv T8I weEdds AH, 7]d0) FHI) Hol TEE Ed 4
ot 49 ol A AA g REAA e v LS4 Ao} WA 9 7)FE FAY AETEE
Aol Ixste] Wi Fr1o® AAEAY G W Ea suxsERE o)A olo|t)elr A1 ] B
o $x|8te] uA | ol &5 Tl HEA] sto @A Ry oz onAS Auss TRA
A o) 91, B4 71%l0] AhES wEEAL S2el] 9]
FAAFUEARA)E 719] Tl F91o & 3 S1g)e) oldel wel v Agste] FAsH: 3
Heis FHsto] AdHrhgoe] el Add = 9 W aelu AA), ANES 93 9] FFAEL F
B% QP10 B ATHL 2 ARES ANV 08 AT B RS Fashs Bl st
v&mge vzoln 58 Fal AR duklE
[Table 11] Case of Company Gallery S 93k ghokst ne WS x2S AFsi)
Typology | Type |Company Gallery
. Hoam Art Museurry Songam Gallery/ Shinhan
Ancient Art Museum [Table 12] Space & Program of Company Gallery
Independe Leeum Museurn/ Plato Gallery/ Sungkok Art - Art Marketing
nt Museumy’ OCI Gallery/ Daelim Museurny Ilmin Program
y v| - Space — Open
Modern Art Museurry’ Kumho Museurmn/ Mongin Art p ;I Exhibition | Support /
Center ? P Company &HH@N&MMM
Higher g| € Company  |rmjan jonmyf Isiducq )
Hanmi Photo Gallery/ 63 Sky Art/ Eve Gallery y Gallery an|ni |oti|eti e tior
floor ent|ng|ng|on ce
Posco Art Museurn/ Songeun Art Cube/ Tlju & Toam Art ~
Seonhwa Gallery/ Hana Sarang/ Hana Anc Samsung Museumn ol° - O 192
Collection/ Yangjae Atrium/ Gallery AG/ The ent| ™o Company | Songam Gallery | O O | 1989
Part gulumns ‘Gallery/ The White Galler}r'/ Sempio Art|  Spinhan Bank Shinhan o ol 1097
of Lower |Space/ Hite Collection/ Gallery Cuario/ Gallery I Museum
Buildi floor Wooduck/ Chosun Gallery/ KyungHyang 3 Samsung Leeum Museum |0 |O| | O O | 200
re Gallery/ Seoul Gallery/ Tlwoo Space/ Gallery e Samsung Plato Gallery |0 |0 2011/9
Pakyoung/ Gallery Royal/ Dongil Gallery/ p S 9
E-land Space/ Amorepacific Museurm/ rel Ssangyoung h U{I/Igu :;umArt o o o | 19%
o < Q - , M \
Seonam Gallery/ Seonam Gallery d | oml OCT Company | OCI Gallery ol [o 2010
Under Woori (;aller?// Woori Bank Museurn/ ﬁ Daciim Daciim Gallery | |0 o 2001
floor 63waxmuseum t Art Donga/ Imin Museum O o|o 1996
Part e Doosan Gallery/ Alleh Square/ Art Center Kumhoasiana | Kumho Museum ] 0|0 | 1939
Unification .
of Nabi/ Gallery Pen Ssamji Ssamji Space o 2000
Center Addition Horim Art Cjenter/ KI:PCO Art Cent‘er Ackung Mor‘lgin Art o olo| a7
Cultural Songeun Art Space/ Ilju Art Center/ Sang Center
- [ada i S R Hanmi Photo - .
Center | Complex Sang Madang/ Knng/ Hermes Art Museurmn/ P |HigH Hnmi Pharm Callery o olol|o| 2007
Complex Space *C(Coreana) a | e e o &
P "Exhibition | Raemian/ Purgio/ Jai/ Hillstate/ Doosan r | floo R T @ sky A | o] o 208
t r s
Complex Square Evezary Eve Gallery 0 199
Shop | Distribution | Shinsaegye/ Rotte/ Hyundai/ Homeplus of Posco Art 20009
Complex: [ | PB Center Gallery Banh(Shinhan/ Posco Museu °l I° °l's
surance Kookmin/KE) }3 Posco Posco Steel | (| | 2000/9
Domestic | S/ KT&G/ Hanmi Pharm Co/ Crown Heitai/ T (Lov Gallery 5
. ) Kumho/ Pakyoungsa/ Aekung L1 oo Samtan Songeun Art ol |o 2001
Residence ; d Cube
. Doosan Residance(Newyork)/ |7 -
Foreign . . Tlju & Seonhwa - o
Paradise(France) n Heungkuk Life/ Gallery o o 2006
g Hana Bank Hana Sarang o 1991
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Hana Bank Hana Collection o O | 1991
Hyundai Motor | Yangjae Atrium (@] 2007
Angook Pharm Gallery AG O 2008
. v | The Culumns p
Sungbo Chemicals Gallery O 2006
< - The White .
Sungbo Chemicals Gallery (@] 2007
Sampio Foods Sempio Space (@] 2005
Hitejinro Hite Collection | O 2010
Crown Haitai/ Gallery Cuario e} O | 2007
. Gallery -
Korea Yakult Wooduck o 1997
Chosun Media Chosun Galler O 1988
KyungHyang KyungHyang §
o 2
Media Gallery 004
Seoul Media Seoul Gallery o 1985
Hanjin Ilwoo Space e} 2010
Gallery
/ < - o] Ol 2
Pakyoungsa Pakyoung 008
Royal & Compan | Gallery Royal |O|O O | 2006
Royal & Company | Gallery Mokgan (@] O | 2010
Dong-il Dongil Gallery O 2007
2010/
E-land E-land Space/ o ()1;) g
. Amorepacific p
Amorepacific Museurn o|0 O | 2009
Dong Yang SeonamGallery (@] 1992
Und Woori Bank Woori Gallery O 2004
er Woori Bank ‘Woori Museum | O O | 2004
floo! A 3
" Hanwha Hot-ers & 3waxmuseum | O 2009
Resorts
2007/
Doosan Doosan Gallery O ¢} (X,)g/ 9
Z ) KT Alleh Square |O 2010
. }Jm SKT Art Center Nabi| | O o | 2000
1ca .
. 2
t tion SKT Tium ] 2000
; SKT Como O 2000
o Olympus Korea Gallery Pen O O | 2010
C Heungkuk Life | Ilju Art Center o 2006
e . Horim Art
S y cals o 2
n N Sungbo Chemicals Center/ 009
t dl Py
e | itio KEPCO Kh}"CO Art o O | 2003
|l n Center
B
KEPCO KEPCO ] O | 2001
Museum
Samtan Co | SOMEUm At 2010
Space
KT&G Sang Sang || o 207
C Cut ' Madang/ °
g urall_Kumho E&C Kring 0 2008
t Hermes Korea Hermes Atlier O 2006
e Hermes Art
< o P
| mpl Hermes Korea Museum 006
c X Coreana Space *C (e] 2003
o Coreana Coreana Gallery (@] O | 2003
m Coreana Coreana O O | 2003
P Museum
1 [Exh] Samsung E&C Raemian [0 |0 o 2006
)e( biti Daewo E&C Purgio oo O | 2008
élo GS E&C Jai olo o 2007
mpl|__Hyundai E&C Hillstate o|0o O | 2007
ex Doosan E&C Doosan Square | O | O O | 2009
S - Shinsagae o o 2008/6
0 Shinsagae Gallery 3
Ol Dist|  Lotte Lotte Gallery | |0 o |07
| riby -
Ie tion
. . 2009/8
0 Hyundai Hyundai Gallery O ¢} 5
n B
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Home Plus H(Z;‘Jele}:;}ls o O | 199
Shinhan Bank Shinhan(PBCent o ol o

o | Ins er)
1| W) g min Ban | ROOKmn(PBCen | o 2002

e | nce| ter)
X KE Bank KE(PBCenter) O O | 2006
Ssamji Ssamji Space O 2004
Ssamyji Likedalki (e} ¥e} O | 2004

Extre Samwon/
Samhwa/ Doosung Paper Gallery (e} ¥e} ) 2005
6. 4=
25 71300 ZauARe] B AAE olf 3
A NN9E ARGl g Bile] FhEIL ke
H, 54 7190] Mgt niAR A o] W3l AR 7]9)e] AL
84 A2 o4 FUE 5 4 Ak
mbs 7]QuEae A A el 2A 719
o ajulAe A2 AN 4340% Heen 3)
e B ot 1 BEe T2 /190 BaAR
E3l o] FoAaL glom AP E4E whaig AT
o] Bgw} AusE Tade EEEE AL B
T Qom PR FA AL TR g HAT3E
A G U 8 le) Z2agow e % 5 9l
ARt 2y 7149 A3 A A 3Hek ofol 9] 7] HA] 9 1L
$Z209 52 BF olEnge sk Ae o
T AL, ded AR A 2FHe] AT 55 Sl
7199 oJuA & And v TEA & T3 dvdls
oA AALE Fush ohErblY AFES BAYE B
o} g ool FAA WE L Aol i F ol vl
HOE BAES AT o Fold 4 glow)et Al Hnt
sto L 7]§fo] Zkar Ql= ZARke] Gt Bl 54 S
upet ALs] kel ojgk AR A Q) o) o] xhglel A
of Absl g 2R ooz e Hepd AU
o oldH o w2 23 A 713} diFe] st Es Fal
urh 43408 A5Y 9t TNES W
T E2IRES el A0 Bad Aow Aw
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