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Generation of Waste by Apple

Aople: Waste Generation (2017 - 2021, Tonnes)
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HOW MUCH MORE ARE YOU
WILLING TO SPEND FOR
SUSTAINABLE PRODUCTS?

ARE YOU WILLING TO PAY MORE
FOR SUSTAINABLE PRODUCTS?

MMORE THAN 10%  WLESS THAN 109

(23 3] AH]RY] R&7Fs3t Algol A2 9%
%7x: "Gen Z shoppers demand sustainable retail", First
Insight
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