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Table 1. The annual sales of dry dog food by category.
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Dry food market size

2010 2011 2012 2013 2014

2015 2016 2017 2018 2019 2020 2021

(KRW, billion)

Economy 102.6 1047 1055 1211  126.8
Mid-priced 28.6 316 39.6 46.3 51.3
Premium 1315 1332 1453 1761 2086
Total 262.7 2695 2904 3435 3868

1372 1469 1435 1460 1427 1475 1472
57.3 60.4 63.5 66.0 68.2 70.2 72.0
2386 2686 3001 3256 3487 370.7 3850
4331 4760 5070 5376 5396 5884  604.1

Economy; dry dog food below 4,000 KRW, Mid-priced; dry dog food 4,000 KRW to 10,000 KRW, Premium; dry dog food above 10,000 KRW.
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Table 2. The number of companion dog population from 2010 to 2021.

Dog population 2010 2011 2012 2013 2014

2015 2016 2017 2018 2019 2020 2021

(Thousand)

Small 21657 24346 26536 28696 29762 30639 31954 3482.4 37480 3824.4 3962.3 4092.0
Medium 1514 169.7 184.0 1988 2511 3258  430.0  496.1 5416 6132 639.2 663.9

Large 341.1 3816 4130 4457 4800 5283 5704 6369 695.1 676.7 6815 685.6

Total 2608.1 29858 3250.7 35141 37073 39181 41959 46154 4984.7 51143 5283.0 54415

Small; body weight of below 9 kg, Medium; body weight of 9 kg to 23 kg, Large; body weight of above 23 kg.
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Table 3. The annual sales of dry dog food by three stage of life.

Dry dog food

. 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
(KRW, billion)
Puppy 72.2 74.1 81.3 97.9 111.8 1269 139.9 1486  157.0 162.3 167.7 171.0
Adult 1576  161.7 1728 2027 2266 2525 2751 2910 3075 3190 3295 335.3
Senior 19.7 21.6 24.1 29.2 34.4 40.3 46.2 51.7 575 62.7 73.6 79.7
SRR
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