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Comparative Study on the Satisfaction Factors of 2009 and 2013
Cheonan Well-being Food Expos
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Abstract This study empirically compared the Cheonan 2009 Well-being Food Expo with the Cheonan 2013
International Well-being Food Expo in terms of the Expo’s content, predictors of satisfaction, and predictors
themselves. According to the analysis results, the satisfaction levels of the Expo’s contents, Expo’s environment,
convenient facilities’ operations, general satisfaction, and visitor’s revisiting intention of the Cheonan 2013
International Well-being Food Expo, were higher than those of the Cheonan 2009 Well-being Food Expo. In addition,
all factors of satisfaction except for the convenient facilities’ operations are predictors of the visitor’s general
satisfaction at both expos and the general satisfaction of both expos is a significant factor for visitor’s revisiting
intention.

Key Words : Cheonan Well-being Food Exposition, Comparative Study of Expo, Expo.
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[Table 1] Operational Definition of Variables[4] APALE AAEHEA SAVHAE 2009 dol] HlE|] oF

Factors 2009 and 2003 70,000m 7} 57T A3 A Fo] JATE 2000

Degree of Program’s &ewaﬁon 18971 AN A 20131 32871 A= 29l 717ke] S}

Contents of Expo | Degree of Programs Time stk SAWAe] Qe AL AHE N FH =

Progran’s Varity o) welo] Abgoleh= QAahe] detolt). 134 ol

Cleanness of Toilet X FoldAe] w7 BEXILE HH Fdol fHE 1

Converince | ey of P s ol AelgomA FANZAS A2

Facitlities Smooth Programs z¥xo] UWlela w=geta g WEASe] A9 2009

v gy Operaton of Frosrams e 102 alAtel & 566,000 0], 20134] A5 17916
Sufficiency of Safe Facilities 5§ /K]—0ﬂ 771 952134 ] Ho]' 7 ;B\ E}
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[Table 2] Comparison of Expos

Ttems Year 2009 Year 2013
Period of Expo Sept. 11 - Sept. 20 | Aug. 30 - Sept. 15
Number of
Respondent .
(Valid 910(900) 1000(664)
Respondents)
Sampling . . N . Convenient
Methods Convenient Sampling Sampling
Questionnaire . .
Methods Personal Interview Personal Interview
Subiects Taste of Life, Natural Taste,
! Healthy Life Healthy Future
Cheonan Vision Hall, Well-being Food
Well-being Food Theme Hall, Global
e Hall, Well-being Food Culture Hall,
Exhibition Halls Health Hall, Well-heing Health
Well-being Industry Hall, Life Science
Hall Hall
Area of Expo 333,000m2 400,0007712
Participating 189 328
Companies
Number of 566,000 771,952
Visitors
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[Table 3] Demographic Characteristics of Respondents
of Visitors

Year 2009 Year 2013
Ttems Freque | Percent Freque Percent
ncy age ncy age
S Male 375 41.7% 301 45.3%
S| Femae 5% | 3% | 33 | 547%
Younger - o =0
than 20 5} 9.4% 3H 5.3%
20's 225 25.0% 156 235%
A 30's 213 27% 134 217%
8 0's 22 | 6% | 151 | 236%
50's 121 13.4% 104 15.7%
Older 5 . o
than 60 4 4.9% 28 4.2%
Cheon=an 392 43.6% 349 52.6%
Seoul 117 13.0% 45 6.8%
g | CGveongafl | 13.4% 76 11.4%
e ncheon
S Gangwon 4 0.4% 5 0.8%
(Ij Chung-cheo
e ng(except 230 256% 168 25.3%
n cheonan)
2 Jeonlado 8 0.9% 6 0.9%
Gyeongsang 12 1.3% 5 0.8%
Jejudo 5 06% 1 0.2%
etc 11 1.2% 9 1.4%
N
u
m 1 503 55.9% 1 0.2%
b
e
T
0 2 19 21.6% 420 63.3%
E
X
g 3 100 11.1% 131 19.7%
S
N 4 % 40% 64 96%
p
e
r
: Higher th:
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Ao AASATH31] & AolA] ARSE AW
Cronbach’s Alpha ko] &

o] Aol Ertu A AFTRY Avke o
9] Table 49} #t}.

[Table 4] Reliability Test of Expos

Number of | Cronbach’s | Number of | Cronbach’s
Items, 2009| Alpha |Items, 2013| Alpha

Expo’s Contents 4 0.747 4 0.797

Factors

Convenience

Facilities 7 0.811 7 0.862

Expo’s

. 5 0.826 5 0.889
Environment

Quality of

Product 4 0.826 4 0.834
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[Table 5] Results of Confirmatory Analysis

S AL HEe RYAF I} oA H oz v vkt
S0tk pahe 0055 AW guld oz A wr} =
2 Aoz wolgol Ak x?23he TE ol w} wj$- 1l
At walsly) uie] 2 e H3E 245 Bgk
o7 u#d F 1wy A o5 Pl Aol nigt

Z e R R HA AHE BE] AT
s Hrkehrl g8k 3ol oigk pakell(=0.05),
RMR(<0.05), GFI(=0.9), NFI(>0.9), IFI(>09), CFI(>
09), RMSEA(<0.1) 55 7122 H7letATH33l.

s et 2] 272 243 gkl RMSEA
e EEY] AV7F A SANUSFEY] $UF gow
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£ 2672002 vehutal vk fdstA 20090l sl

J

E
=3
Kl

1 Jf oo

Lo wo
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o

> I
> E
ol
ol
N,

Number of
Factors X2 D RMR GFI CFI NFI IFI RMSEA
Items
2009 4 3.304 192 009 998 998 9% 998 027
Expo’s Contents
2013 4 12.236 002 017 991 939 987 989 088
2009 7 197.285 .000 038 937 900 894 901 121
Convenience Facilities
2013 7 176.408 .000 049 901 921 898 3% 298
2009 5 56.998 .000 027 976 970 967 970 108
Expo’s Environment
2013 5 110.430 .000 031 934 947 945 947 178
2009 4 107.944 .000 048 941 924 923 924 243
Quality of Product
2013 4 28503 .000 031 979 975 973 975 141
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[Table 6] Results of 2009, 2013 2-sample T

Items . 2013Cheonan International Well-being
2009Cheonan Well-being Food Expo Food Expo . o
Factors Mean Rank Mean Rank
Expos 26720 2 32902 2 17635 000
Contents
Convenience 24855 4 31099 4 18742 000
Facilities
Expo's 2.38% 5 32859 3 25887 000
Environment
Quality of N _
Product 2.9604 1 2.9390 5 0.547 o34
General 26467 3 3283 1 15555 000
Satisfaction
3ol Fitgkol Wl ek BEe AEFA A8 T o PaEy] weld) o] HEAe) BER 2
© 2 20009 296042 FAZ Hol= Aol vlef 0139 HE vehd Aolgtu ddke 5= Qi) x|k A 4
o 293902 & yEbE-S gl o vk AW w9 AgolE wEA o] A AL FEOE ]
T I3 20099 Wl 201330l A YERar 9l RUE 93]y Bk a7t 2718 Sl a3,
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o og 2ok
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T

}ohde @ Sl
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of tiata AY Zzslel Feld Az 7)elg)

4.4 20092t

H|
4.4.1 2009 NQrABIAZTANAL OFE
2009¢} 2013 AHYAFALE P Q)
$1= |

shel 72t 7S
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7

2013 WHAZAAT BHEQOI

AZA 1Y WEL

o el o2l AshE EEW Ao BTEL, o0
AN
DYNE Axmo} FAWGE APsRs AALew
[Table 7] Results of Multiple Regression on 2009 Expo
Non-Standardized Standardized L Collinearity Statistic
Factors Coefficient Coefficient t Sl e
Level
B SE. B Tolerance VIF
Constant -.032 116 -.280 779
Expo’s Contents 267 045 198 5.877 .000 591 1.691
Convenience 181 056 119 3206 001 485 2062
Facilities
E '
oS 161 042 198 3828 000 603 1.659
Environment
Quality of Product 401 034 355 11671 .000 122 1.385
9 9 Durbin-Watson= 1.908
R™= 401 Adjusted R™= .39 F= 150.028(p= .000
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[Table 8] Results of Multiple Regression on 2013 Expo
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Non-Standardized Standardized . . o
Factors Coefficient Coefficient t Slgr]jfcince Collinearity Statistic
vel
B SE. B Tolerance VIF
Constant 1.193 145 8255 000
Expo’s Contents 324 048 292 6.727 .000 288 1.699
Convenience 030 056 0% 52 597 451 2217
Facilities
Expo's 241 059 210 4083 000 420 2382
Environment
Quality of Product 078 043 077 1.812 070 622 1.609
9 9 Durbin-Watson= 1.760
R™= 268 Adjusted R™ = .263 F= 60.254(p= .000)
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Coefficient
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Factors
Constant
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