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Abstract This study examined the relationship among service quality perceived by consumers according to the types
of driving ranges(I: indoor and outdoor), market segmentation, the reason for choice of the driving range, customer
satisfaction and loyalty and analyze their causal relationship. To reach this goal, this study conducted a questionnaire
research for consumers of driving ranges by dividing it into the indoor and outdoor ranges. The quest-factor
analysis(SPSSWIN Ver 13.0), the confirmatory factor analysis and the structural equation modeling method (AMOS
6.0) were used to analyze the data collected for this study. Based on the findings of this study, the following
conclusions were drawn: The reason for the choice in both indoor driving and outdoor driving had no direct influence
on the customer loyalty, but it had an indirect influence on the customer loyalty through customer satisfaction and
service expectation. In addition, the service expectation had a direct influence on the customer loyalty in both indoor
driving and outdoor driving. Therefore, the customer satisfaction in both indoor driving and outdoor driving serve as
a significant mediating variable to reinforce the relationship between the service quality and customer loyalty.
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[45,18-20]¢] 80:d Z5-E] 92d7k4] A-sf Zikst A~
FA(SERVQUAL)®| 5714 ARl fr3/d(Tangibles),
A2 (Reliability),  ¥H3-4d(Responsiveness), X34
(Assurance), 374 (Empathy)S 242 245903, o]
AE THEL A ATE 712E 8t A7 AT
sFATH16,21-23].

221 MHAZH

MR AF 2

el oxeE aked
(multidimensional subfactor) 2.2 A% AT}, 41242
107 23, AR 7/ 3 EAL 67 B, 37
AL 5/ Bgom FAHENL, A7te] AHEE 867
773, 783, 74101 tH Table 21.

[Table 2] Validity and Reliability of the quality of
service

Sendos expectations
Fliance Specialty Cerimirgion Empathy

Clestion

Professional trainer 748
Adecuate night lighting 554
Feenhe clgomer inconvenierce 650
Wembershin Banefits o
Professioral coachirg programs 561
Exercige time Compliance 53
Enuipmert Clearliress

2.1 A Traires Appearance
B oxj:llT‘:‘ 20004 }\1%)\]9}_ 75]715, l?_}‘\_/\]’ ‘:H:!l}‘], Prmgmlanal Inmrmatlon ;
— o I " Detaled user ouide A5
:ﬂo]——l—/\] A 'JE_»&L—O&'EI_%]—E /\E]LH 9’] 'JE_»“'—LOS'E_%—Q—E b Everts, programs 5
Folal, o] 5 tA bEY, A¥=AME W sERA & Arenuate fagilties 716
TAGHOT LFA, o)F ol8hz olgAEg my (9 Ad sy -
- - . Sigr profit view 2ok
doz  AAsgok  HYxEF=H(Convenience Fortims .
Sampling)S- ©]-&34, 2] 3109, 29| 4287 & tde Corvenient aeess 572
2 27197} 7] 94 (Self-administration method)S ©]-& Parge area, distarce gy
o] 21T AUk W o] & EAE Table 13} 2}, Adeguate night lighting 745
Enuipmert status !
Viten enuiprmert B3
[Table 1] General characteristics and use characteristics Lnst and handing .
of study subjects Appropriate fes 50
Indoor driving range Driving range Heating/cooling systems iss
Single Center Hotel Total Single Center Hotel Total Erable Meeting 6
87 93 130 310 256 81 91 428 Amenities a5
Pro Shop Adeouiacy B0
" Preparation aids i)
2,2 g7y Health Promotion 5
Cronbach'a 8l i3 788 4

A} Parasuraman 5
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[Table 3] Validity and Reliability of the Reasons for
Customer Choice

The Reasons for Customer Choice

Question

Recognition likable
Advice of friends around 153
Integrity and leadership 753
Good reputation around 124
Large-scale 547
Easy access to 154
Less charge 738
In good 636
Staff is friendly .590
Cronbach’a 710 702
22,3 DHOLE
aARES 2709 S o R A HAATE AR
e o) B, $ENFE ) By PAEL, 7
7re] A# == 780, 8100 At Table 4],

[Table 4] Validity and Reliability of customer satisfaction

Customer satisfaction

Question Facility satisfaction Exercise satisfaction
Various Facilities 817
Sports Facilities 175
Exercise program 804
Service 765
Exercise instruction approach 746
Cronbach’a 780 810

224 IHEHE

A&A A7k 2709 sd o2 FAE I Bl
FHAL 27] T8, ATEAL 2] FHOE TN
a1, 7hzhe] Mg 848 8690]tH Table 5.

[Table 5] Validity and Reliability of customer loyalty
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T8 A5 g8 ANEFEASAY @z AGY
of e #t AFREHES AR HFeH L, A+
mgol| gigt A== ofell 2] Table 62 2t} £ o]
A A AR 2 BES HEe Ay A
Y ZEAFgdAE X =1775700d=29,  p=00],
CFI=.928, TLI=.888, RMSEA=.129, RMR=.029 5 °.& H]|
WA e A s WolFal 9ltk TLISF RMSEAZF 7]
2o 27 v AA] AT CFIZF .90 o] w2 A=
= Y 9o, RMRE 05 9e] 525 el
o] tiAA R wEe e B AR A5E HolF
I Uk

A9l ZEALHME X 2=108225[df=24, p=.00],
CFI=.962, TLI=.940, RMSEA=080, RMR=013 £2¢] =2

gtk A8 FEAGE AHoE

Customer loval .
Cuestion ertion el T [Table 6] The goodness of fit of the structural equation
regormerdation to dthers e-Fegistration modeling of the effects service quality,
| want to recommend (o clhers 86 selection reason, customer satisfaction and
L!ke\y to be fecommended to others 856 customer loyalty
Likely to continue o attend 206
| wart to continue to attend By Classification CFI TLIRMSEA RMR X2 df p
Lronbacha B8 B0 Indoor driving range 928 888 .129 .029 177570 29 .000
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